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Sparks 


Wallace has spoken again. Do we 


need to know more? 
* * . 


Wage scale negotiations have not 











' weighed public interest sufficiently. 
. ” * 


é 


If things keep on as they are 
now, our present economy will be 


; known as the house that jerks 


built. 


s « . 
If wages had been frozen at war- 


> time levels and full production 
achieved, we wouldn’t be danger- 


ously sliding around on the road 


' to full recovery now. 
s * * 


Vets 
President Truman has officially 


_ designated the week of Oct. 6 to 12 


> as “National Employ the Handicap- 


_ ped” week. The Veterans Admin- 


istration is working closely with all 


' interested groups to make the week 


'f a success. 


OPAers Resign 
Dr. Bruce R. Morris, head of the 
automotive price branch of OPA 


for the past year, has resigned to 


teach economics at Amherst, it was 
reported last week. James F. Foley, 
chief counsel of the agency’s auto- 


’ motive price branch, will leave Oct. 


1. It is understood that he will en- 
gage in private law practice. 


| Free Rubber? 


State Department diplomats tell 
Rubber Reserve officials that the 
rubber market will be free from in- 


“ternational allocation by the end of 


the year. It is hoped that a free 
market will cut the Far Eastern 


“price of rubber under 20 cents a 


[reach estimated production, 


pound. But rubber won’t be free 

om all controls—the RFC and 
CPA will still control domestic dis- 
tribution. 


To Approach All Buyers 
George Moncharsh, deputy com- 


“missioner of OPA enforcement, has 
declared that the agency will “in- 


‘vite anybody in the U. S. who is 
trying to buy a car to tell us 


whether the dealer asks more than 


ceiling price.” 
The government will make avail- 


‘able the extra money charged and 
‘provide “marked money” in cases 


where dealers refuse to sell in the 
presence of witnesses, he told re- 
porters. 


would continue. 


May of this year. 


ville and Indianapolis. 








GM, Ford Shelve Light Cars; 
No Materials, No Need 


DETROIT.—Preparations for new light cars were shelved last week 
by both General Motors and Ford. Industry observers speculated that 
these actions were taken in the belief that for the next two or three 
years there would be neither the materials to produce the light cars 
in sufficient volume nor the necessity of doing so to meet demand. 

C. E. Wilson, president of GM, announced that the action was taken 
in view of the shortage of basic materials and the uncertainty regard- 
ing their future availability. Preparations halted included construc- 
tion work on a new Chevrolet plant at Parma, O. However, Nicholas 
Dreystadt, general manager of Chevrolet, under whose supervision 
the GM light car was to have been built, said that the light car organ- 
ization would be held intact and that engineering and development 


Revelation by Ford came in an offhand manner, in a release Friday 
announcing the creation of a new Ford sales region with Dearborn 
as headquarters and Allan B. Pease as manager. Pease, the announce- 
ment said, was until 30 days ago in charge of the Ford light car di- 
vision which has been discontinued. The division had been formed in 


J. R. Davis, vice-president in charge of Ford sales, told Automotive 
News that it would be a waste of money to increase car-manufactur- 
ing capacity when Ford is now unable to utilize the capacity it al- 
ready has due to lack of materials. Davis said that research would 
continue, although there is no pressing need at present for the light car. 

The new Ford region, to be known as the Central region, is the 
sixth in the U. S., the others being the Southeastern, Northeastern, 
Midwest, Western and Southwestern regions. District offices now 
under Pease are located at Dearborn, Cleveland, Cincinnati, Louis- 








Dealers Warned of Illwill; 
Lush Market End Seen 


CHATTANNOGA, Tenn.—Money- 
hungry operations of a “very small 
percentage of dealers” threaten to 
bring public re- 
proach on the 
nation’s automo- 
bile dealers, the 
great majority of 
clean basis, 
whom are oper- 
ating on a fair, 
Frank J. Denney, 
sales manager of 
Lincoln - Mer- 
cury, told mem- 
bers of the Ten- 
nessee Automo- 
tive Assn. meet- 
ing in Lookout Mountain hotel 
here Friday. 


“That is why you cannot be 
complacent about what the other 
fellow is doing. You may not be 
your brother’s keeper, but you 

(Continued on Page 31, Col. 4) 


F. J. Denney 





Dealers More Cautious 


Thinking on Future Undergoing Change 
As Uncertainties Grow 


By Jack Weed 

DETROIT.—Dealer thinking 
about future plans has undergone 
a decisive change in the past six 
months. . 

Inability of car manufacturers to 
in- 
creased prices on cars, threats of 
changed employe relationships in 


BULLETIN 


Ford Price Boost Due 


WASHINGTON. — An OPA 
spokesman said late Friday that 
manufacturers’ prices on Ford 
cars would be increased an aver- 
age of 6 percent within a week. 
Ford, he said, had asked for 

| boosts for all 1946 models on a 
hardship basis. 

It was also revealed that Gen- 





p” 
price boost, and it is expected 
that other makers will follow. 








service shops and the condition of 
the used car market, are all hav- 
ing their effect. As a consequence, 
dealers are much more cautious 
in their approach to major invest- 
ments that would increase basi 
overhead above war days., : 

Dealers are not discouraged . 
over present conditions, but a 
“spot check” on a number of 
them made recently in “the heart 
of average America” (which is. 
what survey experts call central 
New York state) shows that they 
are proceeding into the future 
with considerable more caution 
and in a much more confused 
state of mind than has ever been 
experienced by retail automotive 
outlet heads in the past. 

This state of confusion is well 
illustrated by the great bréadth of 
thinking as to one of the most im- 
portant phases of the business to- 
day—the possible duration of the 
present sellers market. 

this question, which was 
(Continued on Page 35, Col. 1) 


‘ft 13— 15,818 





CLARKSBURG, W. Va.—Doubts 
as to the extent of the lush auto 
market were voiced by two well- 
informed speakers at the annual 
convention last week of the West 
Virginia Automobile Dealers Assn. 

Herbert M. Gould, assistant gen- 
eral manager of Motors Holding 
division of General Motors, and 
Paul M. Millians, vice-president of 
Commercial Credit Corp., both 
warned that there were dark clouds 
as well as sunshine ahead. 

Gould said that the expected 
boom period was threatened by 
the attitude of uneasiness over 
foreign policy and the manage- 
ment of domestic affairs; the at- 
titude of grave concern over con- 
fused management and labor re- 
lations, and the attitude of down- 
right rebellion against skyrocket- 
ing prices. 

Millians told the dealers that the 
“backlog of spending required to 
support mass markets at higher 
prices is not quite so well guaran- 
teed as was imagined.” Spending 
out of current income may be less 
than some expect. 

“A fairly accurate inventory of 


savings made recently shows that 
(Continued on Page 31, Col. 1) 


Supply Shortage Cuts 
Week’s Production to 
86,774 Cars, Trucks 


Dwindling Steel Stockpiles, Strikes, Heavy Absenteeism 
Peril Plans for Record 360,000 in Sept.; 
4. Million Limit Seen in ’47 
By Mel Humphrey 


Associate Editor 
DETROIT.—Gripped by material shortages, the U. S. auto 
industry last week turned out only an estimated 86,774 cars 
and trucks, compared with the revised total of 69,386 in the 
previous holiday-curtailed week. 
Had projected schedules been met, last week’s tally would 


have considerably exceeded 
the 90,000 mark. 

Combined U. S. and Canada 
car and truck assemblies, however, 
rose ldst week to an estimated 90,- 
035, the highest mark reached by 
the auto industry since the week 
ended Nov. 29, 1941, when produc- 
tion on both sides of the border 
totaled 92,537, according to Avurto- 
MOTIVE News estimates. 

Heavy absenteeism following 
Labor Day, added to dwindling 
steel stockpiles, perils earlier ex- 
pectations of a record 360,000 
vehicle output by U. S. plants 
this month. 

Of last week’s U. S. assemblies, 
passenger cars amounted to an es- 








For complete production totals 
by makes, see table, Page 37. 





timated 62,166 compared with the 
revised count of 49,405 in the pre- 
vious week. 
Commercial vehicles last week 
(Continued on Page 37, Col. 3) 





Production 


Automotive News Estimates 
U. S. Cars, Trucks 


86,774 
69,386 


Prev. 
Week 


Last 
Week 











77 U. C. Dealers 
Seized by OPA 
In Los Angeles 


LOS ANGELES.—Swooping 
down on alleged “black market” 
used car dealers in the suburban 
and metropolitan area of this city, 
OPA special agents last week filed 
complaints against 77 used car 
dealers said to be engaged in the 
resale of new automobiles. 

The crackdown is one of the 
most drastic actions taken by OPA 
enforcement agents anywhere in 
the nation. Previous to this action 
OPA agents have been devoting 
their time to checking up only on 
new car dealers. 

One “over ceiling” price totaled 
$1,409 through purchase of a new 
car and another reached a simi- 
larly startling figure of $1,332.06 
over the mark limited by OPA reg- 
ulations, the agents said. 

It is expected that when all the 
77 arrests and emergency price 
control act violations are entered 
in the government books, the “over 
ceiling” prices paid by purchasers 
of automobiles would range from 
$100 to as much as $2,000. 


* * * 


OPA Tactics Protested 


By Chicago Dealers 
CHICAGO.—The current drive 
on dealers and buyers of ears by 
OPA investigators here is creating 
(See TACTICS, Page 38, Col. 3) 











Top Cars 
New car registrations reported 
in Automotive News today: 


1946 

_ Pos. 
1—110,532 
2— 77,776 
3— 59,211 
4— 50,465 
5— 33,690 
6— 26,464 
I— 24,335 
8— 23,028 
9— 22,649 
10— 18,811 
11— 16,988 
12— 16,734 


1941 

Pos. 
$92,316— 2 
$10,618— 3 
609,766— 1 
139,570— 7 
54,8838—11 
46,6438—18 
96,971— 8 
58,787—10 
198,981— 5 
214,3438— 4 
162,506— 6 
54,000—12 
68,623— 9 
39,954—15 


Make 
Ford 
Plym’th 
Chev. 
Dodge 
Nash 
Hudson 
Chrysler 
De Soto 
Pontiac 
Buick 
Olds 
Mercury 
Stude. 
14— 8,923 Packard 
156— 5,363 Cadillac 40,1438—14 
16— 2,578 Lincoln 12,051—16 
Total All Makes 
513,566 2,515,880 

For further details, see Page 

34, today’s issue. 














Maritime Settlement Viewed 


As Inviting New Pay Crisis 


By Bernie Thomas 
Staff Writer 

DETROIT. — The automobile in- 
dustry last week saw the White 
House settlement of the AFL mari- 
time strike as another invitation to 
labor to launch another round of 
wage demands and strikes. 

Outcome of the maritime strike 
overshadowed the more immedi- 
ate trouble which slowed auto 
production in Detroit plants last 
week as 26,000 workers were idled 
by wildcat strikes at Hudson, 

e Truck and the Timken- 

Detroit Axle Co. 

End of the maritime strike fi- 
nally came on Thursday, as the 
White House, by-passing the War 
Stabilization Board, produced a so- 
called peace plan which gave all 
the striking seamen their wage de- 
mands. 

The action ended the strike, at 
least on the West Coast, but gov- 
ernment officials close to the situa- 
tion confessed uncertainty as to 





the meaning of the plan as applied 
to the maritime shutdown. 

At stake had been the entire 
wage-price policy of the nation, 
but it was clear all week that the 
government would be coerced in- 
to granting the AFL seamen 
higher wage increases than were 
permitted under its stabilization 
policy. 

It was also clear that blame for 
the maritime strike rested in the, 

government’s lap because it had 
forced through a wage increase of 
$17.50 per month for seamen rep- 
resented by the CIO. Later, AFL 
unions won wage hikes from the 
ship operators of $5 to $10 more 
than the CIO. 

Barly last week, President Tru- 
man’s WSB reaffirmed an earlier 
veto of the AFL increases, obviously 
because it could not afford to let 
the AFL gain a bigger wage hike 
than the CIO for the same type of 
work. WSB’s decision was made in 

(Continued on Page 38, Col. 1) 
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But Makers Hold Tighter Lid... 





Quotas on Auto Exports 
Reported Near End 


WASHINGTON.—The furor over 
auto exports continued last week, 
with two government agencies 
stepping into the tempest. 

Alfred Schindler, undersecretary 
of commerce, indicated that the 
Commerce department intends to 
remove licensing restrictions on 
exports “soon,” according to an 
Associated Press report. 

In addition, Schindler, who works 
under Henry A. Wallace, whose un- 
ion-pampering tactics are credited 
with messing up the nation’s econ- 
omy, may have created a little 
furor of his own in the Commerce 
department by asserting: 

“There will be no limit on na- 
tional production once American 
labor makes up its mind to get 
busy and go to work.” 

Later in the week, John E. Gra- 
ham, chief of CPA’s automotive 
branch, asser.ed that it was neces- 
sary “to send abroad automotive 
equipment to increase the output 
of and insure our receiving raw 
materials which the United States 
must import in order to produce.” 

(Graham did not attempt to 
explain why another government 
agency had held lead imports so 
low that all auto production is 
faced with a shutdown). 

Speaking extemporaneously be- 
fore the National Assn. of Whole- 
salers, Schindler predicted that the 
greatest problem facing industry 
today is: 

“A problem of what to do about 
moving the vast quantities of mer- 
chandise that will be produced for 
the consumer once the present 
— demand is met and satis- 

ed.” 


The Commerce department of- 
ficial told the wholesalers, there 
is “no limit to this country’s pro- 
ductive capacity if it is the will 
of the people to have the goods 
produced.” 


OPA Decontrols 
Heavy Trucks 
And Motorcycles 


WASHINGTON. — Suspension 
from price control of all motor- 
cycles, motorcycle parts, motor to- 
boggans and specified heavy trucks 
was announced last week by the 
Office of Price Administration. 

At the same time, OPA suspend- 
ed racing car tires and _ tubes, 
casein plastic products in the form 
of sheets, rods, tubes. The action 
became effective Sept. 10. 

Trucks covered by the action are 
those of 30,000 pounds gross ve- 
hicle weight and over, which in- 
cludes 10-ton trucks. Previously, 
trucks of over 40,000 pounds gross 
vehicle weight had been removed 
from price control so that last 
week’s action extends the suspen- 
sion to include additional heavy 
trucks. OPA pointed out that these 
“trucks are bought generally by in- 
dustrial users and make up only 
a small part of their business 
costs. 








Schindler, presumably referring 
to the 1945 survey of potential un- 
employment by the Department of 
Commerce, said emphatically, “We 
do not issue ‘fixed’ statistics.” He 
said he was certain the statistical 
information published by the Com- 
merce department would, “despite 
errors,” be honest. 

(Shortly after,the end of the 
war, economists in the Department 
of Commerce estimated in an offi- 





Exports by Makes 


(Percentage of Cars various 
makers are exporting). 
General Motors . 


EY Sy tind igh pibver coves 5.6 
Sree re 3.3 
CED 256 U6 s 500 eshes 6.2 
Se cr 4.9 
TEE ESTEE 3.8 
EE oNavcokerceseve vous 5.0 
re Git an icties vues awe 6.1 
EE 66s 00 da cece see 6.7 
ate So wee was ev oeoms 6.1 
ET Sa Sk ak oa ¥ fibre 60 6 6.7 
ED nba Ko vccescevesesns 6.0 


* Official figures not available, 
but estimates are based on 
good authority. 

All makers are exporting less 
than allowable quotas. 





cial survey that eight million 
Americans would be unemployed by 
June 30, 1946). 

Graham said that production of 
passenger cars amounted to 727,286 
units in the 10 months between 
Sept. 1, 1945, and June 30, 1946. 
Only five percent—36,596 cars— 
were permitted to go to foreign 
countries on quota authorizations. 
This does not include any passen- 
ger cars exported by the military 
forces. During the above period 
these latter shipments did not ex- 
ceed more than 200 per month. 


Of the total production of 
trucks of all types in this pe- 
riod, totaling 494,559 units, ex- 
ports accounted for 16 percent, 
or 78,910. 

Actual exports have consistently 
run below even the limited export 
authorizations, because of the in- 
dividual manufacturer’s choice, and 
difficulties in obtaining transpor- 
tation, CPA said. ; 


In addition to the export figures 
given above, CPA said, a very 
small number—considerably less 
than 1 percent of production—of 
passenger cars and trucks goes 
abroad aside from the quota au- 
thorizations. These shipments are 
made under “project allocations,” 
which are export permits to United 
States firms to ship their own cars 
or trucks abroad for their own 
use, and not for resale on the for- 
eign market. 


As an example, CPA explained, 
an American company might be 
permitted to send abroad a small 
number of its trucks to replace de- 
fective units where the use of such 
trucks would speed the importa- 
tion of some product for American 
reconversion. 
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THIS IS THE CAR that today’s woman wants, according to nationwide survey by 
Today’s Woman magazine. While the husband continues driving, the wife can snooze 
comfortably on a full-length bed. Seats on driver's side also fold down to form another 
big bed. Spacious, easy-to-reach luggage compartment under the hood is another fea- 
ture. Others are a drawer-type refrigerator, dust-proof clothes compartment, a food 
warmer, and a vanity kit for luxurious cleaning-up after a long journey.—(Acme). 








General Price Increases 


Denied in New Scrap Plan 


WASHINGTON.—To halt hoard- | 


ing by speculators and assure the 
maximum flow of iron and steel 
sctap to industry through normal 
channels, OPA Administrator Paul 
A. Porter, last week announced 
a six-point scrap program that 
leaves current price ceilings, except 
for cast iron scrap, unchanged for 
at least the next six months. CPA 
Administrator John D. Small an- 
nounced plans to speed up scrap 
deliveries to steel mills by insti- 
tuting strict inventory controls. 
The OPA program to relieve the 
present acute scrap shortage was 
termed by Porter as his “final de- 
cision” to end the long controversy 
over scrap ceiling prices that has 
virtually halted trading in scrap. 


Chevrolet Truck 
Deliveries Soar 


Over 1941 Rate 


DETROIT.—Delivery of new 
Chevrolet trucks to meet the criti- 
cal demands of industry and busi- 
ness is proceeding at an acceler- 
ated rate and, during July and Au- 
gust, more vehicles were shipped 
than during the same months of 
1941, T. H. Keating, general sales 
manager of Chevrolet, said last 
week. 

Keating said Chevrolet shipped 
51,257 units in July and August 
compared to 36,698 units in the like 
months of 1941. Truck production 
to date this year, however, is still 
50 percent under the same period 
in 1941. In order to insure equit- 
able distribution throughout the 
nation, the trucks were allotted 
to dealers according to their in- 
dividual volume in 1941. 

At the same time Keating re- 
vealed that Chevrolet is now man- 
ufacturing a new %-ton line of 
trucks, embodying many advanced 
features, including full floating 
rear axles. The new %-ton truck 
is available in a wide variety of 
models. It is powered by the Chev- 
rolet Thriftmaster engine. 








New SPA regulations to imple- 
ment the program will be designed 
to bring about full scale resump- 
tion of normal scrap circulation 
It was indicated that the new CPA 
regulations will require processors 
of scrap to balance shipments with 
receipts. 

The incentive increase for pre- 
pared grades of cast iron scrap, 
comprising 10 to 15 percent of the 
total iron and steel scrap supply, 
which will average slightly less 
than $4 per gross ton, was the only 
price increase provided in the pro- 
gram and Porter made it clear that 
no general increase in steel scrap 
prices may be expected. 

Other phases of the program: 

1. Establish ceiling prices for the 
first time on sales of unprepared 
scrap to scrap dealers from indus- 
trial or government sources. 


2. Reduce ceiling prices on sales 
of unprepared scrap to consumers 
or their brokers 50 cents a ton, 
which gives dealers a differential 
to insure the flow of scrap through 
this normal channel. 

3. Prohibit the purchase or sale 
of scrap on the condition that the 
buyer deliver to the seller any other 
commodity. Widely practiced re- 
cently, those “tie-in” sales —the 
trading of other scarce materials, 
such as pig iron and new steel, for 
iron and steel scrap—have slowed 
down the flow of scrap and diverted 
it from normal channels. 


4. Prohibit sale of electric furn- 
ace and foundry grades of scrap at 
premium prices for use in basic 
open. hearth furnaces unless the 
scrap has been allocated by CPA. 


5. Provide incentive increases 
ranging from $2.50 to $7 per gross 
ton in the maximum prices for pre- 
pared grades of cast iron scrap. 
The increase should encourage col- 
lection of this type of scrap, which 
may be used as a substitute mate- 
rial for pig iron, which is in short 
supply. 

6. Increase OPA’s staff of expert 
graders assigned to scrap and 
launch a drive for criminal prose- 
cution in appropriate cases of vio- 
lators of OPA scrap regulations. 





As Cartoons of 1919 Reveal... 
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There's Nothing New Under the Sun 
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Local U. C. Groups 
Push Plans for 


National Assn. 


DETROIT.—Used-car dealers in 
various cities took action last week 
to further the drive for a nationa! 
used-car dealers association. 

The Portiand (Ore.) Used Car 
Dealers’ Assn: sent $250 to the tem- 
porary executive committee which 
is working out details of the na- 
tional organizational convention to 
be held Sept. 24 in the Shoreland 
hotel, Chicago. At its September 
meeting, the Portland group will 
act on plans to expand to a state- 
wide organization as part of the 
national program. 

Meanwhile, directors of the South- 
west Used Car Dealers Assn. met 
to take action “incident to the 
proposed Chicago meeting for the 
formation of a national associa- 
tion.” 

SUCDA devoted its monthly pub- 
lication to an appeal in support 
of the national association under 
the slogan, “On to Chicago.” 

In Birmingham, Ala., J. D. Boles, 
president of the Birmingham Used 
Car Dealers Assn., which was 
formed as part of the nationwide 
movement, announced that im- 
provement of the standards of the 
used-car business is the group's 
aim. 

Boles said the local group now 
has 30 members, representing 50 
percent of the licensed dealers in 
the area. 


Houdaille-Hershey 
Elects Bemb 


DETROIT.—Election of Walter 
J. Bemb as a vice-president of 
Houdaille-Hershey Corp. is an- 
nounced by 
Charles Getler, 
president. For the 
past 10 years 
Bemb has served 
the corporation 
in various special 
assignments and 
after Sept. 15 
will devote his 
full time to its 
affairs, with of- 
fices in the cor- 
poration head- 
quarters in the 
First National Bank building. 
Bemb, while still in his ’teens, 
entered the automobile business in 
1902 in the employ of the late Wil- 
liam Metzger, whose sales and 
service establishment was: located 
on E. Jefferson Ave., Detroit. Dur- 
ing the past 44 years Bemb has 
been continuously identified with 
the industry as distributor, dealer, 
factory representative and in spe- 
cial merchandising capacities. — 
At the last director’s meeting of 
the corporation, George A. Cava- 
naugh was elected a member of 
the board. 








Walter J. Bemb 





Group Purchases 
Kent-Moore 


DETROIT.—The Kent-Moore or- 
ganization, supplier of service tools 
to General Motors divisions, has 
been sold to a group of buyers 
headed by H. J. Adair, of Philadel- 
phia, it was learned by Automotive 
News last week. 

Associated with Adair in the pur- 
chase is Jerry McCarthy, Detroit 
Chevrolet dealer. Contrary to re- 
ports in the industry, AuTomorTive 
News was told that Adair rather 
than McCarthy was the principal 
purchaser and that McCarthy would 
not take an active part in the man- 
agement. 

It was said that the organiza- 
tion will go along under the same 
name and guidance, with the ex- 
ception of minor changes in the 
and manufacturing 
ends. 

The former partners, J. E. Moore 
and W. A. Kent, who have been in- 
active in the organization for the 
last few years, will continue to be 
available for consultation. 





New Feature 
Second section of today’s issue, 
in suitable filing form, contains 
first six months’ registration fig- 
ures for cars and trucks, by 











—Harding in the Brooklyn Eagle 
? Nein!” 





~—-Hall in the Chicago Daily News 


Simple Remedy for High Prices 


Hanney in St. Joseph News-Press 


The Only Striking Needed Now 


Sykes in Philadelphia Public Ledger | 
No Armistice Here 


makes and states. 
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Dealers tell me 


By John 0. Munn 











Dealers’ or salesmen’s 
Sabena to eke Gs thon tp ove ch alee tne be 
and the writer's same will be kept in confidence if requested. 


comments, questions or requests may 




















RECENTLY attended a dealer 

meeting where the speaker was 
a local politician. What do you 
suppose he talked about? You 
guessed it—public relations. A poli- 
tician will make a speech at the 
drop of a hat to keep his name 
before the public. A group of auto- 
mobile dealers is a good sounding 


board. They are influential citi- 
zens. Politicians like to talk to 
them. 


Politicians are usually instant- 
ly available. Quite often when a 
scheduled speaker cancels at the 
last moment, or when no other 
program is available, many deal- 
er groups invite a local speaker. 
This particular politician showed 
a keen insight into the automo- 
bile dealers’ business. He evi- 
dently thought enough of the en- 
gagement to do some independent 
researching. First, he pointed out 
that no dealership could have 
the best public relations unless 
it had good human relationships 
internally. 

He held that the dealer’s entire 


Just Among 








Dealers 





This column continues in this is- 
sue to celebrate the business an- 
niversaries of veteran automobile 
dealers. 

Remember 1920? This was the 
year when Water P. CHRYSLER 
joined the Willys Overland Co. to 
put it back on its feet. The year 
that Epset Forp became active in 
the management of the Ford Mo- 
tor Co. JoHN and Horace Dopce 
passed away. It was the year that 
General Motors started the Re- 
search Corp. with CHarLes KerrTer- 
ING in charge. The following deal- 
ers signed their first car contract 
26 years ago and have been serving 
motor car owners continuously ever 
since: 

T. J. ArmeNTROUT (Chrysler), 
Portland, Ore., signed a Ford con- 
tract after having been a retail 
salesman for four years. 

Sam T. ATKINSON (Plymouth- 
Dodge), Charlotte, N. C., his first 
contract was with Cadillac and 
Chevrolet after having started in 
1916 as a manager for a dealer. 

A. D. Botton (Chevrolet), Com- 
merce, Ga., entered the field di- 
rectly as a Chevrolet dealer. 

Frank P. Butron (Dodge-Plym- 
outh), Ogallala, Neb., started in 
1920 with a Dodge contract. 

Rosert H. Eppy (Buick), Toledo, 
O., became a retail salesman in 
1915 for Buick, became a partner 
in 1919 and sole owner in 1945. 

J. M. Garey (Ford), Kalispell, 
Mont., started directly as a Ford 
dealer. 

T. I. Gmiam (Pontiac-Oldsmobile- 
Cadillac), Henderson, N. C., first 
contract was a Buick, which he 
signed as a partner and manager. 

L. G. Grossman (Chevrolet), Min- 
neapolis, Minn., his first contract 
was a Chevrolet following four 
years experience as a Ford retail 
salesman. 

D. G. Ketty (Dodge), Grand 
Forks, N. D., first contract was 
the Dodge. His initial experience 
in the field started in 1913 as a 
salesman. 

JoHN Morrison (Chrysler-Plym- 
outh), Philadelphia, started with 
the Moon contract, having owned 
a repair shop since 1912. 

J. V. Mutten (Dodge-Plymouth), 
Parkersburg, W. Va., first contract 
was a Ford in a dealership in 
which he was part owner. 

R. J. Ross (Dodge-Plymouth), 
Fort Smith, Ark., started out with 
the Dodge having previously served 
for four years as a salesman. 

L. T. Russert (Chevrolet), Can- 
ton, N. C., started directly as a 
dealer with Overland and Stude- 
baker contracts. 

E. J. Scurogper (Lincoln-Mer- 

(Continued on Page 30, Col. 1) 





organization was but a team work- 
ing for one result—furnishing sat- 
isfactory miles of transportation 
to individuals in the community. 
He said an organization must not 
only work smoothly but have the 
will and desire to please custom- 
ers. Even the grease boy: accord- 
ing to this speaker, has a constant 
opportunity to perform work and 
meet the public in a manner to 
reflect credit on the entire dealer 
operation. 

It was unusual, too, that he, as 
all members of the trade will ap- 
preciate, referred to the impor- 
tance of the manager of the serv- 
ice department. He has great re- 
sponsibilities. He must have vary- 
ing skills. First, he must be a 
technical expert to diagnose motor 
car troubles and to prescribe the 
necessary treatment. He must have 
ability to handle men and keep 
them interested and inspired as 
well as to schedule work. He must 
have ability to meet and sell car 


owners. 
* * * 


Two Used Cars 
For One New 


UT the 

entire 
fact that 
interpret 


most unusual part of his 
speech, to me, was the 
he took much time to 
his conception of the 
value of public relations in the 
used car department. His contri- 
bution was, of course, that auto- 
mobile dealers in normal times 
were called upon to sell more used 
cars than new cars and therefore 
proper public relations was most 
important in that division of the 
business. 


In the sale of new cars, he said, 
dealers have the manufacturer’s 
public relations department 
working for them. The product 
has ready acceptance. The price 
is set by the manufacturer. In 
the used car department, how- 
ever, unless by proper public re- 
lations confidence in the dealer 
has been built up, used car sales 
become difficult. 

He stated that if a dealer is to 
sell used cars in volume success- 
fully, public acceptance for the 
dealer organization should be built 
up to a point where the dealer's 
responsibility becomes a _ super 
trademark on the used car he sells. 
The dealer of high standing in the 
community establishes a standard 
of value of the used cars on his 
lot and the mere fact that such a 
dealer places a certain price on 
those cars convinces the public 
that the cars represent real value 


at the price. 
* * * 


Made Big Hit 
With Dealers 


OF COURSE, this politician end- 
ed up his speech with a res- 
ume of how many cars were regis- 
tered in the county. How much 
gasoline and license taxes they paid 
into the county. How many em- 
ployes and the annual amount of 
the automobile dealers payroll. 
How passenger cars and trucks 
served the community during war- 
time, and how automobile dealers 
rose to the occasion to keep them 
running. 

He pointed out generally what 
important contributions automo- 
bile dealers made to their com- 
munity. That made the dealers 
feel good. The politician made a 
hit. 

Automobile dealers have a lot to 
do with public officers. Dealers 
would do well to know them bet- 
ter and understand their problems. 
Your acquaintance with them 
might get you more favors, and: 
besides, you might run onto a poli- 
tician such as the one I referred 
to who knows about your business 
from a layman’s standpoint. His 
story might be interesting as well 
as profitable to hear. Try one 
sometime at your association meet- 
ing. 





25 Pct. of N. H. Vets 


Want to Be Mechanics 

ROCHESTER, N. H.—(UTPS) 
—About 25 percent of the World 
War II veteran trainees in the 
Rochester area are studying to 
become automobile mechanics or 
repairmen, it has been reported 
by Edward J. McLaughlin, edu- 
cation and training subdivision 
chief at the Regional Veterans 
administration office in Man- 
chester. 


N. Y. Assn. Asks 
Dealers Comply 
With New Law 


ALBANY, N. Y.—Calling on all 
New York State automobile deal- 
ers to cooperate with the Motor 
Vehicle bureau in carrying out pro- 
visions of the dealer responsibility 
law, Executive Vice-President C. 
D. Henderson last week warned of 
severe penalties to those breaking 
the law. 

The law makes it mandatory for 
all dealers to register with the bu- 
reau before engaging in business. 
Dealers who have registered vol- 
untarily are covered through the 
remainder of the year, and do not 
have to re-register. 

Henderson said failure to com- 
ply with the law might mean a 
dealer would lose his license, and 
thus be put out of business. In ad- 
dition, the law carries other penal- 
ties—a fine of up to $50, imprison- 
ment for as much as 30 days or 
both. 

“This does not mean there will 
be any arbitrary punishment,” he 
stated. “The commissioner of mo- 
tor vehicles will see to it that the 
law is administered fairly, and any 
punishment under the law is sub- 
ject to his review.” 

Henderson pointed out that it 
was the duty of all association 
members to cooperate with the bu- 
reau both by registering and by 
reporting any known violations or 
misuse of dealer plates. 

“The dealers fought for this law 
to protect the public from fraudu- 
lent and fly-by-night dealers,” he 
stated. “Therefore, those dealers 
who know of any cases where the 
public is still being gouged by un- 
scrupulous dealers should report 
them in order to secure full pro- 
tection for the public under the 
law.” 


AFL Is Launching 
Mechanic Drive 


7 
In Springfield 

SPRINGFIELD, Mass.—A cam- 
paign has been launched by the 
Auto Mechanics’ Union (AFL) to- 
ward the establishment of a stand- 
ard wage scale for automotive me- 
chanics in the Springfield area. 

The union, which is an affiliate 
of the International Assn. of Ma- 
chinists, has recently completed a 
city-wide survey of wage scales for 
mechanics, it was reported. Wide 
variations in rates paid for the 
same type of work were uncov- 
ered, union officials reported, and 
an effort will be made to establish 
a standard for the entire area. 

The union has been conducting 
an intensive organizational drive 
among automotive mechanics here 
for the past several months. Me- 
chanics employed in independent 
garages, service stations, automo- 
bile dealer establishments and 
other places have been covered in 
the campaign. 

Union officials pointed out that 
automotive mechanics are the larg- 
est group of skilled tradesmen now 
unorganized in this area. 


Burger ‘Upheld 
In Tradein Suit 


ST. LOUIS.—A temporary re- 
straining order sought by the OPA 
to prevent Andy Burger Motors Co. 
from requiring tradeins on the sale 
of new automobiles has been de- 
nied by Federal District Judge 
Richard M. Duncan. 

Judge Duncan said the testi- 
mony in the individual case was 
too conflicting to warrant an in- 
junction and that the case would 
be tried later on its merits. 

















OPA Explains 


NADA Reports Agency’s Definition on Handling 
harges and Tradein Values 


WASHINGTON.— NADA last 
week reported that it had received 
an interpretation from OPA on 
handling charges, and the deter- 
mining of reasonable value of 
trade-ins. 

In revealing the two interpreta- 
tions, NADA also offered members 
advice regarding a regulation to 
permit dealers to obtain higher 
customers’ hourly rates where the 
wages of mechanics have been in- 
creased. 

NADA released OPA’s interpre- 
tation of handling charges as fol- 
lows: 

“Under section 10-a of Maximum 
Price Regulation 594 and section 
10(g) (4) of Maximum Price Reg- 
ulation 610, the retail handling 
charge must have been ‘identified 
as such’ for each sale at retail 
upon which the dealer relies and 
must have been so identified at 
the time such sale was made. The 
identification of the charge must 
be evidenced either by the dealer’s 
invoice or his books of record. 

“If the dealer’s invoices for the 
base period reflect only the total 
purchase price, his books of rec- 
ord may be relied on if there 
are set forth therein a specific 
dollar and cents amount for 
handling so identified and an 
identification of the particular 
sale at least in terms of a cross 
reference by number to the ap- 
plicable sales invoice. All . book 
entries must, of course, have 
been made at the time of the 
sale or a reasonable time there- 
after, in accordance with good 
accounting practice. 

“If a dealer acted in the base 
period in accordance witn the 
above paragraphs he satisfies the 
statement in the new section 10a 
of MPR 594 and in the new section 
10 (g) (4) of MPR 610 that the 
handling charge must have been 
‘identified as such to the retail pur- 
chaser’.” 

The chief counsel of the auto- 
motive branch of OPA also of- 
fered NADA the following opin- 
ion on how to use “Guide Books” 
in determining the fair market 
value of a trade-in, when the 
value is less than the as-is ceil- 
ing. 

Said OPA: “Neither the ‘average 
loan value’ figures in the NADA 
Used Car guide nor the ‘average 
cash value’ figures in the Red Book 
are any indication of ‘fair market 
value’ of a trade-in under MPR 

594. These figures, published solely 
for dealer compliance with Regu- 
lation W of the Federal Reserve, 
are approximately 33 1/3 percent 
less than the ‘as is’ ceiling price 
and indicate the amount of the 
purchase price that may be 
financed under Regulation W. 

“When the average retail value 
in the Red Book and in the NADA 
Used Car Guide are both lower 
than the ‘as is’ ceiling, dealers 
may reasonably conclude that the 
‘fair market value’ of the trade-in 
is less than the ‘as is’ ceiling. The 
best indication of ‘fair market 
value’ in such cases is the higher 

of the ‘average retail values’ in 
the Red Book and NADA Used 
Car Guide.” 

OPA further informed NADA 


Vancouver Assn. 
Elects Arbour 


VANCOUVER, Wash. — Russell 
Arbour is the newly elected presi- 
dent of Clark County Auto Dealers 
Assn. V. C. Stetson will serve as 
vice-president and J. Bernstein as 
secretary-treasurer. 








Va. Assn. Helps Convict 


Unlicensed U. C. Dealer 

SALUDA, Va.—Complaints from 
members of the Automotive Trade 
Assn. of Virginia have resulted in 
the conviction of S. L. Webb, of 
Saluda, of operating a used-car 
business without a license. Webb 
was fined $150 and costs. 

When new-car dealers com- 
plained to the association that un- 
licensed dealers were operating in 
Middlesex county, an investigation 
was made by the state Division of 
Motor Vehicles. T. Nelson Parker, 
attorney for the ATAV, helped 
prosecute the case against Webb. 





that copies of the regulation to 
permit dealers to hike customers 
hourly rates, SSR-7 under 
RMPR-165, are still not gener- 
ally available. 

Dealers must, however, NADA 
advised, meet the requirements of 
the formula contained in the regu- 
lation. NADA added that the regu- 
lation would not aid all dealers, 
and generally would assist only 
those who have labor expenses 
greater than 50 percent of the cus- 
tomer’s hourly rate. 


Because the purpose of the Teg- 
ulation is to permit increased 
prices to consumers, NADA said 
that any wage increase which was 
made must have met the require- 
ments of the Wage Stabilization 
Law at the time the increase was 
made. 

NADA added that Appendix “A” 
of the order indicates the Wage 
Stabilization information which the 
dealer must furnish in order to 
permit OPA to approve an adjust- 
ment where the dealer is justified. 


N. J. Dealers Slate 
Mallon, Motley, 
Slack for Parley 


NEWARK, N. J.—William L 
Mallon, NADA president; L. W. 
Slack, Packard general sales man- 
ager, and Arthur “Red” Motley, 
president, Parade magazine, are 
listed among the speakers for the 








A. H. Motley 


Lyman W. Slack 


twenty-eighth annual convention of 
New Jersey Automotive Trade 
Assn. The meeting will be held 
Oct. 3-4 at the Hotel Traymore, 
Atlantic City. 

Registration for the various rec- 
reation programs Thursday are to 
be made with Otto Hanneberger 
of the activities committee. The 
annual meeting will be held Fri- 
day morning at 9:15. Slack, Mallon 
and L. J. Buckland will speak at 
the afternoon sessions. Motley will 
address the annual banquet Fri- 
day evening. 

American Installment Credit 
Corp. is sponsoring a buffet supper 
Thursday evening and Universal 
CIT Credit Corp. the convention 
luncheon Friday noon. 





Penna. Dealers 
To Pledge Aid 


To Amputees 


HARRISBURG, Pa. — (UTPS) — 
New car dealers of Pennsylvania 
are expected to take action during 
the two-day annual convention of 
the Pennsylvania Automotive Assn., 
to be held Sept. 23-24 in Philadel- 
phia, to assure war veteran ampu- 
tees that they will get a top rating 
to obtain cars as soon as they 
qualify. 

The announcement was made by 
Claude S. Klugh, manager of PAA. 

Fifteen hundred dealers expected 
at the 26th PAA convention will 
pass a resolution that no veteran 
amputee, having qualified with both 
the Veterans administration and 
the State Revenue department, will 
have more than a minimum delay 
to get a free $1,600 car with special 
attachments. 


Wis. Nash Dealers Form 


Assn. at Milwaukee 
MILWAUKEE. — The recently 
formed Wisconsin Nash Dealers 
Assn. expects to hold a regular 
meeting shortly for the election of 
officers. The group consists of Nash 
dealers of the Milwaukee zone. 
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WE STAND FOR: 
11, Fair and equitable contracts between manufac- 
| turers and dealers in motor vehicles, parts and ac- 
A cessories. 1 2. A fair profit to the dealer on every 
used vehicle accepted in partial payment for a new 
car or truck. 1 3. Every dollar of gasoline taz col- 
' lected by state or federal governments applied to 
the building and maintenance of highways. 1 4. The 
R_ elimination of governmental and bureaucratic con- 
trols over this industry. 1 5. A return to the pre- 
cepts of independence and the rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 
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Service and Trading 


‘THE so-called smart money is said to be betting that, as 
soon as production gets rolling, the new-car dealer will 
become a trader again and forget the service business. 


Yet this viewpoint overlooks the most important factor 
in good trading. In order to trade at low margins, the dealer 
must hedge his trade. Most dealers have found out that the 
best hedge of all is the service operation. 


When war forced the dealers to depend on service for sur- 
vival, those who had plenty of cars of the make they were 
handling in their territory were in good position. They found 
that owners responded to the appeal of “bring your car 
home” for service. 


Many dealers have told us that their first postwar goal 
is to get as many cars placed in their area as possible, even 
if the selling does get tough, as a long-term investment. 


Not only does service provide contacts for new-car pros- 
ts, but it provides profit protection for the dealer as an 
ndividual businessman. 


In addition, dealers who resent loose talk to the effect 
that they will relegate service to a minor role assert that 
the main goal in the huge dealer building program has been 
the improvement of the service shop rather than putting 
up big showrooms. 


They point out that they have greatly increased their 
knowledge of service and they are making big investments 
in better shops and better equipment. 


In view of this, it is silly to talk of the new-car dealer 
neglecting the service end in years to come. 


Exhibit Z 
oo government’s bungling of the lead situation is just 
another item in the long list of evidence showing what a 


mess bureaucrats can make when they permeate the body 
economic. 


Having no stake in the matter other than a job paying 
a few thousand dollars a year, they can afford to play czar 
in the grand, stupid manner, while the auto industry, with 
billions invested in producing essential transportation for 
this country, faces shutdown for lack of lead. 


From what we have been able to learn, lead is available 
abroad, and the government, which refuses to let anyone 
but itself import any, has caused a crisis in production by 
not importing enough. 

Why? 








Everyone else, who has a column 
or a soapbox from which to ex- 
pound his innermost convictions, 
has taken a shot at the reason for 
the recent stock market recession 

and far be it 


SOME MORE from me to hesi- 
OF THE tate. So here 
! goes: I do not be- 


lieve it was “war jitters” because 
the market does not react unfa- 
vorably to war talk, even if it be- 
lieves one impending. I do not be- 
lieve that it was fear of a depres- 
sion because our savings banks are 
still packed with ample means to 
prevent any such collapse. I do 
believe it can be laid directly at 
the feet of the labor leaders who, 
intentionally or not, are hamper- 
ing production on a basis which 
guarantees a fair margin of profit 
to our manufacturers. Wise inves- 
tors, noting low-profit earnings for 
the second quarter, simply decided 
that until labor behaves itself, 
there is no hope for even normal 
profits—much less dividends. 
* * * 


THE MOST damnable facet of 
the whole labor situation is abso- 
lute refusal to accept incentive pay 
plans of any kind whatsoever. I 
believe firmly that we will never 
get full out-and-out production un- 
til the individual worker who is 
ambitious enough to excel is given 
an inducement to put forth his 
best effort to beat the record of 
his benchmate. Maybe if a scheme 
is worked out whereby the local 
union got a cut on increased earn- 
ings through incentive pay, they 
would be out promoting the idea. 
I wonder if this scheme has ever 
been proposed? 

* * + 

SOMEONE asked me the other 
day why it was we had never got- 
ten anywhere with our suggestion, 
made a couple of years ago, that 
the individual income taxpayer be 
allowed to deduct from his gross 
earnings any amount which he paid 
directly to another individual as 
wages. We had to tell him that we 
guessed ours was but a single cry 
in the wilderness unheard in the 
rush and turmoil of Washington. 
He said he still thought it was one 
of the best ideas he had ever 
heard. That, by clear logic, it had 
all the elements of a plan which 
would help forestall unemployment, 
the dole, etc. Of course, we al- 
lowed we thought it was pretty 
good ourselves. We mention it 
again only because it seems that 
if it ever had any value, it would 
be ten times as important right 
now when there is great housing 
shortage. You and I know many 
of our friends—who formerly em- 
ployed domestics, chauffeurs, gar- 
deners' etc., and who furnished 
them with living accommodations 
in their ample homes—who ‘now 
are cut down to practically no help 
at all, simply because after they 
have paid their abnormal income 
tax, they cannot afford the help 
they once had. If, under our plan, 
they could deduct the amount paid 
to others for their labor, they 
would be providing employment, 
giving living space and thus per- 
haps preventing someone from 
standing in the dole lines. After 
all, every individual home in the 
land is a little business enterprise 
of its own, and we see no reason 
why the amounts paid to labor 
could not be deducted as an ex- 
pense as in the individual business, 
large or small. We are glad our 
friend reminded us because we are 
going to keep harping on this un- 
til someone proves to us that it is 
unworkable. 

aa * * 

WE HAVE been giving some 
thought lately to the possibility 
of shipping Automotive News via 
air freight to the West Coast and 
far points where it is not now re- 
ceived until Tuesday or Wednes- 
day. Obviously we would like to 
have this “Newspaper of the In- 
dustry” reach every subscriber on 
Monday morning as it does now 
within a radius of about five hun- 
dred miles from Detroit. To mail 
individual copies by 8-cents-per- 
ounce airmail makes the cost pro- 
hibitive, since it runs between 40 
cents and 60 cents per copy. But 
it may be possible under the low- 
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‘Exports by Makes...... 


This is an open forum for the discussion of any subject of interest to our 
and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 
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Asks Figures 

In a recent meeting here among 
some of our local dealers, the ques- 
tion came up as to what percent 
of cars the various manufacturers 
were exporting. This question was 
brought about by the interest the 
public is taking in the shortage of 
automobiles and they think due to 
OPA there may be more being ex- 
ported than there is. 

As a suggestion, I know the sub- 
scribers to your magazine would 
very much appreciate the publish- 
ing of the percent exported per 
month by makes so we dealers can 
pass on the correct information to 
the public.—Marshall, Mo. 

Eprror’s Note: OPA doesn’t en- 
ter in the picture because a man- 
ufacturer can make no more on 
export than he can on domestic. 
However, see exports by makes 
in export story on Page 2 today. 

+ * 7. 


How Come? 


In reference to your publication 
of Sept. 9, we wish to call your at- 
tention to the fact that someone 
in your organization has evidently 
made a mistake. 


On Page 2 you show a picture 
purporting to be the final inspec- 
tion line of the Kaiser-Frazer plant 
in Willow Run, Mich. On Page 34 
of the same edition, you show the 
Same picture as on Page 2: only 
you represent it as—and I quote— 
“the spacious service department 





ering of long-distance air freight 
rates to ship, for example, to the 
Los Angeles post office, from 
where it would be distributed by 
mail exactly as any other publica- 
tion printed in that city. I am 
wondering how many of our read- 
ers would share at least part of 
the extra cost with us. Would you 
be interested?—G.M:S. 


at Clark & White, Inc., Boston.”— 
Harry C. Kina, K-F Motors, Inc., 
Chicago. 

+ + * 

It is interesting to note from the 
picture on Page 34 of the Sept. 9 
issue of Automotive News that 
Clark & White, Inc., Lincoln-Mer- 
cury dealers in Boston, have taken 
over the Willow Run plant for a 
service shop?—CorwiIN WICKERSHAM, 
Oliver Wickersham Motors (Kaiser- 
Frazer), Greenwich, Conn. 

* ” * 

In glancing through this week’s 
Automotive News, I noticed the pic- 
ture on Page 2 of the 1947 Kaiser 
Special and Frazer automobiles. 

After going to the back of the 
magazine, I noticed that on Page 
34, there appears a picture identical 
with that on Page 2. 

Is it an error, or what?—WiuuiuM 
L. Papetti, Papetti Motor Sales, 
Shrewsbury, Mass. 

+ 7 * 

Eprror’s Note: Readers King, 
Wickersham and Papetti must 
have received some of the hun- 
dred or so botched-up copies of 
Automotive News before the error 
was corrected. Here’s how the 
mishap occurred: Page 34 of the 
Sept. 9 issue was part of the first 
form to go to press and errone- 
ously contained the Kaiser-Frazer 
production “cut.” When Page 2 
was being made up later, the 
error was discovered and the 
Clark & White cut was imme- 
diately substituted on Page 34. In 
turn, the K-F cut was placed in 
its proper position on Page 2. 
This form backs up the form con- 
taining Page 34; therefore the 
duplication of photos on the hun- 
dred or so copies that had al- 
ready been printed on one side. 
Due to the paper shortage, it 
was impossible to reprint the 
botched-up Page 34. 
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Out Front with 


£ ay SEARCH for more accurate measuring devices 
is never-ending at Ford... for the future of the 
Ford mass production system lies in constantly devel- 
oping ways of making automobiles better and more 
economically. 


But Ford engineers cannot be satisfied with merely 
casting and machining parts to high precision standards 
...they must also be concerned with the quality and 
characteristics of the materials that go into these parts. 


To assure the highest possible degree of uniformity 
of the metals used in Ford-built cars and trucks, Ford 
engineers developed a system of analyzing metal 
samples that uses electronics and optics. It is .. . 




























































































































































































In Ford laboratories, the method used to discover rare elements 
in the sun, the stars and radioactive materials is put to work 


analyzing the most minute ingredients in automotive alloys. 


Small, rod-shaped samples of metal are heated almost sun 
hot. This produces electron radiation from within the atoms 
themselves. By measuring the frequency and strength of these 
radiations, Ford scientists learn the innermost characteristics 
of the metals. The radiations have long been recorded photo- 
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MOTOR 


THE “EYE” THAT ANALYZES A ROD OF STEEL 


graphically, Now, using war-developed methods, an ultra- 
sensitive photoelectric “eye” magnifies the radiations a million- 
fold and records on a meter the percentage of various alloys 


present in the samples. 


This “eye” that automatically analyzes a rod of steel is 
another safeguard to assure that the parts going into Ford, 
Lincoln and Mercury cars and Ford Trucks are constantly 


‘maintained at the high Ford-quality standard. 
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AMA Pleads for Lead 
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lls Russia Aping the ‘Decadent Capitalists’? 
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U. S. Asked to Restore Supply and Prevent 
Impending Vehicle Shutdowns 


DETROIT.— Automobile and 
truck production will be halted 
“within a matter of weeks” un- 
less the govern- 
ment takes emer- 
gency steps to 
remedy the acute 
shortage in the 
supply of lead, 
George Mason, 
president of the 
Automobile Man- 
ufacturers Assn., 
has informed 
John R. Steel- 
man, director of 
the Office of War 


George Mason 
Mobilization and 


Reconversion. 

“Without lead, cars and trucks 
cannot be made,” Mason’s letter 
stated, “and the business of many 
hundreds of firms making up the 
whole of automotive production, 
and employing over 500,000 people, 
is threatened with chaotic curtail- 
ment and widespread unemploy- 
ment.” 

Price, domestic production and 
import controls over the metal, 
operated by different government 
agencies, are keeping off the mar- 
ket a supply potentially adequate 
for essential uses, Mason charged. 

Pointing out that the automotive 
industry this year has been able 
to produce less than one-half as 
many vehicles as it turned out in 
a like period of 1941 due to gen- 
eral strikes, suppliers’ strikes and 
slowdowns, Mason said: 

“The lead situation stands out 
today and is currently the most 
S| on AD brane a ate aah 2: AAP ETE RE 


Ford Halts Work 
On Five Models 
To Spur Output 


DEARBORN.—In a move to in- 
crease its total production, Ford 
has announced its intention to sus- 
pend temporarily production of five 
models in the 1946 Ford and Mer- 
cury passenger car lines. 

This action, company officials 
explained, will help in pushing 
daily production totals higher than 
has been possible to date. 

Assembly of two of the five mod- 
els will be suspended this month, 
and the others will follow in Oc- 
tober, it was said. 

Models to be suspended are the 
Mercury tudor sedan, the Mercury 
Sportsman, Ford super deluxe 
three-passenger coupe, Ford deluxe 
three-passenger coupe, and the 
Ford deluxe fordor. 

Models to be continued include 
the Mercury town sedan, Mercury 
sedan coupe, Mercury club convert- 
ible, Mercury station wagon, Ford 
Sportsman, Ford deluxe tudor se- 
dan, Ford super deluxe tudor se- 
dan, Ford super deluxe fordor se- 
dan, Ford super deluxe sedan 
coupe, Ford super deluxe convert- 
ible coupe and Ford super deluxe 
station wagon. 


What do you want to buy, sell or trade? 
See Classified Want Ads, inside back cover 
this issue. 


critical because the available 
supply has dwindled to a danger- 
ous degree.” 

In making reference to a pre- 
vious communication detailing the 
effects on auto and truck output 
by the lead shortage, 
head told Steelman: 

“We must reaffirm our convic- 
tion that an automobile shutdown 
in the present circumstances would 
be wholly attributable to govern- 
ment inaction in a situation which 
is primarily of. government mak- 
ing.” 

Mason explained that total U. 8. 
demand for lead on the restricted 
consumption basis is approximately 
80,000 tons a month. 

“Domestic production from the 
mines this year has averaged 
25 to 30 thousand tons per 
month,” he said, “and we are as- 
sured that under present condi- 
tions no more is to be expected 
from domestic mines, which op- 
erate under a labor shortage of 
25 percent, and under a subsidy 
program which appears to be so 
contrived as to put a premium 
on the working of high-cost, low- | 
yield mines, and penalty on op- , 
eration of high-yield veins. Of | 
the total domestic production, | 
one quarter is now to be set 
aside for allocation by govern- 
ment. 


“Whereas the scrap market, . 


should be yielding another 25,000 
tons a month, as it has shown it- 
self capable of doing in recent 
months, the actual flow now ap- 
pears to be a fraction of that 
amount. 

“We are told, and it would seem 
credible, that this is a direct re- 
sult of reestablishing for the do- 
mestic market, a price of 8.25 cents 
a pound at a time when the effec- 
tive world market is known to be 
10 cents or more, and the U. S. 
Metals Reserve Corp. is buying 
abroad at more than the domestic 
price. 

“Undoubtedly, the ceiling on lead 
is being held well below the world 
market on the theory that the cost 
of living will thus be held down. 
However, lead is not sold to the 
ultimate consumer as lead, but as 
a& part of a manufactured product. 


“In the case of motor vehicles, 
if the supply is artificially lim- 
ited, production will slow down 
or cease, costs go up, and prices 
of one of the major elements in 
the cost of living will have to 
go up also. The result could be 
wv opposite to that intend- 


Mason pointed out that during 
the period in which OPA controls 
were non-existent, when a domes- 
tic price for lead was established 
at 9.5 cents per pound, “very large 
quantities”. of secondary or scrap 
lead immediately came on the mar- 
ket. But he declared: 

“It is perfectly evident that since 
the OPA has reestablished the 
price at 8.25 cents, smelters have 
not been disposed to process and 
ship out lead from this supply, nor 
is there any indication that they 
are prepared to take the huge loss 
that would be involved.” 
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of Stockholm. Prince 
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THE FIRST POSTWAR exhibition of Soviet cars on the grounds of the former agricultural exhibition in Moscow. Both pas- 


senger cars and trucks of 


U. S, Moves Due 
To Delay Start 
Of Glass Suit 


TOLEDO.—Delay in starting the 
at glass antitrust trial in Federal 
District court here was forecast 
last week at the pretrial confer- 
ence. The case had originally been 
set to go to trial on Oct. 7. 

Judge Frank Kloeb, after hear- 
ing arguments on several new mo- 
tions, stated that the voluminous 
interrogatories requested by one 
government motion, if granted, 
would certainly necessitate post- 
ponement. 

The filing of another motion 
seeking to amend the bill of com- 
plaint to extend the scope of the 
suit back to 1917, which is opposed 
by the defense in a memorandum 
filed with the court, was also seen 
by some of the lawyers as virtu- 
ally meaning postponement of the 
trial for several months. 

At opening of the conference, 
Curtis Shears, special assistant to 
the attorney general in charge of 
the government side of the case, 
said there had been some progress 
in the effort to narrow issues and 
speed the trial work but that much 
of it had been “too little and too 
late.” 

The government objective of 
breaking up major companies 
named as defendants to the suit 
was said by defense attorneys to 
be an issue upon which all com- 
promise discussions had been hope- 
lessly deadlocked. 

Ross Shumaker, counsel for 
Pittsburgh Plate Glass, said de- 
fendants had not changed their po- 
sition on the issue of divestiture, 
but that the “door is not closed 
to some broader approach” to sat- 
isfy the government. 

“We feel that disintegration of 
these companies would be highly 
destructive to the industry and to 
the public interest,” he said. 

Robert C. Dunn, of Pittsburgh 
Plate Glass, argued that the in- 
terrogatories directed to the glass 
companies were unfair in that they 
“commandeered the labor, services, 
and efforts of the companies to 
construct schedules, charts and 
specific data” in behalf of the gov- 
ernment case. He said thousands 
of man-hours of time had already 
been devoted to working out facts 
for stipulation. 

Judge Kloeb said he hoped the 
attorneys for both sides could get 
together for a meeting of minds 
on several of the issues argued 
during the pretrial session. 


Obituaries 


Benjamin Dead at 74; 


Distributor in Conn. 
WINSTED, Conn. — Roscoe Ben- 
jamin, 74, leading automobile 
distributor in Litchfield county, 
died of a heart attack Sept. 1. Mr. 
Benjamin established a carriage 
and harness business here in 1895, 
and with the advent of the auto- 
mobile, he became a pioneer dealer 


the longest, and which he was op- 


Russian manufacture were shown. 
of the similarities are evident in the photos below. 


the i 
over the ideas of Soviet stylists. 


models bore a marked resemblance to American lines. Some 


THE POBEDA, or Victory deluxe passenger car, at the Moscow auto show gives 
impression that the design of a leading United States manufacturer won a victory 


A YAZ-200 TRUCK at the automobile exhibition in Moscow. The similarity in lines 


to some American makes is interesting. 


STALIN’S SUBJECTS in the sphere of Soviet ‘‘sunshine’’ see the new ZIS-110. Built 
at the Stalin Auto plant in Moscow, it is on display at the auto exhibit in that city. 
SS se pee oer eee eee eam ee as a OS 


erating at the time of his death, 
were Cadillac and Dodge. 
* oo * 


Ford Car Engineer, 


J. J. Wharam, Dies 

DETROIT.— John J. Wharam, 
chief passenger car engineer for 
the Ford Motor Co., died last week 
in Henry Ford Hospital here fol- 
lowing a brief illness. 

Mr. Wharam joined the Ford 
Motor Co. in 1921 at which time 


ac- | in that field. The franchises he held | the Lincoln division was acquired. 


Widely known in engineering cir- 


cles, he has held various executive 
posts in the Ford engineering de- 
partment for many years. 

7” - = 


W. Don Bradley 
DETROIT.—W. Don Bradley, 42, sales 
manager of James M. (Pat) O’Dea (Stude- 
baker), died last week. Bradley was in the 
auto business 22 years, seven of them with 
O'Dea. 
- * = 


Douglas V. Watson 
OGDEN, Utah.—Douglas V. Watson, re- 
tired owner of the Watson Buick Automo- 
bile Co. here, died at his home Sept. 4 
after a long iliness. 
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He Can Give You The Pitch On Pittsburgh 


S this your war and peace picture of Pitts- 

burgh? First, lots of people moving in? Lots 
of money in lots of pockets? Then, lots of people 
moving out? And not so much money in not so 
many pockets? 


If that’s your picture of Pittsburgh today, then 
an important part of it is out of focus. For this 
particular colossus of industry gained little, if 
any, population during the war. 


And by the same token it will lose little during 
the peace. In fact, Pittsburgh people are like 
‘the materials they manufacture — they are as 
economically basic as the steel and iron and 
coal and coke and glass for which their city 
is famous. And they need to be approached, 
sales-wise, with a sound knowledge of how 


they live and what they think. 


If ever there was need for a native-born under- 
standing of a city—a newspaperman’s under- ° 
standing — this is it. And that’s the kind of 
knowledge that’s meat and drink to the Hearst 
Advertising Service. 


Here Hearst Advertising Service «reporters with 
a nose for sales” are ever at work with Pitts- 
burgh sales and advertising executives, exchang- 
ing facts, comparing opinions, building up a 
vast storehouse of information. 


And in the nine other key cities below, the same 
type of cooperation is available to sales and ad- 
vertising executives. So, if it’s Pittsburgh with 
you—or any of the other nine points—call the 
local Hearst Advertising Service man now. 


HEARST ADVERTISING SERVICE 


HERBERT W. BEYEA, General Manager 
959 — 8th Ave., New York 19, N. ¥.— Offices in principal cities 


Representing: 
New York Journal-American + Pittsburgh Sun-Telegraph + Chicago Herald-American 
Baltimore News-Post-American + Boston Record-American-Advertiser + Detroit Times + Albany Times-Union 
San Francisco Examiner + Los Angeles Examiner + Seattle Post-Intelligencer 
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SAE Holds Aeronautic Parley 


At Los Angeles, Oct. 3-5 


NEW YOR K.—Comprehensive 
engineering symposium on air 
transportation comprises the pro- 
gram for the SAE National Aero- 
nautic Meeting and Aircraft Engi- 
neering Display to be held Oct. 3-5 
in Los Angeles. 

The p announced by gen- 
eral manager John A. C. Warner, 
of the Society of Automotive En- 





3,500 Lbs. of Steel Used 
"42 Car 


In Typi 

a aeeee  caaetly more 
3,500 Ibs. of steel was pur- 

chased for a typical 1942 pas- 

senger automobile, according to 

supplied to the Ameri- 

and Steel institute by a 
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gineers, calls for discussion by out- 
standing aeronautical engineers of 
pertinent engineering developments 
of the war and postwar, and prom- 
ises for the future. Subjects in- 
clude jet propulsion, passenger 
comfort, power controls, air trans- 
port regulation, and comparative 
studies of the techniques of flight 
employed by men, insects, and 
birds. 

Motion pictures of bird and in- 
sect flight will be shown, with an 
address by W. B. Stout, consulting 
engineer, Detroit, Mich., on “A New 
Approach to the Flight Problem.” 
Brigadier General John C. Gor- 
don, deputy commanding general, 
Air Materiel Command for Plans, 
Wright Field, O., will speak on 
“Plans for Industrial Air Prepared- 
ness.” 

The meeting is sponsored by the 
SAE Aircraft, Aircraft Powerplant, 
and Air Transport Engineering Ac- 
tivities. The general chairman will 
be Dr. A. L. Klein, of Douglas Air- 
craft Co., Santa Monica, Calif. 


and four and a half feet deep, and costing 





THE WORLD'S largest transparent plas- 
tic bubble, measuring 11 feet in diameter 


over $10,000 to produce, has been com- 
pleted for use on &@ mammoth advertising 
sign in Detroit. Made of Piexigias, the 
transparent plastic used for bomber noses 
during the war, the giant hemisphere will 
house a rural three-dimensional scene in 
a Ford Motor ‘‘spectacular.’’ 








Thugs Steal Tires 


OAKLAND, Calif.—Burglars who 
raided the quarters of Cochran and 
Celli (Chevrolet) in Oakland, Calif., 
escaped with 48 tires, weighing ap- 
proximately two and one-half tons. 








FOB FACTORY 
New Front 








Studied for Future 


Suspension 





By A. H. Allen 


AN ENGINEERING development on the agenda of things 
to come in passenger cars is a new type of front suspension 
system which effects an appreciable reduction in unsprung 
weight. Just how it is accomplished is not yet disclosed, but 
it is known that a new type of ball and socket bearing is one 


of the principal innovations. ® 


The idea was first studied at 
the University of Michigan 
Several years ago and later was ex- 
tended to the engineering depart- 
ments of the principal motor car 
producers, working in cooperation 
with a Detroit spring company. 
The bearing or joint is novel in 
that it comprises one arm termi- 
nating in a steel ball, over which 
a corrosion-resisting Monel metal 
layer is spun, fitting into’ a socket 
of impregnated fabric material. It 
is understood four of these joints 








These Dealers Know the Customer Value 
of Capper’s Farmer Readers 


When these leading dealers of Canton, I Lin- 
coln County, South Dakota, inspected the 
Capper’ s Farmer reader list for their region, 
they judged the folk listed there for their 
customer value. Here’s what they had to say 
about Capper’ s Farmer readers— 


“It appears to me you have a very good list.” 


Leon Farrell—Druggist 
“‘Capper’. s Farmer has as readers all the best farmer ‘3 


I. Skyberg—Building Materials Dealer 
No ape be as it, this list of farm family readers 


in this reniem. 


is very 


enry Reierson—Farm Implements Dealer 


““Capper’s Farmer has very good quality readership 


in this section. 


L. A. Shingledecker—Home Appliances Dealer 


“You couldn’t have a finer list of this county ’s best 
onard Visser— Grocer 


farm families.’ 


“This reader list i. Aw very good.” 


aumann— Clothing Store 


“The list shows that Cap er’s Farmer reaches our 
H. J. Bekke~Hardware Store 


ary good farmers.” 





They’re blue-ribbon folk . . . 
who rely on Capper’s Farmer. They take top honors in 


tactics .. 





mere magazine. It’s a partner in planning. . . 


and profitable suggestions they seek. 


off at the sales counter, 


the 1,300,000 farm families 





every phase of farming activity, and get top rating in dealer 
surveys. To these successful and practical farm families 


(men, women and youth), Capper’s Farmer is more than a 


a teacher of 


- a spur to success. It’s the one magazine that 


offers them the practical advice, farm-tested information, 


That’s why Capper’s Farmer has such influence in shaping 
the buying preferences of these dominant farm families. 


And that’s why advertising in Capper’s Farmer really pays 


appers Farmer 


The Farm Magazine That Dominant Farm Families Heed 








vy 


are used in each 
suspension ele- 
ment, and that 
the springing ac- 
tion is derived 
from coils as in 
present designs. 
* 7 * 

COMMENTING 
on the serious 
lead shortage now 
worrying automo- 
bile builders, who 
require large 
amounts of the metal for batteries, 
bearings, solder and terne plate in 
gas tanks, one saturnine observer 
commented, “There is plenty of lead 
down in Washington, but the 
trouble is they are all sitting on it.” 

- . -_ 


Comfort Loss May Cut 
Appetite for Light Cars 

A LEADING automotive execu- 
tive says it is easy to prove the 
average person is a darn fool to 
pay for and drive a six-passenger 
3,000-pound car around the coun- 
try when he could get satisfactory 
transportation at one-third the 
weight and perhaps one-half the 
cost. This makes a good story and 
it has been told repeatedly by Bill 
Stout and other engineers, but 
when you examine the matter more 
closely, perhaps the car owner is 
justified in wanting something 
more than “transportation.” 

The trouble with the light car is 
that it does not hold the road, par- 
ticularly when the pavement is 
rough, and is hard to handle on 
turns, in high winds and on rough 
roads. Beyond that, the inevitable 
bouncing and bumping action is a 
distinct discomfort on long trips, 
leading to “cushion consciousness” 
at far shorter distances than when 
riding in the long-wheelbase heav- 
ier job. 

It may be said that ease of 
handling and comfort are no 
criteria to measure the value of 
@ passenger car, but most people 
consider them important factors 
—elements which have a real 
monetary value. It is true the 
average six-passenger car travels 
only a minute portion of its life 
with a full load, but if the wheel- 
base and weight are necessary for 
comfort and ease of handling, the 
extra space might as well be pro- 
vided. 

Some manufacturers are betting 
against this reasoning, figuring 
that the future economy of the 
country will dictate a low-cost, 
lightweight car which stresses util- 
ity primarily. In past years, the 
buyer wanting low cost simply 
turned to the used car lots, but the 
supply here has dried up during 
the war years and will not be re- 
plenished until new car produc- 
tion has overtaken the rate of old- 
car scrapping (probably it already 
has) and the nation’s reservoir of 
passenger cars gets back to where 
it once was. 

Such a condition could only re- 
sult from something like a war, 
and this makes the situation look 
good for introduction of low-cost 
cars. News of numerous such proj- 
ects only confirms this obvious de- 
duction, but it is by no means clear 
just how long the market might be 
ripe for such vehicles. For that 
matter, there is no positive proof 
the public will accept them even 
now. It is a gamble which the big 
boys may be able to underwrite; 
their smaller competitors are sit- 
ting by to watch, cautioning their 
engineers to have their pencils 
sharpened. 





A. H. Allen 





Bronson to Build 
Bronson Motor Co. has an- 





nounced plans to build a new $10,- 
a garage building in Grants Pass, 
re. 
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But what sells a husband may not sell his wife. 


The lady may go for a car that has “dash,” 
While he wants the thing to stand up for his cash. 


And so Willys-Overland, tactful and wise, 
Talks to the ladies, as well as their guys. 


The American Magazine double-exposes 
Their ads to both sexes, it’s under both noses. 


Excuse us for patting ourselves on the back, 
But what we deliver is worth lots of jack. 


This double exposure’s an outstanding buy 


It means that both sexes will give you the  ‘ ©. 


BUD SCHIRMER e H. A. PATTERSON 
General Motors Building, Detroit 2, Michigan 


THE CROWELL-COLLIER PUBLISHING COMPANY, 250 PARK 














le 
Metical 
Magazine 


DOUBLE-EXPOSES 
AUTOMOTIVE ADS 
TO BOTH SEXES 








AVENUE, NEW YORK 17, N. Y. 


PUBLISHERS OF THE AMERICAN MAGAZINE, COLLIER'S, WOMAN'S HOME COMPANION 
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Chevrolet is alert to current problems ... Chevrolet keeps abreast 
of the times! 


With sound, effective advertising support—as with quality 
products, quality engineering and manufacturing, and the famous 
Quality Dealer program—Chevrolet does everything in its power to 
assist Chevrolet dealers to win a larger and larger measure of 
preference among motor car buyers everywhere. 


The forthcoming national newspaper advertisement reproduced 
here is a case in point. It discusses the subject of new car deliveries 
fully and frankly. It gives facts which every buyer and prospective 
buyer of Chevrolet products has a right to know. It explains the whole 
problem of delays in new car deliveries simply and with equal justice 
to car buyers, to Chevrolet dealers and to the Chevrolet Motor 


Division alike. 


This may seem a small matter on first thought. But it is a very 
LARGE matter to the customer eager for a new car and to the dealer 
eager to serve him. It represents one more reason why the motoring 
public feels especially friendly toward Chevrolet dealers as well as 
toward Chevrolet products. 


CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICHIGAN 
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REPRINT OF FORTHCOMING CHEVROLET N. P. ADVERTISEMENT 


Everybody from factory to dealer is doing everything 
that can be done to speed deliveries to you 





We have been informed by the Chevrolet Motor Division that the past month has 
witnessed only a slight improvement in the rate of production of new Chevrolet 
passenger cars. As a result, shipments of new cars to dealers for delivery are 
still far below the level we and the factory had hoped to attain by this time. In 
fact, through August, Chevrolet's output of cars in 1946 was only 22.6% of 
the number turned out during the corresponding period of 1941. 

We know that Chevrolet is doing everything possible to step up its production 
totals—to ship more and more cars to us and fo its thousands of other dealers 
throughout America . . . and we know, too, that we are assured of getting our full 
proportionate share of the current output and of future production gains. 


Disappointing as the total figures have been—and despite the fact that Chev- 
rolet was out of production entirely during the first three months of the year—it is 
nevertheless true that Chevrolet led all other manufacturers in production of passenger 
cars during June 1946, and has continued to maintain its lead in total production 
from that day to this. 

The outlook, therefore, may be said to be somewhat improved. And of this 
you may be sure: We shall continue to make deliveries of new Chevrolets to our 
customers just as fast as we receive them; we regret delays as deeply as you do; 
we thank you for your friendly patience and understanding; and we promise you 
a new high motoring experience when you take delivery of your new Chevrolet, 
giving BIG-CAR QUALITY AT LOWEST COST! 


Keep Your Present Car Alive 


Meanwhile, may we suggest that you safeguard your transportation by bringing 
your car to us for service now and at regular intervals. Let us help you to keep it 
in good running condition—to maintain its performance, appearance and resale 
value—vuntil the day when your new Chevrolet comes along. YOUR SYMBOL OF SERVICE 


SEE YOUR LOCAL CHEVROLET DEALER 


Listed on page 00 of your classified telephone directory 








YOUR SYMBOL OF SAVINGS 

















second Chevrolet adver- 


yy of a adv 
pr pe with new cor peer 
scheduled to run in newspapers m 9g 
the United States in September " 7 
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To Avoid Similar Suits... 





Previous Legal Cases 


Aid Auto Dealers 


By Leo Parker 
Attorney at Law 

Here are more legal cases which 
may smooth the way for automo- 
bile dealers: 

Tax Deductions Favor Employer 

Modern higher courts consistent- 
ly hold that an employer’s records 
of tax deductions from a sales- 
man’s payments is conclusive evi- 
dence of the amount he was to be 
paid, particularly if he accepted 
these payments for a long period 

without any complaint. 

For example, in Replacement 
Co., Inc., v. McCaughey, 40 Atl. 
(2d) 846, the suit involved a dif- 
ference of $2,453 which an auto- 
mobile salesman claimed was due 
him. He alleged that his em- 
ployer had agreed to pay $15.60 
per week for use of his automo- 
bile, in addition to the agreed 
commission. 





However, the employer intro- 
duced before the court pay envel- 
opes to which flaps were attached 
showing “Total Wages” and de- 
ductions therefrom of “Old Age 
Tax”; “Unemployment Tax”; and 
“Social Security Tax.” These en- 
velopes did not indicate any al- 
lowance for automobile expenses in 
addition to the agreed commis- 
sions. And during three years em- 
ployment the salesman had not 
complained. 

Therefore, the higher court re- 
fused to hold the salesman entitled 
to a recovery. 

Not Legal Employe 

Although a person is a general 
employe, he is not deemed to be 
“legal” employe after leaving his 
regular work although he is in 
the company of his employer. 

For illustration, in Muise v. Cen- 
tury Indemnity Co., 65 N. BE. (2d) 








WALTER E. SCHOTT and Powel Crosley jr., president, Crosley Motors, Inc., inspect 


the new 1947 Crosley. Citizens Motors, a 
Cincinnati dealer. 


. Weymouth Finn is general manager. The 


four-passenger, steel body sedan. 


Schott enterprise, 916 Sycamore St., is the 


new Crosley is a two-door, 





98, reported April, 1946, 
shown that an employe named 
Muise was killed when an automo- 
bile owned and operated by his 
employer left the road and went 
over an embankment. At the time 
of the accident, the automobile was 


it was|not being used by the employer 


for business purposes. 

In subsequent litigation, the 
higher court held that the de- 
pendents of Muise could recover 
no damages or compensation. 
This court said: 





Dick Jackson, 


“Ours is one of the oldest Dodge Dealerships in the 


United States. 


“I’ve watched the automobile business grow from its 
infancy. I’ve seen Dodge move up from scratch to its 
dominant position in the industry today. 


“Hundreds of young men have come to me for advice 
about going into the automobile business. I always tell 
them the same thing—that Dodge cars and trucks are as 
fundamental in American life as wheat, corn, or cattle, 
and that they are tops in quality and dependability. 


“To anyone interested in being a Dodge dealer all I 
can say is that I’ve been one myself for more than thirty 





Dodge Dealer, Houston, Texas 


years. I consider the Dodge dealer contract the most 
desirable in the automobile business. Why? Because it 


embraces two superb automobiles and a fine line of 


trucks in a single agreement, with a huge sales and 


service backlog in every market. 


“As for factory policies as they concern the Dodge dealer, 
it has been my experience over thirty years that they leave 


almost nothing to be desired.” 


DODGE * PLYMOUTH * DODGE Job-Rated TRUCKS 


DODGE—DIVISION OF CHRYSLER CORPORATION 
7900 JOS. CAMPAU, DETROIT 11, MICH. 


“The fact that the intestate 
(Muise) was in the general em- 
ployment of Parsons (employer) is 
not decisive.” 

Valuable Articles Stolen 

Considerable discussion has aris- 
en from time to time over the 
legal question: Is a garage owner 
responsible for articles stolen from 
a parked automobile? The answer 
is no if the articles have unusu- 
ally high value. Also, warning 
signs placed so that automobile 
owners see them may assist ga- 
rage owners to win suits of this 
nature. 

For illustration, in Ohge v. La 
Salle-Randolph Garage Corp., 66 
N. E. (2d) 725, reported June, 1946, 
it was shown that a traveling 
salesman, named Ohge, with his 
wife, drove his automobile into a 
garage about 6 p.m. and received 
a check for the automobile. When 
he returned and presented his 
claim check at the cashier’s cage 
he was informed that the car had 
been stolen. Later the car was 
recovered but valuable items, con- 
sisting of movie cameras and pro- 
jectors together with valve models, 
were missing from the locked 
trunk. 


In the subsequent suit, the pro- 
prietor of the garage proved that 
signs were placed in the garage 
reading “Please check valuables 
with cashier. Not responsible for 
articles left in cars. The Manage- 
ment.” 

Directly below this sign was a 
larger sign which also faced the 
entrance, on which the following 
was painted in large letters: “Read 
your claim check. Employes do not 
have authority to accept respon- 
sibility for articles left in cars. 
Free checking service in office.” 

The higher court refused to hold 
the garage owner liable for value 
of the missing or stolen articles. 
The court said that the warning 
signs were located so that all driv- 
ers who entered the garage could 
see them. Also, this court held that 
under no circumstances is a ga- 
rage owner liable for loss or stolen 
articles of unusual value left in a 
parked automobile. 


On the other hand, there are 
higher court cases on record 
which hold that a garage owner 
is not relieved from responsibil- 
ity for negligent loss or theft 
from a parked automobile of or- 
dinary articles as tires, tools, etc., 
although he gives the automo- 
bile owner a ticket, or displays 
signs, having printed thereon 
notification that he will not be 
responsible for loss or theft of 
articles. 

See Willis v. Jensen, 82 Utah 148, 
22 P. (2d) 220, 223. In this case an 
automobile owner drove to a ga- 
rage, got a claim check and went 
out. At the time there were two 
extra tires and tubes, attached to 
the car, and inside the car four 
valuable sample cases containing 
valuable samples of merchandise 
and jewelry. 

The following morning the auto- 
mobile owner returned to the ga- 
rage, presented his check and was 
informed that the car had been 
unintentionally delivered to a third 
party. Later in the day the car was 
recovered but the two extra tires, 
tubes and the highly valued jew- 
elry and merchandise in the four 
sample cases were missing. The 
automobile owner sued the garage 
owner to recover the value of the 
tires, tubes and merchandise. 

Although the claim check had 

printed thereon a notification that 
the garage owner assumed no re- 
sponsibility for theft of articles 
from the automobile, the higher 
court held him liable for the full 
value of the tires and tubes. How- 
ever, the court refused to hold the 
garage owner responsible for theft 
of the highly valued jewelry. This 
court said: 
“There may be some things cov- 
ered by the bailment but not as 
to unusual things such as money, 
jewelry, or other unusual things 
or articles...” 





Real Service 
Mohr’s Gives Shop Patrons 


Ride to Destination 


Mohr’s Chevrolet Co., 1909 Bryan 

St., Dallas, Tex., has started a new 

service for its patrons. When a 

car is left for repairs, the cus- 

tomer is driven to his destination 
ia 





by Mohr’s “Courtesy Cars. 
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Calls for Balancing 


Litchfield Says in New Book That Labor Solution 
Depends on Harmony Under Law 


AKRON.—America’s labor prob- | 
lem will be solved satisfactorily 
only when the three branches of | 
the nation’s in- 
dustrial economy 
—labor, capital 
and consumer— 
are brought into 
balance and har- 
mony. 

So declares P 
W. Litchfield, 
chairman of 
Goodyear Tire & 
Rubber Co., in 
his new book 
“The Industrial 
Republic,” pub- 
lished last week. 

Litchfield points to the consti- 
tutional balances established for 
the legislative, judicial and ad- 
ministrative arms of our form of 
government as the pattern which 
should be followed. 

He decries unchecked power 
in the hands of any group and 
believes it can lead only to na- 
tional decadency. Fully conceding 
the right of labor to organize, 
he warns that “an all-powerful 
labor union is just as bad as an 
all-powerful corporation or an 
all-powerful state.” 

From aé_ record of American 
progress through coordination of 
productive effort, Litchfield con- 
tends continued progress can come 
only through harmonious coopera- 
tion directed toward efficiency and 
lower costs. 

“We are a mass-production, en- 
gineering-minded people, who have 
joined men and machines to mul-| 
tiply output and make our country 
an efficient, low-cost producer,” he 
points out. “We have thus been 
able to offer more customers bet- | 
ter things at lower cost. Ameri- | 
cans eat better and are better 
dressed and housed than any other | 
people and our transportation fa- 
cilities are far in advance of the | 
rest of the world. 

“If man is to enjoy more, his | 
labor must progressively produce 
more, not less, in a given length 
of time. Labor must make its hours | 
count for as much as possible, and | 
management must supply the best 
tools and facilities it can.” 

Litchfield’s book, which is sup- | 
plementally titled “Reflections of 
an Industrial Lieutenant,” presents 
the views he has gained through | 
a half century of industrial expe- | 
rience. 


Litchfield condemns autocratic 
measures, either in industry or 
government, citing the success 
achieved under the American | 
system of government to prove 
that industry should be operated 
under democratic methods, with 
labor and management having 
equal opportunity for participa- 
tion. 

Throughout the volume, the au- 
thor stresses the importance of the 
individual. Capital must realize, he 
writes, that human rights come 
first and property rights second. 
Labor, too, must respect the rights 
of individuals, he asserts. 

Asserting there is a _ similarity 
between the evolution of political | 
government and industrial man- 
agement, the author traces the de- 
velopment of America, showing 
how both capital and labor rose 
to power, creating problems that 
called for broad study to find a 
common solution. 

Litchfield describes the events 
leading to and following the or- 
ganization of the unions, which | 
were marked by sitdown strikes, 
disorder and violence. Radical ele- 
ments had a part in this, he says, 
with the Communists openly claim- 








P. W. Litchfield 


Van Nortwick Slates 


Field Parley in N. Y. 

DETROIT.—L. F. Van Nortwick, | 
director of truck sales of the Dodge | 
division of Chrysler Corp., will hold | 
a conference in New York on Fri- | 
day, Sept. 20, with regional, district 
and truck managers of the New | 
York, Boston and Philadelphia re- 
gions. 

He will outline the expanded 
truck program planned for 1947. ' 


ing credit for winning a strike and 
causing some embarrassment to 
the union. 

After V-J day, he writes, there 
were new demands on most Ameri- 
can companies, with the result that 
“ten months after Japan quit, pro- 
duction was still lagging, war sav- 
ings dwindling, war bonds being 
cashed in, millions of unproductive 
dollars were being paid out in un- 
employment insurance, despite the 








tremendous dammed-up demand 





for consumer goods which normal- 
ly would have created jobs for mil- 
lions of men.” 

The suggested solution to this 
problem, says Litchfield, “is based 


on the concept that we should 


mold our industrial structure in 
principle, in law, and in spirit 
as closely as possible to the form 
of our national constitutional 
government. 

“Other systems have been pro- 
posed, such as Communism, or an 
all-powerful central government. 
Of these, Communism constitutes 
a very real and grave threat to 
America Dictatorship does 
away with individual freedom.” 

Under our own government, he 
points out, the rights of both labor 


and capital are protected by laws 
made by representatives of the 
people, which cannot be said of dic- 
tatorships. For example, he says, 
“the right of labor to strike as a 
last resort cannot be denied. Like- 
wise, the right of the employer to 
close a business if it cannot be 
| operated properly and profitably, is 
an equal right.” 

Deploring the use of force in 
industrial disputes, Litchfield de- 
clares that “it is quite apparent 
that the time has arrived for la- 
bor in its own interest to re- 
move from positions of power 
and authority in its organizations 
the thug, the racketeer and the 
selfish opportunist.” 


He frowns on monopoly of any 
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kind, saying “we cannot allow mo- 
nopoly of power by labor, capital 
or the state. He decries a “swing 
to the right,” as much as a “swing 
to the left,” saying “the swing of 
the pendulum of business should 
be restricted to a middle zone of 
cooperation, peace, restraint and 
teamwork, where all are treated 
fairly but where none dominates. 
Contracts must be equally binding 
on labor and management alike.” 

“We may all look forward to a 
more peaceful and more abundant 
life if workers, managers, capital- 
ists and the public generally will 
join in an active interest to see 
that just practices are carried into 
effect in industry.” 
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St. Louis Buyers 
Warned on Auto 


Insurance Gyps 


ST. LOUIS.—Asserting it has had 
complaints of widespread irregu- 
larities concerning automobile in- 
surance, the Better Business Bu- 
reau of St. Louis has issued a bul- 
letin warning prospective automo- 
bile purchasers to protect them- 
selves against paying installment 
finance agents and companies for 
insurance which is not actually 
issued or is misrepresented. 

“The Better Business bureau,” 
the bulletin said, “has had numer- 
ous complaints involving irregu- 
larities in the placing of or fail- 
ure to place insurance on cars sold 
with installment financing. Pur- 
chasers who have been given to 
understand that insurance was be- 
ing placed have discovered later 
that they have none.” 

The bureau said some purchasers 
of automobiles have been led to 
believe they were being provided 
with collision insurance as well as 
fire and theft protection, but later 
found that only fire and theft in- 
surance had been provided. Some 
victims of automobile fires, the 








ONE OF A SERIES of Packard district managers’ > 
throughout western sales areas by Elliott Taylor, assistant general sales manager. 
Purpose of the refre#her conferences is a thorough review of Packard merchandising 
plans, procedures and distribution policies. Participants in the Chicago meeting 


sented the 
Car Co., 


repre- 
factory, midwest region, Chicago and Milwaukee zones of Packard Motor 





bureau further declared, have 
learned too late that the vehicle 
was not covered by fire insurance. 

Pointing out that the auto dealer 
who sells a vehicle on an install- 
ment finance plan including insur- 
ance acts as an agent in selling 
the insurance, the bureau called 
attention to a recently issued order 
of the State Superintendent of In- 


surance Owen G. Jackson requir- 
ing the issuance of a receipt for 
the amount deposited with the auto 
dealer for insurance. 

“Every purchaser, assured or 
borrower, must be furnished with 
a policy or certificate of insurance 
within 10 days after purchase or 
completion of the loan,” the state’s 








order declares. 





Sellers Market to Stay? 


U. S. News Reports That New Car Buyers Expected 
Price Increases; Will Buy Anyway 


NEW YORK. — Price increases 
will not dampen the pentup de- 
mand of new car buyers even 
thought most of them will not be 
able to carry out their spending 
plans until 1947. 

Most prospective new car buyers, 
according to a United States News 
analysis of a Federal Reserve 
Board report, expected price in- 
creases to materialize during 1946. 
Further, only one prospect in five 
really thought 1946 an opportune 
time to buy. 

If U. S. families stick to the buy- 
ing plans they made early this 
year, a minimum of 13,500,000 and 
a maximum of 19,100,000 families 
still comprise a market ready to 
absorb the production of automo- 
biles and other durable goods, ac- 
cording to U. 8. News. 

People who planned to buy a new 
car in 1946 usually expected to pay 
between $1,000 and $1,350. One- 
fourth of the new car buyers ap- 
peared willing to pay $1,350 or 
more. 











CLEVELAND — AND 


1H €: PLATS 


DEALER 








ONE OF 


THE NATION’S 


GREAT 


AUTOMOTIVE 
SALESMEN 


Cleveland may net be the largest city in the country, but it is 
s among the largest in automobile owners, on a per capita basis. 
And the Cleveland Plain Dealer is one of the leading newspapers 


in the country in passenger car advertising lineage. 


The Plain Dealer has maintained this high position in auto- 
motive advertising consistently for many years. Car sales broken 
down into 268 census tracts in Cuyahoga County (Greater 
Cleveland) show a striking parallel with Plain Dealer reader- 
ship. This continuing record is your assurance that the Plain 


Dealer merits first consideration in automobile and automotive 


product schedules. 





















2 
Facts for Cdrertiserds 
Studies by the Market Survey 
Department of The Plain Dealer 
not only reveal detailed sales 
break-downs from 1928 to 1942. 
They also trace Plain Dealer 
readership te car sales, and 
serve as a guide to just where 
dealer representation is needed 
—to achieve maximum sales. 
We shall be glad to make 
an appointment with you to 
discuss in detail your market- 
ing potentialities in Cleveland. 








CLEVELAND 


Established in 1842 


A. S. Grant, Atlanta 


PLAIN DEALER 


John B, Woodward, Inc., New York, Chicago, Detroit, San Francisco, Los Angeles 





Also, U. 8. News revealed, only 
one out of every five car buyers 
want to purchase a used car. Two- 
fifths of this group intend to spend 
less than $500. 

In order to buy automobiles and 
other durable goods, U. S. families 
are prepared to draw on savings, 
as well as to borrow, in satisfying 
their wants. Also, U. 8. News dis- 
covered, they intend to spend more 
and save less of their current in- 
come than they did before the war. 

However, most income groups 
place a definite value on their sav- 
ings. Of those owning war bonds, 
78 percent definitely plan to hold 
on to them until maturity. Another 
11 percent were uncertain, while 
the remaining 11 percent had defi- 
nite redemption plans. 

Seven percent of all spending 
groups are saving for the definite 
purpose of buying consumer goods. 
However, U. 8. News commented 
that this group may dwindle be- 
cause living costs. have increased 
faster than was expected at the 
time the Federal Reserve study was 
made. 

The following table illustrates 
the buying plans of prospective 
new car owners in 1946 according 
to income class: 


Percentage 

Planning to Buy 

Income Class Au les 
Under $1,000 3 
$1,000-$1,999 8 
$2,000-$2,999 11 
$3,000-$4,999 16 
$5,000 and over 28 
All income groups 11 





Gillette Sets Up 
New Position 


In Distribution 


NEW YORK.— Three personnel 
appointments and the creation of a 
new distribution planning and busi- 
ness development 
position in the 
Gillette Tires di- 
vision of United 
States Rubber Co. 
were announced 
last week by H. 
Cc. McDermott, 
Gillette sales 
manager. 

Leonard E. Luse 
has been pro- 
moted te the new- 
ly created posi- 
tion, that of man- 
ager, distribution planning and 
business development. Luse has 
been with the company since 1923. 

Frank *W. Lewis was promoted 
to the position of merchandise 
manager, allied products. Lewis has 





Leonard E. Luse 





Frank W. Lewis John T. Griffith 


recently been a field representa- 
tive in Gillette’s eastern division. 

John T. Griffith has been pro- 
moted to manager, sales opera- 
tions. For two years Griffith, since 
joining the Gillette division, has 
handled the statistical details of 
the sales operations section. 


1,000 Historical Markers 
Planned for Pa. Roads 


YORK, Pa.—More than 1,000 per- 
manent historical markers will be 
placed along Pennsylvania high- 
ways, according to Atty. Gen. 
James H. Duff, chairman of the 
State Historical and Museum com- 
mission. 

Sites of frontier forts, military 
campaigns, historic highways, can- 
als and buildings will be among 
the places designated. The 42-inch 
by 30-inch plaques will be mounted 
on concrete posts four feet high 
and will have a blue background 
with gold lettering. 
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veeisa BIG MARKET 
THAT SHOUTS Sales Opportinily! 


i ACTION NOW will quickly and easily win the Big 
Oregon Market for producers of AUTOMOBILES 


and AUTOMOTIVE ACCESSORIES 







Oregon Market customers with full purses leave a dismal trail of 
“no sales” behind them. Retailers and wholesalers clamor for mer- 
chandise while a million-and-a-half consumers with two billion dollars 
in expendable income must often search vainly for their favorite 
or other products. 








WHY? Because many manufacturers are unaware that this market's 
effective buying income is 184% above what it was in 1939—that our 
retail sales now exceed those of Cleveland, Boston, or Washington, D.C. 
—that many thousands of new people have brought their productive 
and purchasing capacities here. This billion-dollar retail market which 
has grown phenomenally in purchasing power and population since 
1939 continues to show healthy gains. 








KNOW THESE FACTS ABOUT 
THE BIG OREGON MARKET! 


It’s a “packaged unit”—including Oregon and 
seven Southwestern counties of Washington 
state. Through Portland, the market’s wholesale 
center, distributors, with their network of 
branches, quickly get merchandise to retailers 











An Unprecedented Opportunity for Manufacturers 


Here—wholesalers ‘and retailers can sell your products to people 
whose wartime savings have not been depleted by prolonged strikes or 
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who serve 1,500,000 consumers throughout the 
area. There are no other wholesale centers 
nearby—(Seattle is 189 miles away—Spokane 
389, San Francisco 712). 


production shutdowns. Worldwide demands for our lumber, fish, 
agricultural products, processed and manufactured items continue to 
send incomes upwards. ACTION NOW means unprecedented oppor- 
tunity to win and hold the big, valuable Oregon Market—while sales 






resistance is at a low ebb—while costs of getting results are small! 


*Oregon and seven Southwestern 
Counties of Washington State. 





IT’S A GROWING MARKET! Since 1940, 
Portland has increased in population an esti- 
mated 33%; Vancouver, 114%; Longview, 22%; 
Salem, 27%; Eugene, 44%; Medford, 51%; 
Klamath Falls, 14%; Pendleton, 41%.* These 
gains are typical of the growth of the Oregon 
Market, an important empire in the growing West. 











*Recent postwar population estimates. Details 
available from The Oregonian upon request. 





THE OREGONIAN... 
A POWERFUL SELLING MEDIUM... gives added incentive for selling ALL 
the market as a unit. Portland circulation is intense—more than 7 of every 10 
families daily, 9 out of 10 Sunday. Coverage of the entire market is exceptional; 
more than 4 of every 10 families daily, more than 5 out of every 10 on Sunday. 
The Oregonian, with the largest daily circulation in the Pacific Northwest, is 
the medium to use to back up your wholesalers and retailers to get consumer sales, 


Che Ore 


PORTLAND 





GET THIS NEW BOOK OF 
OREGON MARKET FACTS 


It will let you correctly evaluate your sales potential 
in the Big Oregon Market . . . gives proof that this 
market justifies ACTION NOW—=proof that there's 
unlimited sales opportunity here for you. Your free 
copy is available through your advertising agency. 
OR—write The Oregonian or your Paul Block rep- 
resentative to get it at oncel 


onian 
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REPRESENTED NATIONALLY BY PAUL BLOCK & ASSOCIATES 
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HOW vr ca os! 


Everything you want to know to make 
immediate purchase—prompt shipment— 


SURPLUS TRUCK PARTS 




















Now it’s easy to buy surplus truck parts! Now 
War Assets Administration has inventoried by 
manufacturer’s part numbers, 11,000,000 auto- 
motive parts ... all makes and models used by 
the military services. 

Furthermore, all the information is kept strictly 
up-to-date. It’s done with a Perpetual Inventory 
record maintained by the Automotive Parts Sec- 
tion Chief in each War Assets Administration 
Office, but centrally controlled in Detroit. You can 
tell at a glance what we have and how much of 








” bs . thasers. VETERANS OF o 
it, who made it and the manufacturer’s list ments problems. See aes Wy ene 
ministration Certifying Office 
for certification; the case 
number shown on the certifi- 
TRADE DISCOUNTS iy aa 
the certifying office must 
be stat in a Veteran's 
offer to purch ase."" 
(Discount off manufacturer's list price as shown Most surplus property 
D aa is available to the ex- 
in catalogue ° Minimum sale — $500 net) port market. Merchan- 
—— epost og oy 
. . P 7 withheld from export, 
Distributor, 75% * Vehicle Dealer, 55% and if such items ap- 
% o pear in this adver- 
Service Garage, 50% tisement they will 
x o be so identified by 
Fleet Owner (5 or more vehicles), 457% an asterisk, 
@ Go to your W.A.A. Regional or 
District Office é 
\ @ Ask for the Automotive Parts 
Section Chief HOW IT WORKS! 
@ Examine the inventory Read what Ben Moed says! 
@ Place your order 
@ That's how simple it is! 
2 


GOVERNMENT 


price. Information is never more than twenty- 
four hours old! 

If you need truck parts, call at your earliest 
opportunity on the Automotive Parts Section 
Chief in your nearest W.A.A. Regional or District 
Office. You can place orders at once and get 
prompt prepaid shipment. Remember—this in- 
ventory listing of available surplus automo- 
tive parts is for your convenience. 
Make FULL use of it in 
your parts require- 


“10 per cent of the material offered 
is reserved for sale to Federal 
Agencies for their own use. The 
balance and any unsold portion 
of this reserve is offered for sule 
in the following sequence as pro- 
vided by law: (1) Certified Vet- 
erans of World War II; (2) Subse- 
quent priority claim ants in proper 
a, sequence; (3) Non- priority pur- 
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SURPLUS 
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0 
LISTED UNDER 
PERPETUAL INVENTORY as tS 
The national inventory is compiled monthly. As additional CATALOGUE PART 
surplus is acquired supplemental listings are issued. When NUMBER O 
items are exhausted each of our field offices is notified 
o immediately so that its inventory may be kept current. 


Every Regional and District Office has a copy of the 
inventory. Each order for truck parts is promptly 
transmitted to the National Automotive Parts Office 
in Detroit, Michigan. The Detroit Office checks 
| the order against the consolidated perpetual 
inventory and issues shipping instructions 
with immediate notification to the proper 
Regional Office. 
All orders are subject to prior sale. Items 
in short supply are equitably allocated. 
Place your order today. 
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AUTOMOTIVE WASHINGTON 


How Capital Looks 








At Market Dip 


By William Ullman 
Washington Correspondent 
THE RECENT BREAK in stock prices raises the question 
of the significance of the market decline for business gen- 
erally. For several weeks, business barometers have been 
rising while the stock trend has been down. How long can 
these contradictory movements continue? Neither Washing- 








ton nor Wall Street has a pat® 
answer. But market commen- 
tators have found it difficult 
to make out a strong bearish argu- 
ment from the visible business 
facts. Never did the country have 
so much purchasing power as it 
has now—nor so much unfilled de- 
mand for goods. Production in 
many industries has attained or 
come close to full tide. The stock 
market, however, is a complex of 
many forces, seen and unseen. 
Offered in some quarters as ex- 
planation for the plunge of the 


market are such 
intangibles as 
fear of another 
war and another 
round of strikes. 
Without empha- 
sizing the intan- 
gibles, a market 
analyst readily 
can put his finger 
on various tangi- 
ble obstacles to 
undiluted opti- 
mism. 

Analysts point out the market 





William Uliman 








market itself show that the con- 
trols have done little to stabilize 
prices. 

Hampering business generally are 
numerous kinks which have devel- 
oped in the wholesale and retail 
price struoture under OPA control 
The automobile industry, for in- 
stance, is held back by shortages 
of pig iron, steel, copper, lead. 
These shortages are attributed in 
automotive sources largely to the 
round of strikes last winter and 
misguided OPA pricing, particular- 
ly on copper and lead. Bottlenecks 
like these exist in many places 
throughout industry. 

* * + 


AFL Publication Offers 
Sane Labor Program 


EMPLOYERS will look with 
warm approval on three guides to 
union policy in the September issue 
of Labor Monthly Survey (AFL). 

1, Continue to increase produc- 
tion and improve efficiency. This 
is the only way to get a wage in- 
crease without raising prices and 
living costs. 

2. Use the strike weapon only 
as a last resort. Build up confi- 
dence and sound relations be- 
tween your union and the em- 
ployer, based on bargaining in 
good faith, square dealing and 





FINAL RESULTS OF the Police Traffic Safety Check program were presented to 
President Truman at the White House. Fred A. Roff, Morristown, N. J., president, 





International Association of Chiefs of Police, p the president a bound copy of 
the report. Police of the United States, Canada and Honolulu examined 2,860,346 
vehicles between May 15 and June 30. They found that one out of three were in opera- 
tion with obvious and havardous mechanical defects. First row, left to right: Roff, 
Truman, and John L. Sullivan, Pittsfield, Mass., treasurer of the association. Middle 
row, left to right: John F. Murray, Perth Amboy, N. J., secretary; Frank J. Wilson, 
chief of the U. S. Secret Service, Washington, and Edward J. Kelly, Providence, R. I., 
executive secretary. Third row, left to right: Lt. Col. Franklin M. Kreml, director of 
the [ACP traffic division and the Northwestern University Traffic Institute, Evanston, 
Til., and Edward J. Hickey, Connecticut state police, general chairman of the state 
and provincial section. 





itself has been thinned out by cent cash on share purchases. 
government regulations, includ- Whatever purpose these regula- 
ing the requirement for 100 per- | tions serve, the gyrations of the 





"%e GOOSE THAT LAID 


THE GOLDEN EGG 
wara Piker!” 


aug "BILLIONAIRE 


BIDDY” 


What’s a golden egg or two . . . or a dozen, 
for that matter . . . compared with the 
$7,000,000 daily cash income produced by 
poultry! With every day a pay day on the 
poultry farm, this market makes a 24-carat 
opportunity for prospecting advertisers. 
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presentation of facts. If disputes 
arise and cannot be settled, call 

in the U. S. Conciliation Service 
or use other means of settle- 
ment. 

3. Negotiate wage increases with- 
in price ceilings or within existing 
prices if there are no ceiling. 

+ * * 


Union Membership Studied 
As Ban to Benefit Pay 


SUPPOSE a claimant to unem- 
ployment benefits is offered a job 
in a non-union plant but refuses 
because his union rules do not per- 
mit him to work in such a plant. 
Suppose the state laws deny the 
right of payment to unemployed 
workers who have refused suitable 
employment without good cause. 

A Pennsylvania Superior court 
has recently held that the refusal 
of employment under such circum- 
stances did not affect the employe’s 
right to unemployment benefits. 
The court said: 

“So an employe who chooses a 
union and abides by its internal 
policy is within his legal rights; 
and he acquires a status for the 
preservation of which the policy 
power of the state is pledged.” 

The Ohio Supreme court, on the 
other hand, recently held that an 
employe who refused such an offer 
of employment barred himself from 
unemployment benefits. 

ca + * 


Business Urged to Prepare 
For Bargaining Argument 


QUITE LIKELY American in- 
dustrialists are to be subjected to 
more and more pressure for indus- 
trywide bargaining. 

The big industrial unions gener- 
ally want it in this country. A re- 
cent study reports that in certain 
industries generally favorable eco- 
nomic results have followed bar- 
gaining at a regional or national 
level as to wages. 

Since most American industri- 
alists oppose industrywide bar- 
gaining they will do well to but- 
tress their position, as the sub- 
ject promises to remain an issue 
for a long time. 

Some of the pitfalls generally seen 
in an American economy controlled 
by industrywide bargaining are: 
(1) more and more federal control 
of management-labor matters; (2) 
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Tribune the Farm Magazine that “esl FARMING: er power placed in the hands of 
akes this pay dirt pay out Stet ae } large industrial unions with a cor- 
ee pk sax: pay . eee responding more difficult role for 


You can’t afford to leave a “Two Billion 
Dollar Hole” in your Farm Magazine 
Schedule. 1945 cash farm income from 
Poultry and Eggs was $2,577,000,000. 
(Source U.S.D.A.) 
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small unions and craft organiza- 
tions; (4) throttling of wage com- 
petition among various plants as 
a stimulus toward individual plant 


excellence in labor matters. 
+ + * 


WITH A LOUD blare of pub- 
licity, OPA announces it is “quiet- 
ly” investigating price rackets in 
used cars and other fields. The 
black market itself is making 
plenty of noise in the news. And 
OPA admits some of these under- 
ground operations to sidestep price 
control are large-scale and “collect 
enormous sums of money.” 


500,000 Circulation 


Member: 
AGRICULTURAL PUBLISHERS’ ASSOCIATION 
AUDIT BUREAU OF CIRCULATIONS 
WATT PUBLISHING CO., Mount Morris, DL 


Representatives — New York: Billingslea and Ficke. 
Chicago: Peck and Billingslea. 
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isn't enough... — 


oil-selling facts 
only Improved Veedol 
can give you! 








Veedol is 
100% PENNSYLVANIA QUALITY! 


Every drop of Veedol comes from the 
Bradford district of Pennsylvania — 
where the world’s finest crude is found. 
There’s a fact worth remembering! 








Veedol is 
IMPROVED, TOO! 





Today's Veedol, containing a new 
ingredient, assures oxidation resistance, 
checks formation of harmful corrosive acids. 
This adds up to less bearing and 

piston trouble . .. assures a cleaner, 
smoother-running motor! 


DO 


TIDE WATER 























Sets ASSOCIATED 
OIL COMPANY Makers of FLYING-A GASOLINE 


VEEDOL MOTOR OjL 
VEEDOL GEAR & CHASSIS LUBRICANTS 
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As Nash Dealers know from the rousing approval given to the Nash 
outdoor campaign, there’s a compelling, human quality about these 





posters that is literally a magnet for the attention of the passing 








motorist. That’s why these posters . . . stragetically located for the 
greatest benefit of each Nash Dealer . . . are proving such an effective fp 
sales booster for all Nash Dealers. Reproduced here is the poster VV 


| ou’ll see coast-to- in , 
? . oe September Tune in the Nash-Kelvinator Musical Hit— David 
Rose and his Orchestra with Curt Massey, Kitty 


| Vf ZA by Uf 7 7 ; 7 Kallen. Wednesdays 10:30 p. m., Eastern Day- 
| light Time. Columbia Broadcasting System. 


Division of Nash-Kelvinator Corporation Detroit 32, Michigan. 
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Smith Motor in Buffalo 
Holds Formal Opening 


Several thousand persons attend- 
ed the formal opening last week 
of the new showrooms of L. B. 
Smith Motor Corp. (Ford), on Ab- 
bott Road in Buffalo. The building, 
costing more than $175,00P, is the 
first unit of a $1,500,000 shopping 
center planned for the area. 

Among company executives and 
other officials on hand for the 
opening were Robert F. Leonard, 
Buffalo manager of Ford Motor 
Co.; Llewellyn S. Snead of Ford’s 
business management department 
in Detroit; Mayor Michael J. 
Hughes of Lackawanna, and Presi- 
dent Luther B. Smith, Vice-Presi- 
dent E. B. Maloney and General 

John C. Owens of the 
dealership. 
* * + 
$35,000 Home for Romana 
To Rise Soon in Fla. 

Construction will start shortly on 
a $35,000 building for Romana Mo- 
tor Co. (Mercury-Lincoln), Pensa- 
cola, Fla. It is expected that the 
new company will be in operation 
by the new year. 

The building will measure 70 feet 
on Romana St. by 130 feet in depth 
and will contain facilities for sales 
and service. It will be on a space 
recently purchased, with a front- 
age of 120 feet on Romana St. and 
extending approximately 350 feet. 

+ o * 


Frisco Ford Dealer Opens 
In Remodeled Building 


After undergoing a $60,000 re- 
modeling program, the headquar- 
ters of S. & C. Motors (Ford) in 
San Francisco was formally opened 
to the public Sept. 13. 

The principals in the firm are Al 
Schlesinger, Edward W. Torello 
and Aldo Fontana. 


Rhodes celal isin 
Of Harrison (Ark.) CED 


Rabie Rhodes, of Rabie Rhodes 
Chevrolet, has been appointed Har- 
rison (Ark.) community chairman 
of the Committee for Economic 
Development. 

In addition to operating the 
Chevrolet dealership, Rhodes is 
wholesale agent for Magnolia 
Petroleum Co., a director of the 
North Arkansas Printing Co. and 
vice-president of Arkansas Accept- 


ance Corp. 
* * 


mn” 

No Opposition 
Ford Dealer Elected Mayor 
In Salem, Va. 

Oscar G. Lewis, oldest Ford deal- 
er in Roanoke county, was unani- 
mously elected mayor of Salem, 
Va., at a special meeting of the 

town council last week. 

Lewis had been a member of the 
Salem council for the past 18 years. 

+ cs oe 


Davenport Opens Dealership 
For Chevrolet in Virginia 


* Charles M. Davenport, formerly 
of the general service department 
of the Chevrolet Motor Co., De- 
troit office, has opened his own 
Chevrolet dealership in Ports- 
mouth, Va. 

Before forming the dealership, 
the Davenport- Lewis Chevrolet 
Corp., of which he is president, 
Davenport was in charge of all 
new dealer building and planning 





as well as an authority on physi- 
cal and tool layouts of dealer serv- 
ice departments. He is generally 
given credit among the trade for 
developing much of the modern 
building design which is being used 
by dealers today, 
+ 


Newark Nash Dealership 
Adds Service Facilities 


Robert T. Kross, president, and 
Lee Lichtblau, vice-president, of 
Nash Motors, Newark, N. J., which 
recently opened its new showrooms 
at 1016 Broad St,, have announced 
that a new service station in con- 
junction with the dealership will 
be opened at 352 Central Ave. The 
entrance for the new service facili- 
ties will be in New St. Kross said 
the service station will have com- 
plete servicing facilities and parts 
department. Clarence Sturtevant, 
service manager, will be in charge. 
Other facilities include a parking 
area of at least 10,000 square feet 
off New St. 


Formerly at 445-47 Central Ave., 
Newark, the firm offers a complete 
line of accessories at its new head- 
quarters as well as at the service 
station. The showroom and service 
area in Broad St. have been re- 
modeled and redecorated. Service 
there will be only for new cars 
during the warrantee period. Ralph 
Bevan, who has been associated 
with Sturtevant in Nash servicing 
for 10 years, is in charge of Broad 
St. servicing. The new showroom 
has 6,000 square feet of floor space 
and the service area in the rear 
has 7,000 square feet. 

* * + 


K-F Names McLachlan 
As Outlet in Vancouver 


McLachlan Motors, Ltd., Vancou- 
ver, B. .C., has been appointed to 
market Kaiser and Frazer cars in 
British Columbia, it is announced 
by M. B. Cornell, Canadian director 
of sales for Kaiser-Frazer Export. 

The company, headed by William 
McLachlan, will be a distributor of 
Frazer automobiles and the Gra- 
ham-Paige line of farm equipment 
in British Columbia, and a retail 
dealer of the Kaiser Special in 
Vancouver and vicinity. Work on 
remodeling the firm’s building is 


now in progress. 
* * + 


Kelly Starts Occupation 
Of New Chicago Building 


Martin J. Kelly, Chicago Chrys- 
ler dealer, is now occupying part 
of his new building on Ohio St. 
The body department is reportedly 
operating at full speed in the new 
quarters. 

A two-stall lubrication service is 
also in operation and the parts de- 
partment soon will be. Kelly in- 
tends to continue the operation of 
his facilities on Clark St., too. 

* * + 


Utica Dealer Celebrates 
32nd Anniversary 


The 32nd anniversary of Geffen 
Motors Inc., Utica, N. Y., was cele- 
brated at a dinner. Twenty mem- 
bers of the organization attended, 
in addition to guests. 

* * * 


Nash Dealer in Cincinnati 
Adds Body Repair Shop 


An additional 6,000 square feet 
of floor space has been added to 
the Nash dealership of John “Babe” 
Reising, Cincinnati, O. According 


|$70,000 Building Started 





to W. D. Hall, sales manager, it 
will be devoted to a paint, body 
and fender repair department, 
which is already in operation. 

* * * 





Bostley Wins 2nd Prize 


For Parade Float 
GREENFIELD, Mass.—To 
stimulate competition among 
automotive dealers in the recent 
welcome home parade for 
Greenfield veterans, automobile 
dealers have contributed a fund 
from which prizes would be 
drawn for the first and second 
best floats in the parade. 
Bostley Motor Sales, with a 
“Hats Off to the Veterans” float 
took first prize of $25 in the 
auto dealers’ section, while 
Western Auto Supply won first 
for the accessory dealers with 
its oldtime prayer meeting float. 





Columbus Dealer Gets OK 


For $35,000 Building 

An application by the Motor 
Sales Co. of Columbus, Ga., for 
construction of a $35,000 automo- 
bile sales and service building in 
Columbus has been approved by 
the Civilian Production Adminis- 


tration. 
° 


Burke to Sell Crosleys 


In Walton County, Fla. 
Burke Motors, in addition to 
handling Plymouth and De Soto, 
will get the Crosley franchise for 
Walton county, Fla. 
s . 7 


Dealerships Incorporated 
In Tucson, Flagstaff 


Articles of incorporation have 
been filed for two Arizona moto: 
firms. 


O'Reilly Motor Co. Tucson 


C. O'Reilly and Gerald Ray 


Jones, incorporators, and Flagstafi 
Motors, Inc., Charles B. Wilson jr. 
Orinn C. Compton jr. and C. B 
Wilson, incorporators. 

+ * * 


All Clear Now 
Reed of N. H. Wins Appeal 
on Building Site 
After overcoming a number of 
difficulties, Ellsworth Reed has fi- 
nally started construction of a ga- 
rage and automobile salesroom on 
Elm St., a so-called residential sec- 

tion, in Plaistow, N. H. 

The dealer won a favorable de- 
cision from the board of appeals at 
a hearing in the town hall attended 
by more than 200 persons, after 
Building Inspector Charles Bracey 
had turned down his application 
for a construction permit. 

* * * 


Two Ga. Dealers Move 
Into New Buildings 


Two automobile dealers have 
moved into modernly equipped, 
new buildings in Colquitt, Ga. 

They are the Powell Motor Co., 
dealers for Kaiser and Frazer, and 
Drake-Spancake, Chrysler and 
Plymouth dealers. 

*” + . 
Bird-Kultgen, Dallas, Cives 
Its Help 8-10 Pct. Raise 


Bird-Kultgen Motor Co. (Ford), 
Dallas, Tex., has announced a vol- 
untary 8 to 10 percent pay increase 
for all of its employes, effective 


immediately. 
* * * 


By Boggus Dealership 

Work began last week on the 
clearing of a site for a new build- 
ing to be erected by Boggus Motor 








\e era dma! 4 Metuchen, N. J. The 
the latest 


establishment 
machinery and tools. It is at Amboy and Lake Av 
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What Remodeling Can Do... 





TOMMY LYONS MOTORS (Ford), 
and remodeling program. 





MODERNIZATION OF THE parts department and improved efficiency for all opera- 


tions were 
Motors (Ford). 


main considerations in the enlarging and revamping of Tommy Lyons 





,Co., Harlingen, Tex. The building 


will cost $70,000. The front section 
will be 20 by 140 feet. The back 





glewood, N. J., under the name of 
Town Motors, have been announced 
by Walter T. Rowcroft, district 


section, slightly larger, will be used'manager for Lincoln-Mercury. 


for storage and trucks. 
. * * 


Huffman and Clark Open 
$75,000 Alameda Dealership 


A three-day formal opening was 
staged at Alameda, Calif., last week 
by Huffman and Clark (Chrysler- 
Plymouth) in a new $75,000 build- 
ing. 

Partners are Herb Huffman and 
Clark. W. S. Burton is service 
manager. 

* *” * 


McConnell, Bordenave Open 


New Dealership in Fla. 


Dick McConnell and Bill de Bor- 
denave have announced that their 
new Chrysler-Plymouth dealership 
in Fort Myers, Fla., is now open. 

The building has a frontage of 
72 feet and is 60 feet deep, of con- 
crete block construction reinforced 
with steel. Both owners are war 
veterans. 

* * oa 
Nash Chippewa Changes 
Deal, Name and Town 


Nash Chippewa Inc., of Chippewa 
Falls, Wis., has discontinued oper- 
ation under that name and the 
sale of Nash cars, and has moved 
the business to Eau Claire, Wis., 
changing its corporate name to 
Lincoln Mercury Co. Cars of those 
makes will hereafter be sold by this 
firm. 

a + ok 


Grimshaw Chevrolet 


Grimshaw Chevrolet, Inc., has 
been formed at Reedsburg, Wis., 
by P. L. Grimshaw, C. L. Hyzer 
and I. G. Riley to operate a dealer- 
ship and filling station. 

* * + 


Green Decorates 


A remodeling program is under 
way at Green County Auto Co., 
Monroe, Wis. New parts bins are 
being installed and general redec- 
orating is being done. 

* oe * 


8,000 at Ridge Debut 


At the recent formal opening of 
Ray Ridge Motors (Mercury-Lin- 
coln), Tacoma, Wash., 8,000 per- 
sons crowded the showrooms at 
124 Tacoma Ave. 8. 


Randall on Air Board 


Rial M. Randall, manager, Ran- 
dall Motor Co. (Dodge-Plymouth), 
Mesa, Ariz., has been appointed by 
the governor as a member of the 
Arizona Aviation Commission. Ran- 
dall holds a pilots license. 

* * * 


Wheatley Chartered 


Wheatley Motors, Inc., of Fay- 
etteville, N. C., has been granted 
a charter to sell automotive equip- 
ment under authorized capital 
stock of $100,000. Principals are 
A. W. Wheatley, Dorothy Wheatley 
and Robert L. Crawford. 


Town Semen to Open 


Plans for the opening of a new 
Lincoln-Mercury dealership in En- 








Sales and service facilities will be 
at 35 S. Van Brunt St. H. Theodore 
Siebold is owner and president. 

+” + * 


Hilton-Jones Moves 


The Hilton-Jones Motor Co., in 
Colquitt, Ga., has moved into a 
new spacious building which con- 
tains display room, offices and re- 
pair department. 

* * * 


Simpson Up for Reelection 


Rep. Sid Simpson, Carrollton 
(Ill.) dealer, has opened his cam- 
paign for reelection as a congress- 
man from the twentieth district. 
A Republican, he is promising to 
fight for exemption of veterans 
bonus payments from federal in- 
come taxes. 

* * * 


Abbott and Abbott 


A certificate of partnership has 
been filed for Abbott’s Studebaker 
Co., Hamburg, N. Y. Partners are 
Roland B. Abbott and Robert G. 
Abbott. 


* * * 


Son Succeeds Father . 


Jerome Udoff, former owner of 
the Jerome Motor Sales of Balti- 
more, has succeeded his father, 
Julius Udoff, as proprietor of Udoff 
Motors on Tilton Rd. in Franklin, 
N. H. 

* a * 
Taylor to Build 


The Taylor Motor Co. (Chrysler) 
has announced plans to build soon 
on a lot recently purchased in St. 
Matthews, S. C. 

oo 


* * 


Allen Doubles Space 


Jess M. Allen, Chrysler dealer in 
Houston, Tex., has completed an 
addition which doubles the space 
in his service department. 

A * * 


Brown Moves In 


Gordon Brown Motors (Chrys- 
ler) has moved into a new build- 
ing in Opelika, Ala. 

+ * + 

Marquis Motor Sales, Inc., has 
opened in Rochester, N. Y., and 
will serve as dealers for Frazer 
and Kaiser cars. 

* * * 

Walter F. Grove, president of 
White Rose Motors, Inc. (Oldsmo- 
bile-Cadillac), was the speaker at 
the weekly meeting of the York 
Rotary Club recently. 

* * ct 


James J. Fitzgerald, a war vet- 
eran, has returned to his former 
position as technician at the motor 
laboratory of State Motors, Inc. 
(Nash), Manchester, | N. H. 


Cook Auto Sales (Curveler), Lake 
City, S. C, is now occupying its 
new building, 80 by 120 feet. 


Griffith Used Car Co., Durham, 
N. C., has been incgrporated with 
authorized capital stock of $100,- 
000 to deal in automobiles. Princi- 
pals are George B. Griffith, Julia 
P. Griffith and M. D. Waddell. 
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Rear seat luxuriously upholstered, with com- 
fortable armrest on each side. 


Attractively designed scuff pads add to the 
appearance of door bottoms and seats, as 
well as protect them from wear. 


The smartness of door interiors and window 
moldings are tastefully ornamented with 
polished stainless steel. 


Pull-to armrests are leather surfaced on the 
top and decoratively trimmed. 





"J ITTLE touches tell a lot about the superior craftsmanship that 
3 characterizes the new Body by Fisher. In the appointments. n 
+ illustrated here, you see reflected the care and artistry that 
_moke fine capertratt even finer. 






















. Hace are interior notes to match this body's outward smart f=: 3 
ness and beauty — - to complete the advanced styling of sy 6 ‘sie sa 
1946 bady by | Fisher. meee 


Footrest is recessed into back of front seat 
to give maximum legroom. 


+ 








Such touches edd extra value to the extra conalics onl ‘aed 
Body by Fisher provides — added features that are the result of 
a 38 fi i cada in making a facil of fine coacheraft. 


Smartly designed appointments by 
Ternstedt* include: assist strap holder, in- 
terior door handles, window regulators and 
rear compartment ash tray. 


gi for the Body by Fisher sites before) you decide which os 
car to buy. : 


*Fisher Body—Ternstedt Division 












You get Body by Fisher 
only 









on General Motors cars 








CHEVROLET + PONTIAC 
OLDSMOBILE + BUICK 
CADILLAC 





BETTER BY FAR 





On the Air: HENRY J. TAYLOR, coast to coast 
twice weekly. See your local newspaper 
for time and station. 


The New 1946 Pontiac 


Streamliner 4-door Sedan 
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THE MILLIONTH CAR rolling off the Ford assembly line at Dagenham, England, 


last week. Lord Perry, chairman, became a 


Ford dealer in 1905° with an obligation to 





buy 50 cars and sell them anywhere in E 
October, 1931. 


pe. P began at Dagenham in 





Canada Ups Price 
On Tractor Import 


OTTAWA.—As a result of price 
increases in the United States, the 
Wartime Prices and Trade Board 
is allowing importers of farm ma- 
chinery into Canada, after written 
authorization, to increase their 





June 14, 1946, maximum prices by 
the exact amount of increase in 
their landed cost. 

Under the terms of the order, 
the Ford Motor Co. of Canada, 
Ltd., on July 22 was authorized 
to increase wholesale prices of im- 
ported tractor repair parts by 20.55 
percent. 








Auto News from Britain 


July Output of British Cars and Trucks Drops 
Over 6,000 Units Below June Record 


LONDON. — British motor ve- 
hicle production in July was low- 
ered by the seasonal vacation. Car 
output totaled 16,269, compared 
with 20,365 in June. 

Commercial vehicles dropped 
from 9,637 to 7,218. 

On the other hand, export tem- 
po increased. A total of 7,667 new 
cars and 2,354 commercial ve- 
hicles were sent abroad. 


Britain’s chief overseas car buyer 
was South Africa (852), followed 
by New Zealand (616), and India 
(613). Orders also came from Swe- 
den (492), Denmark (573), Hol- 
land (368), Switzerland (232), and 
Portugal (230). Australia bought 
only 105 cars during the month. 
but headed the chassis list with 
1,705. 

New Racket 

To get around the six-month re- 
sale ban of new cars, profiteers 
“hire” their new car to purchaser 





with an “option” to buy after six 
months. 


Dealers are comparing their pri- 
ority order lists, striking out dup- 
licates and demanding deposits 
from all comers in an effort to 
meet the situation. 

Utility Truck 

Car shortage has given a strong 
stimulus over here to the utility 
truck, the British version of the 
station wagon. Before the war dual 
purpose vehicles of this type were 
mainly American, or British vans 
converted by local coach builders. 

Now Hillman and Jowett have 
both introduced utilities, and the 
type is becoming more common 
on British roads. 

The utility has two principal 
charms. It is regarded as a non- 
luxury vehicle and is therefore free 
from purchase tax (a big item). 
Also, deliveries follow the order 
much more quickly. 

Wages Reflect Prices 

Total profit of Morris Motors for 
1945, including dividends from sub- 
sidiary companies, was 2,605,877 












VESTINGHOUSE 
BRAKES 


50 


Your satisfaction with the safety of your drivers’ lives 
and loads mounts as fast as the miles when you have 
Bendix-Westinghouse Air Brakes on your vehicles. For 
every mile clicked off on their speedometers proves 
again that they are safeguarded by the world’s safest 


power-to-stop. 


And mile after mile your cost records will display the 
wisdom of your choice too. Bendix-Westinghouse 
keeps your trucks where they belong—on the road, on 


the best brake 





AUTOMOTIVE 


Youn 


e more sure 


mile after mile : 


— 


———— 


——— 


schedule, making money for you without brake service 
delays. Increased mileage only emphasizes the economy 
of Bendix-W estinghouse Air Brakes. If your equipment 


does not have Air Brakes, talk to 


your Bendix-Westing- 


house Distributor. He can show you how easy and 
inexpensive it is to add this protection to your present 


vehicles, or will assist you in sel 


ecting, for new equip- 


ment, the right type of Air Brake for the specific job. 


BENDIX-WESTINGHOUSE AUTOMOTIVE AIR BRAKE COMPANY, ELYRIA, OHIO 


% 





AIR BRAKES 








WORLD STANDARD 
OF SAFETY 


pounds. This figure compares with 
3,076,263 pounds for 1944. No less 
than 1,119,139 pounds was allotted 
for taxation. 

A dividend for the year of 17% 
percent was authorized. 

At the annual meeting of the 
company last week vice-chairman 
Sir Miles Thomas, D.F.C., spoke of 
the “economic vortex” of rising 
British prices. If 1939 wages, taxa- 
tion, and materials prices operated 
now, he said,.today’s 444 pound car 
would be selling as low as 170 
pounds, and a model that now costs 
384 pounds would sell for 135 
pounds. 

“This shows clearly the eco- 
nomic vortex that is created 
when wages and prices chase 
each other. It is difficult to see 
where either the public or the 
wage-earner benefits.” 

British Eye Exports 

That British commercial vehicle 
manufacturers have not paid suffi- 
cient attention to after-sales serv- 
ice in overseas markets, was the 
opinion formed by H. C. Mallett, 
managing director of Tilling-Ste- 
vens Ltd. and Vulcan Motors Ltd. 
on a 4,000-mile tour of Europe in- 
vestigating market chances. 

He is ensuring that his firms 
shall not make the same mistake 
and has impressed on overseas dis- 
tributors the need for large stocks 
of spares and equipment. 

Mallet visited Portugal, France, 
Belgium, Holland, and Denmark, 
and came home satisfied that Brit- 
ish commercial vehicle manufac- 
turers are ahead of America in 
shipments to the continent and that 
good foundations are being laid 
for future business. 

New Ideas in Britain 

Bristol Aeroplane Co. has lent a 
hand to the British motor indus- 
try by designing Bristol Type 170 
—called the “Freighter’—as a 
short-haul aircraft fitted up as a 
flying automotive showroom. 

It is suggested that the “170” 
should transport a motor display 
on a flying tour of Europe’s capi- 
tals and principal cities. Cheaply 
and easily operated, the Freighter 
has a block range of 500 miles and 
a cruising speed of 150-180 mph. 

Bristol Aeroplane Co. believes 
that the “170” offers British manu- 
facturers the chance to hop around 
Europe booking orders in a matter 
of days instead of months. 

The illustration shows a com- 
plete car displayed in the roomy 
hold, a half-stripped chassis, plenty 
of space for the salesmen to wave 
their arms, and a cocktail bar to 
reduce sales resistance. 


The load cost is estimated at 10 
cents per pound per 1,000 miles. 
Smith and Sons Ltd., of London, 
Britain’s leading accessory manu- 
facturers, has announced a new 
instrumentation scheme for com- 
mercial vehicles. It breaks. right 
away from the composite design. 
Each instrument is separate. The 
makers claim that the new instru- 
ment panel gives more accessibil- 
ity and legibility to the driver and 
gives more freedom to the layout. 

The British car radio business 
is just warming up. Philco has 
introduced a remote control de- 
vice that can be placed immedi- 
ately in front of the driver. Re- 
mote tuning cuts out the need 
for the driver to lean across the 
car and thereby makes for safe- 
ty. The control is neat and small 
and the latest Wolseley’s design 
it into the instrument panel. 
Before the war, very few British 
cars had radios. Nearly all post- 
war makes provide for radio, but 
unluckily there are scarcely any 
sets to install. 
Radio people are chewing hard 
on the aerial question. Telescopic 
rod aerials fitted to the offside cowl 
offend some designers. The tele- 
scopic aerial fitted on the header 
bar above the windscreen is not 
much more popular. The roof aerial 
is called “clumsy”; and the under- 
chassis aerial has reception de- 
fects and corrodes. 


J & J in Indiana 
Articles of incorporation have 
been filed by J & J Motors, Inc. 
734 N. Spring St., Jeffersonville, 
Ind. The corporation has 100 shares 
of no par value capital stock. In- 
corporators are John Frederick 
Cross jr., H. C. Duroin and Jane 
Anna Cross. 











What do you want to buy, sell or trade? 
See Classified Want Ads, inside back cover 
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Nash Motors is preparing a more 
comprehensive dealer cooperative 
advertising and promotion fund to 
be in effect from Oct. 1 of this 
year to Sept. 30, 1947, according 
to N. F. Lawler, advertising direc- 
tor. 

In a letter to zone managers and 
distributors, Lawler said that all 
requests for co-op advertising must 
be submitted and approved before 
Sept. 30. He added that all claims 
for reimbursement under the cur- 
rent co-op program must be re- 
ceived by Nash not later than Oct. 
15, 1946. 

Nash also announced that it had 
produced a miniature of the Feb- 
ruary billboard poster, titled “We're 
Gettin’ a Nash,” for distribution 
to its dealers, who are displaying 
miniatures of other ads in promi- 
nent spots in their display rooms. 


Advertising Advertising 


Plans for the early initiation of 
a nationwide campaign of public 
relations for advertising by the 
Advertising Federation of America 
have been announced by its presi- 
dent and general manager, Elon 
G. Borton. A committee headed by 
Ralph Smith, general manager of 
Duane Jones Co., will work through 
clubs in club cities, and direct with 
media and advertising leaders in 
others. As part of the campaign, 
presentations embodying advertis- 
ing’s story will be distributed to 
appropriate media with suggestions 
for use. 

Meanwhile, the American Assn. 
of Advertising Agencies announced 
the appointment of its special com- 
mittee to explore, in conjunction 
with a similar committee of the 
Assn. of National Advertisers ad- 
vertising methods of improving 
public understanding of the Ameri- 
can business system. 

With J. C. Cornelius, of Batten, 
Barton, Durstine & Osborne, Inc., 
Minneapolis, as chairman, other 
members of the committee are 
Kenneth W. Akers, Griswold-Esh- 
leman Co., Cleveland; Don Belding, 
Foote, Cone & Belding, Los An- 
geles; James H. S. Ellis, Kudner 
Agency, Inc., New York, and Clar- 
ence B. Goshorn, Benton & Bowles, 
Inc., New. York. Ex-officio mem- 
bers. are Sigurd S. Larmon of 
Young & Rubicam, Inc., New York, 
chairman of the AAAA board of di- 
rectors, and Frederic R. Gamble, 
AAAA president. 


On Montana 


A presentation on Montana, “the 
treasure state,” will be made to 
auto advertising men at a lunch- 
eon Sept. 23 in the Wardell-Shera- 
ton hotel, Detroit, Jann & Kelley 
will be host for its three Montana 
papers, the Missoula Missoulian- 
Sentinel, Butte Standard-Post and 
Billings Gazette. The presentation 
embodies statistics on the five 
principal Montana markets and the 
region as a whole. 


Names 

Jack Gormley, formerly assistant 
director of field relations in the 
General Motors public relations de- 
partment, has joined Outdoor Ad- 
vertising Inc. in the Detroit office. 
Gormley will handle Chevrolet and 


General Motors Institutional ac- 
counts. 

John McGinnis, who has been 
on GM’s New York public rela- 
tions staff for 2% years, has been 


transferred to GM’s Detroit office. 


F. M. Rodgers Ill, who during 
the war served in Navy public 
relations as a lieutenant comman- 
der, has joined Brooke, Smith, 





Plastics Parley 
NEW YORK.—The New Eng- 
land section, the Society of the 
Plastics Industry, Inc., will hold 
its annual meeting at Manchester, 
Vt., Oct. 17 and 18. 





—Auto Advertising— 


On Nash Co-Op 
.. . Ads on Ads 
By Bob Finlay 





French & Dorrance, Inc., Detroit 
and New York advertising agency. 
He will work in the copy and con- 
tact departments. 


Appointment of Frank C. Meu- 
nier as manager of advertising and 
sales promotion of the General Pe- 
troleum Corp. was announced last 
week by C. S. Beesemyer, vice- 
president. 

Damon Gall, for the last 18 years 
in the Detroit office of Scripps- 
Howard. has joined Pathfinder 
magazine as manager of the pub- 
lication’s Detroit office. 


Sets Fall Parley 


Electric Assn. 


ASHEVILLE, N. C.—The first 
postwar fall meeting of the Manu- 
facturer and Central Distributo 
divisions of the Automotive Elec- 
tric Assn. will be held during the 
week starting Sept. 22 at the Grove 
Park inn here. 

According to V. J. Lowenstein, 
sales manager of Carter Carbure- 








tor, and president of the associa- 

tion, the week’s program will pro- 

vide for business sessions, as well 

as social and recreational activity. 

John F. Creamer, of Wheels, Inc., 
PAST PRESIDENTS honored dinner guest of the Merchandisers Club, South Bend, | is chairman of the convention 

was Detroit’s N. F. Lawler, Nash Motors’ advertising director and first president of 

the club which he helped to organize in 1939. Left to right: R. B. Nichols, the club’s | COMmittee. 

second president; Lawler; Irvin S. Dolk, South Bend ad executive and club’s official SOE ESES NER 

greeter; Kenneth Cash, of the Penn Electric Switch Co. Others attending the testimonial » 

dinner were David R. Osborne of Studebaker, Wilbur ©. Jones of Bendix Appliances Fogelman to Build 


and A. J. Goes of Goes Motor Sales. 
- - John J. Fogelman, Chrysler deal- 


Buildings Completed | completed, as has the Todd Motor | €r in Valley Stream, N. Y., has an- 
& Implement Co. nounced plans to build a sales and 


_ The Alexander Motor Co. build-| x want-Aas cost Titleret results | Service building on a lot he pur- 
ing in Laurens, S. C., has been! why not use ‘em? See inside back cover. | chased recently. 

















PICTURE POWER is the most 


important development in modern journal- 
ism—the power of narrative pictures, in 


continuity, to attract and hold the greatest 


reader attentio. 
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Reproduced from PARADE Picture Story, “* PALISADES FROLIC” 


PrcTURE POWER  acrieves 13%" 


average readership of every page inparade 
both editorial and advertising . . . insures 
better reading of your sales message... 


means more power to you. 
*Proved by extensive survey 


The Sunday Picture Magazine 
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NF 3.600.000 delivered ...every Sunday ...in 21 Key Markets 
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Auto Personnel 








Ferguson Names D’ Angelo 
Second in Command 


Horace D’Angelo, secretary and 
treasurer since 1941, of Harry Ferg- 
uson, Inc., De- 
troit, producer of 
Ferguson System 
farm equipment, 
has been appoint- 
ed executive vice- 
president, accord- 
ing to Roger M. 
Kyes, president. 

At 40 years of 
age, DAngelo 
moves into No. 2 
position in the 
Ferguson com- 
pany, one of the 
nation’s largest producers of mech- 
anized farm equipment. 

* * * 


Lee Named District Head 
For Bank Credit Plan 


The appointment of Robert E. 
Lee jr., of New Haven, as district 
manager for the American Bank 





Horace D’ Angelo 





Credit Plan of automobile finan- 
cing, sponsored by the American 
Installment Credit Corp. of New 
York, was announced last week. 

He will be associated with Dis- 
trict Manager R. W. Dakin, of 
Bridgeport. Both men will work 
with automobile dealers in Litch- 
field and Fairfield counties for and 
in conjunction with the First Na- 
tional Bank & Trust Co. of Bridge- 
port, the National Bank of Nor- 
walk, the Fidelity Title & Trust 
Co. of Stamford and the Torring- 
ton National Bank & Trust Co., all 
members of tle American Bank 
Credit Plan. 


Reo’s Hund Inspecting 
Facilities in Europe 


In line with his policy of keep- 
ing in personal touch with all 
phases of Reo Motors activities, 
President Henry H. Hund has ar- 
rived in London via Pan American 
Clipper to inspect Reo’s London 
branch plant. Hund plans a brief 








THE 17 REGIONAL MANAGERS of Dodge were given a preview of the new three-ton 
Dodge truck announced during their annual Detroit meeting. The new trucks are of 
23,000 pounds gross vehicle weight and 40,000 pounds gross train weight. The new truck 
was unveiled to the 17 regional managers by F. H. Akers, vice-president and director 
of sales (third from left on rear of truck) and L. F. Van Nortwick, director of truck 
sales (extreme left on rear of truck). 





visit to the continent—France and 
Sweden—and will return by plane 
in about 10 days. 

+ * 


os 


O’Connell Heads N. Y. Area 


For ABC Credit Plan 


Edward J. O’Connell has been 
appointed regional manager for 





Greater New York of the American 

Installment Credit Corp., sponsor 

of the American Bank Credit Plan 
. 7 * 


Rutledge Supervises Midwest 
For General Detroit Corp. 


E. A. Warren, vice-president in 
charge of sales, has announced the 
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Customer of Consequence 


She’s an alert contemporary of the newest, the smartest. 


And fashions in automobiles interest her as much as fashions in clothes. 
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She’s Vogue’s reader-leader who buys more automobiles and replaces them 


twice as often as average car-owners.” Sell the pace-setter 


.. whose choice will influence thousands of others 


.-.and watch the world watch your car go by. 


*Vogue’s last prewar survey 





appointment of Gail Rutledge as 
Midwestern regional sales manager 
for the General Detroit Corp. Rut- 
ledge will be located in the cor- 
poration’s Chicago branch office. In 
his new position he will supervise 
sales in Illinois, Wisconsin, Minne- 
sota and South Dakota. 
7 = * 


Razek, Jones Shifted 
By International Truck 


International Harvester Co. has 
announced the following changes in 
motor truck personnel: 

E. A. Razek, formerly retail mo- 
tor truck manager at the Rich- 
mond motor truck branch, has been 
transferred to the Atlanta motor 
truck branch as assistant manager. 
B. G. Jones, formerly credit man- 
ager at Louisville, has been ap- 
pointed assistant manager, Louis- 
ville motor truck branch. 

+ a + 


Hunsaker Named Director 
On Goodyear Board 


Dr. Jerome C. Hunsaker, of Bos- 
ton, has been elected a director of 
the Goodyear Tire & Rubber Co., 
it was announced by P. W. Litch- 
field, board chairman. 

Hunsaker is head of the depart- 
ments of Mechanical Engineering 
and Aeronautical Engineering at 
Massachusetts Institute of Tech- 
nology. He is also chairman of the 
National Advisory Committee for 
Aeronautics and is treasurer of the 
National Academy of Sciences. 

* o* * 


Eldridge Back at Alemite 
As National Accounts Head 


Hunt Eldridge, first associated 
with the lubrica- 
tion industry 
when he joined 
the Alemite di- 
vision of Stewart- 
Warner Corp. in 
1928, has rejoined 
Alemite after 
four years of 
Army service. El- 
dridge has been 
appointed head of 
the national ac- 
counts depart- 
ment, it was an- 
nounced last week. 

+” * + 
Hudson Names Henson 
Los Angeles Manager 


George H. Pratt, general sales 
manager of the Hudson Motor Car 
Co., has announced the appoint- 
ment of C. L. Henson as district 
manager at Los Angeles. 

Hensen, former automobile edi- 
tor of the Los Angeles Record, 
comes to the Hudson sales organ- 
ization after three years in the 
United States Coast Guard. 


* * * 





Hunt Eldridge 


Rice, Brusnicki Leave 
American Bosch Corp. 


Thaddeus Brusnicki and Wilson 
H. Rice have left the engineering 
department of American Bosch 
Corp., Springfield, Mass. 

Brusnicki joins Milton Bradley 
Co. as chief engineer, while Rice 
is going into business for himself. 
Both were honored at a farewell 
dinner party. 

a * * 


Allegheny Unites Divisions 
Under W. B. Pierce 


Consolidation of sales develop- 
ment and engineering service di- 
visions of Allegheny Ludlum Steel 
Corp. under the managership of W. 
B. Pierce was announced by the 
company last week. 

* * *” 


AFA Honors Terry 


R. H. Terry, chief metallurgist, 
Detroit Diesel engine division, Gen- 
eral Motors, has been appointed 
to the 1946-47 inspection of castings 
committee of American Foundry- 


men’s Assn. 
*” * * 


Young Fife Returns 


Bernard Fife, son of the presi- 
dent of Standard Motor Products, 
Inc., has returned to the organiza- 
tion after four years of service in 


the armed forces. 
7 7 © 


Stewart to Buffalo 


The appointment of G. O. Stew- 
art to the Buffalo sales district has 
been announced by the Pennsyl 
vania Rubber Co. 
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On Wall Street... 


Motors May 





Demand for U. S. Goods 


e l High in South America 
L a DETROIT—The demand for 
United States commodities has 


Next Market Move ey 


By Dana Stuart 
Special Correspondent 

NEW YORK.—A very sizable 
segment of Wall Street now is 
ready to accept the view that a 
bear market in stocks has been 
under way since May 31. 

There still are a few who con- 
tend that the decline in securities 
is only a secondary corrective 
movement in the bull market and 
that the bull market which began 
in 1942 has not seen its tops. But 
every time the Dow-Jones stock 
price average takes a new slump, 
the ranks of the bears increase. 

Already those who maintain a 
bear market is here are divided 
into two groups. One holds that 
it will be a short bear market, 
as markets go, while the other 
contends that it is impossible to 
say at this stage of the game 
whether it will be short, medium 
in length or long. It perhaps is 
only natural that -few can be 
found who believe the country 
is in for a protracted depression. 

The majority view seems to be 
that the boom, which is not yet 
over, has been largely devoted to 
filling up depleted shelves and that 
when those shelves are filled, pro- 
duction will fall off. It is interest- 
ing to note that some leading econ- 
omists are taking the view that 
one of the few industries that may 
see the end of the buying boom 
without having reached even nor- 
mal production levels will be the 
automotive industry. 

In other words, they feel that 
by the time automobile production 
reaches normal levels, the first 
postwar wave of consumer buying 
will have passed and perhaps the 
second wave will be ready to start. 

If that theory proves to be cor- 
rect, those who believe stock prices 
are in for a decline extending over 
some months, might do well to 
keep a close eye on the shares of 
automotive companies. They may 
be the ones to give the signal for 
the resumption of the uptrend in 
stocks. It would appear to be per- 
fectly logical that the automotive 
industry, having been prevented by 
strikes and governmental controls 
from getting into production in 
time to catch the first postwar buy- 
ing wave, should be the leader in 
the next wave of prosperity, when 
it comes. 


distributor in Lima, 
Vega said that the economic 





: harmony of the Americas de- 
Stock Price Av yn og ma pends largely upon the export- 
Week Week Age import trade between nations in 

4 cars, trucks ... $3.08 96.28 as Phew and South America. The 
parts, access. .. 36. ; ‘ uth American nations are rap- 
coe. ae ae ee idly developing natural resources 
and transportation systems, he 








As a matter of fact, perhaps the 
chief reason for the discourage- | 
ment which now may be leading} 
the nation into a depression of a| 
kind may be the fact that the auto- 
motive industry has been unable 
to play its traditional part in main- 
taining prosperity. 

All of the few economists in 
Wall Street who last spring 
warned of an impending decline 
in stocks based their predictions, 
in part, on the fact that the 
shares of automotive companies 
were unable to get anywhere. 

In a class with the automotives 
has been the building company 
stocks. Here is an even clearer ex- 
ample of an industry which has 
been prevented from getting un- 
der way by planning in Washing- 
ton by men with big hearts but 
small knowledge of the industry 
involved. 

When these two industries are 


Hodges Promoted 
At Hudson 


George H. Pratt, general sales | 
manager of Hudson Motor Car, has 
announced the appointment of K. 
M. Hodges as re- 
gional service su- 
pervisor, with 
headquarters at 
Peoria, Ill. 

Hodges, with 
the exception of 
a few years dur- 
ing the war when 
he was a service 
representative for 
a major aircraft 
company, has 
K. M. Hodges been with Hud- 

son since 1921, in 











both service supervision and sales 
work, 


permitted to go ahead to the big/| said. Because the demand for 
things for which they are prepared,| United States manufactured 
the nation will enter upon a pe-| goods is so great, Vega contends 
riod of sound prosperity. The ac-| that South American markets 
tion of the securities of these two| now offer one of the largest ex- 
industries will give the signal for; port possibilities to American 
prosperity months before it will| industry. 








Registrations Up 
113,910 in Mass. 
Over Year Ago 


SPRINGFIELD, Mass. — Massa- 
chusetts highways had 113,910 more 
automobiles running over them on 
July 31, 1946, than they did on the 
same day in 1945, according to the 
registry of motor vehicles. 


The registry disclosed that on 
that date last year, total cars reg- 
istered was 825,356, while this year 
it was 939,266. Of the 1945 total, 

EMMA LOU POMRENKE performs the | 719,517 were passenger cars, includ- 
ot usin of camaies = inapeotion ing 22,396 reissues, and 105,839 were 
on jour millionth tire built by Good- | commercial cars, including 2,583 re- 
vraut since reconversion te tite manufee. (issues. Of the 1946 total, 815,691 
ture. were passenger cars, including 
43,810 reissues, and 123,575 were 
What do you want to buy, sell or trade? | commercial cars, including 4,512 re- 


See Classified Want Ads, inside back cover 
this issue. issues. 




















become apparent to the naked eye. 
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DIVERSIFIED FARMING 


HOARD’S DAIRYMAN subscribers earn 
more income from dairy products ...94% 
more than neighbor farmers...389% more 


than average farmers. 





HOARD’S DAIRYMAN subscribers earn 
more income from poultry...25% more 
than neighbor farmers ...82% more than 


average farmers. 
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BUILDS BUYING POWER 


HOARD’S DAIRYMAN subscribers earn 
more income from livestock sold...52% 
more than neighbor farmers... 102% more 


than average farmers. 


HOARD’S DAIRYMAN subscribers earn 
more income from field crops... 29% more 
than neighbor farmers... 16% more than 


average farmers. 

















HOARD’S DAIRYMAN — THE NATIONAL MAGAZINE OF THE MOST PROSPEROUS FARM FAMILIES 


Advertising Offices: FORT ATKINSON, WISC. - 250 PARK AVENUE, NEW YORK - EDWARD S. TOWNSEND CO., SAN FRANCISCO, LOS ANGELES 
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New York Congestion 


Self-Supporting Municipal Garages Would Ease 
Parking Dither, Says Road Engineer 


NEW YORK. — Alleviation of 
Manhattan’s midtown traffic con- 
gestion by building a self-support- 
ing chain of municipally-owned 
garages was suggested last week 
by Charles M. Upham, engineer- 
director of the American Road 
Builders Assn., at the third annual 
highway traffic conference here of 
the Eno Foundation for Traffic 
Control. 

Esiimating that 30,000 vehicles 
a day could be taken off the streets 
by means of his plan, Upham said: 
“Only a short time would be need- 
ed for construction, as each ga- 
rage would be of ramp design, 
with a capacity of 1,000 vehicles. 
The architectural plan would in- 
clude store fronts with entrances 
and exits in different directions.” 


Upham said there should be five 
garages at intervals of 10 blocks. 
Crosstown buses, he added, could 
be used by motorists to reach sur- 
face or subway transportation 
after they parked their cars. 

“As each garage must of neces- 





sity be placed under a limit-park- 
ing-time plan,” he continued, “the 
turnover would bring about 3,000 
cars to each garage every 24 hours, 
including morning and afternoon 
shoppers and those who drive into 
the area for business purposes.” 

Asserting that a 10-cent parking 
fee for a fixed period and the rent- 
al of the stores would more than 
compensate for the investment and 
eventually yield a profit, Upham 
added: “Such structures would not 
interfere with private garages in 
the midtown area, as these are 
overcrowded now and permanent 
parking spaces would be barred 
in the city units.” 

Acting Captain James McGarvey 
of the New York City Police De- 
partment Traffic division declared 
that traffic regulations and their 
enforcement are _ insufficient of 
themselves to eliminate congested 
conditions caused by parked ve- 
hicles. 

“IT believe,” McGarvey said, “that 
the great need is parking garages 
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a 1946 Buick, Series 56-C. She is the wife of M. L. Valdes Wilson, manag 
Antioguena de Automoviles, Ltda. (Buick-Chevrolet-Fruehauf), Medillin, Colombia. 








and parking lots located reasonably 
close to congested areas and oper- 
ated at low fees. Another need is 
the creation of facilities inside 
buildings so that trucks can be off 
the streets while loading and un- 
loading. 

“There also is need for truck ter- 
minals at the entrances to the city 
where large over-the-road trucks 








would discharge their loads and 


have deliveries made by smaller 


vehicles which would not obstruct 
our streets as much as the larger 


types.” 





‘“‘WE HAVE FOUND YOUR Want Ad Dept. 
to be always more than satisfactory.’’— 
David T. Robinson Co. (Dodge-Plym- 
outh), Philadelphia, Pa. 
aar Want Ad Dept., inside back cover 
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Post-Home News is the new Spaper buy in New York. 


Since May: Dozens of contracts from: national 


. scores of votes of confidence in the 





extra selling power of the Post-Home News. 


Why? This up and coming tandem is going places 


360,000 alertly literate ample-budget families . . 


Detroit: 803 Ford Building 


in America’s No. 1 market. Second largest evening 


tabloid circulation in the U. S., it takes you to more than 


. to nearly a third 


of them by unique-in-New York home delivery. Get aboard! 


In families, the Post-Home News is fifth “city” in the nation. To sell this city inside Neu 
York, where newspapers do the heavy-duty selling, you must use the Post-Home Neuw's. 





New York Post-Home News 


T. O. Thackrey, Editor & General Manager 
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Nationally represented by THEODORO ADVERTISING SERVICE Qp 75 West St., N. Y. C. 6. Edward C. Kennelly, Gen. Mgr. 
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s . prizes were 
awarded only for cars, Senorra Isabel Ochoa de Valdes drove the first prize winner, 
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Philadelphia Hears Plan 
For Underground Parking 


Construction of three huge un- 
derground garages, as part of a 
multi-million dollar program to 
provide parking space for 20,000 
additional automobiles in mid-city 
Philadelphia*was recommended last 
week by the Philadelphia Commit- 
tee for the Relief of Traffic Con- 
gestion. 

Proposing that the City Bureau 
of Traffic Engineering be granted 
power to carry out the program, the 
committee urged that the bureau 
be granted the right of condemna- 
tion for needed properties, in co- 
operation with the City Urban Re- 
development Authority, and that it 
be permitted to borrow money for 
the construction of garage facili- 
ties where needed. 

* * * 


Calif. Reported Considering 
Sales Tax Hike 


A proposal to increase Califor- 
nia’s sales tax to provide financial 
assistance for local governments 
may become an issue during the 
1947 session of the California leg- 
islature. 

San Francisco Supervisor Ed- 
ward T. Mancuso has suggested 
that the sales tax be increased to 
4 percent, with 1 percent turned 
over to cities and counties for local 
purposes. California’s sales tax 
currently is 2% percent, but will 
revert to 3 percent next year un- 
less the state legislature continues 
the rate reduction programs of 
1943 and 1945. 

* * * 
City Tax on Payrolls, Profit 
To Be Considered in Hartford 


A plan calling for a combined 
payroll tax and a tax on profits of 
all businesses in Hartford will be 
proposed to the next meeting of 
the Hartford Common Council by 
Alderman Maxwell E. Lerner. 

Lerner, who described his pro- 
posal “a practical idea and not a 
dream,” said it would be aimed 
primarily at individuals residing 
outside of the city and not subject 
to municipal taxation here. 

* + * 


City Pay Hike Brings Plan 
To Up Charleston Sales Tax 


The Charleston (W. Va.) city 
council last week revealed plans 
to double that city’s sales tax in 
order to provide additional revenue 
for wage increases which have 
been granted to its municipal em- 
ployes. 

It is proposed to increase the 
gross sales tax from 10 to 20 cents 
on $100 under the 1946-47 budget, 
a city official said. 





Chemical Group Meets 
DETROIT.—The Detroit section 
of the American Chemical Society 
will hold its first scheduled fall 
meeting here Sept. 24 at the Rack- 
ham Educational Memorial. The 
speaker is Prentiss M. Brown, 
chairman of the board of the De- 
troit Edison Co. 


Schulman Joins Mossberg 
Howard Schulman has been ap- 
pointed sales manager of Mossberg 
Motor Corp., Hartford, Conn., ac- 
cording to president Hyman Moss- 
berg. 
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France’s 5-Year Plan 


Big Changes Sweep Auto Industry as Result 
of Rationalization Program 


By David Wood 
Staff Correspondent 

PARIS.—Under the French gov- 
ernment’s five-year rationalization 
plan big changes have overswept 
the motor industry. Great manu- 
facturing concerns have been 
grouped, standardization of models 
has been insisted on, and each firm 
has been ordered what to do and 
told how it may do the job. 

The five-year plan is a plan 
drawn up with the object of 
adapting the French motor in- 
dustry to urgent internal needs 
and of preparing the way for 
France to bid for a good slice of 
the world market. 

Rationalization is still in its 
early stages, and shortages of ma- 
terials have already put the plan 
behind schedule. 

After liberation, the need for a 
radical program of reconstruction 
for the French motor industry was 
obvious. While the country’s econ- 
omy was topsy-turvy for the lack 
of transport, France had only 64,- 
000 commercial vehicles, most of 
them ready for the breaker. Last 
year the overall capacity of French 
road transport was 250,000 tons. 

For this reason commercial ve- 
hicles have been top priority un- 
til three months ago and the na- 
tionalized factories of Renault and 
Berliet are playing a prime part in 
making up the leeway. Commer- 
cial vehicles are being produced 
in nine categories, based on ca- 
pacity, from 200-400 kilos in the 
first category to 15,000 kilos in the 
ninth. 

A large measure of standardiza- 
tion has been imposed on the in- 
dustry in order to cut out waste- 
ful production methods, and a con- 
siderable reduction in engine and 
accessory varieties is being insist- 
ed on. Interchange between all 
manufacturers is being officially 
encouraged. 

Manufacturers are now grouped 
under two heads—those working in 
a@ group and those working inde- 
pendently. 

Principal groups now are: Ber- 
liet: Berliet, Rochet, Schneider; Ci- 
troen: Citroen; GFA-UFA: Bernard, 
Delahaye, Laffly, Simca, Unic, Pan- 
hard, Somua; Ford: Ford; Peugeot: 
Peugeot, Hotchkiss, Latil, Saurer; 
Renault: Renault. 

Ungrouped are Chausson, Che- 
nard, FAR, Isobloc, Labourier, Li- 
corne, Luc-Court, and Vernet. 

In the first year of the plan 
6,000 light commercial vehicles 
are to be built, 21,000 light-me- 
dium, 44,000 medium-heavy, 15,- 
000 heavy, and 1,750 extra-heavy. 
By the third year production will 
be at its zenith with 12,000 light 
vehicles, 32,000  light-medium, 
67,000 medium heavy, 20,000 
heavy, and 4,000 extra heavy. 

Altogether the plan is scheduled 
to produce, by 1951, 593,000 vehicles. 
48 percent of which will be me- 
dium-heavy. 

Groups are to work as follows: 
GFA-UFA (light), Renault (light 
and medium), Berliet (heavy), Peu- 
geot, Citroen and Ford (medium). 
Ungrouped firms will mainly pro- 
duce tractors and small cars. 

I quote these figures from the 
Monnet plan. But my impression 
was that once the plan develops 
tempo there will have to be some 
modification. The figures seem to 
be quite unattainable unless the 
materials shortage is miraculously 
cleared up. I expect to see a broad- 
ening gap between plan and prac- 
tice. 

Reduction of model types, I was 
officially told, is expected to bring 
down the number of tourist car 
models from 30 to four. At the 
moment only prototypes exist and 
large-scale production lies some 
way ahead. 

The plan concentrates on small- 
power, well-known models. Typical 
are Juvaquatre Renault, 202 Peu- 
geot, and the Simca 5. Several con- 
cerns, including Renault, are to be 
authorized to produce 4 hp cars. 
Citroen, not fully recovered from 
war damage, will be fixed on 11 
hp models. 

French prices have risen steeply. 
For example, the Juvaquatre that 
cost 20,000 francs at the 1938 Salon 
is now selling for 127,400 francs, 





and the 11 hp Citroen has jumped 
from 24,700 to 47,000. 

For some time there will be such 
a ready market for cars in France 
that price will matter little. But 
already there are fears that pres- 
ent prices will prevent the building 
up of a large internal industry that 
would make possible the most ad- 
vanced mass production methods. 

So pressing are France’s own 
needs that export trade has not 
yet become a practical subject, ex- 
cept for luxury cars. The plan 
schedules a gradually increasing 
production of this class, but for a 
long time export models will be 
a very minor theme. 

On the subject of rationalization 
as a means of operating a large 
industry there are two divergent 
opinions in Paris. Most French 
people will wait until they can 
judge the plan on performance 
rather than paper. 





What do you want to buy, sell or trade? 
See Classified Want Ads, inside back cover 








KING GUSTAV of Sweden is shown with his new 1946 Hudson Super Six sedan 


which was delivered to him recently by Hudson’s Stockholm distributor, A. 
Osterman. The photo was taken just after the king, who is 88 years old, finished a 


game of tennis. 


B. Hans 





Texas Gasoline Tax 


AUSTIN, Tex. — Texas gasoline 
tax receipts reached the record 
total of $69,401,986 during the fiscal 
year which ended Aug. 31, an in- 
crease of $8,703,582 over the pre- 
vious high of 1941-42, and $14,489,- 


258 above receipts of the 1944-45 
fiscal year, it was announced here 
last week by State Comptroller 
George H. Sheppard. An all-time 
monthly high of $7,021,449.70 was 
set by August gasoline tax re- 





Buda to Resume 
s 
Diesel Truck 
= 
Engine Output 

CHICAGO.—Diesel-powered truck 
engine production will be resumed 
by the Buda Co. of suburban 
Harvey, it was announced last week 
by R. K. executive vice- 
president. The firm discontinued 
activity in this field during the 
war. 

Mangan said that in addition to 
producing larger engines than in 
the prewar era, the company will 
expand its markets to include for- 
eign sales. 

Installation of a large number of 
new machine tools and plant equip- 
ment has been completed for build- 
ing the truck engines, Mangan dis- 
closed. He said the company will 
be able to lower its manufacturing 
costs and maintain highest quality 
standards. 

Buda first built small truck en- 
gines in 1924, but has switched to 
larger sizes as a result of a survey 
just before World War II, which 
indicated that greater loads at high 
average speeds would soon be re- 
quired, according to Mangan. 
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Every Sunday night .. . 


homes... 


on the full Mutual Network of 
approximately 300 stations serving more than 22,000,000 radio 
our new radio program “SPECIAL INVESTIGATOR” 


is telling prospective car buyers: 


“DON'T BORROW TO BUY—TAKE TIME TO PAY. 
FINANCE YOUR CAR THROUGH YOUR DEALER’ 


2 the 


d Servi" 


protecting @” 








COMMERCIAL CREDIT CORPORATION 

















30 AUTOMOTIVE NEWS, SEPTEMBER 16, 1946 
ek Stock Dive Advantages 
Dealers Recent Recessions Seen As Possible Jolt 





(Continued from Page 3) 


cury), Saginaw, Mich., his original 
contract was with the Oakland. He 
served for two years previously as 
a sales manager. 

W. C. Stank (Pontiac), Chicago, 
his original contract was a Moon 
and served two years previously in 
this field as a mechanic. 

J. C. Statuas (Dodge-Plymouth), 
Green Bay, Wis., entered the field 
directly with the Hudson and Essex 
contracts. 

F. H. Srocxpate (Packard-Pon- 
tiac), Colorado Springs, Colo., start- 
ed with the Pontiac contract, but 
previously had ten years experience 
working for other dealers. 

Cc. L. Sweatt (Dodge-Plymouth), 
Joplin, Mo., entered this field di- 
rectly as a dealer with a Ford con- 
tract. 

L. C. Taytor (Dodge-Plymouth), 
Medford, Ore., started as a dealer 
with a Ford contract after having 
previously served five years as a 
retail salesman. 

Cc. C. Vatentine (Ford), Park 








MARKING THE END of the 1946 revival of the Glidden Tour, more than 300 persons 
were guests at an old-time chicken dinner at the Firestone hemectead, near Columbiana, 
0., birthplace of Harvey 8S. Firestone. James Melton, radio tenor and antique car 
enthusiast who led the tour, is shown standing as Harvey 8. Firestone jr., president, 
Firestone Tire & Rubber, takes the wheel of one of the old cars with Maj. Augustus 
Post, pioneer motorist and balloonist, as a passenger. Post was awarded a trophy 
for outstanding contributions during the 1946 trip. 


dealer with Chandler, then an 
Oldsmobile contract. His initial ex- 
perience in the field started in 1918 
as a retail salesman. 





Rapids, Minn., started as a dealer 
in 1920 with a Ford contract. 

J. L. Wrieut (Buick-Chevrolet), 
Lancaster, Wis., first began as a 








To Backers of Bogus Theories 


By George Deery 
Staff Writer 

DETROIT.—Recent sharp de- 
clines in automotive and other 
stocks are not generally consid- 
ered serious portents at this time. 
Instead, the dips can have con- 
structive effects in emphasizing the 
need for correcting some of the 
sore spots which set off the selling 
waves. 


Some see added advantages in 
the decline in that the securities 
markets will be in a more healthy 
condition technically and a lessen- 
ing of the severity of the recession 
—short or long—which follows 
every boom. 

Whatever might be the imme- 
diate causes that started the 
drop, business men in the auto 
industry and others have natur- 
ally been wary of what the fu- 
ture holds. After a short breath- 
ing spell from one irritation, they 
see another coming in the door 
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THE WORKS AT HIS SERVICE STATION. 























A MESSAGE TO YOU FROM HENRY 


“Oil in cans gives me extra dividends, too. It makes better 
displays, showing a wide variety of oils, so I sell more of it. 
And it saves time in changing oils, helps keep the station 
clean, and banishes breakage worries.” 


AMERICAN CAN COMPANY yee 


New York + Chicago canco) San Francisco 


NO OTHER CONTAINER PROTECTS LIKE THE CAN 
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and several more on the horizon. 

The OPA, labor problems, gov- 
ernmental shilly - shallying, short- 
ages, restrictions and poor earnings 
have all been given as contributing 
causes. 

In spite of the fact that many 
lines of business are booming and 
that even a grade-school student 
knows about the great unfilled de- 
mand for goods and services, the 
spotty blemishes finally developed 
into a full-fledged psychological 
rash. Current and foreseeable un- 
favorable events in business were 
destined to have psychological ef- 
fect. They did. Sizing up the situa- 
tion, enough people wondered if the 
future would be as good as it ap- 
peared with so many disturbing 
factors. 


Their dampened enthusiasm 
about the future and subsequent 
decision to sell soon found enough 
followers to give the market a 
bearish outlook. The chartists 
come forward with their convic- 
tion that when previous resist- 
ance points are broken the mar- 
ket is headed for lower ground. 
Many politicians look for scape- 
goats in business and in Wall 
Street, entirely ignoring the fact 
that the actions of their colleagues 
in Washington had much to do 
with upsetting the applecart. The 
unions and the less opulent soap- 
box spellbinders shake an accusing 
finger at business and offer illu- 
sions to “Shaking out the little fel- 
low.” It’s the same old pattern. 
When the unions ask for more 
money or the soapboxer decides to 
sell his chickens because he thinks 
that the poultry market is going 
lower, each considers that he is 
following the tenets of wise busi- 
ness procedure. That, in simple 
terms, is why many sold their 
stocks. It appeared to be the wise 
thing to do. 

Long recognized as a sign of 
things to come, the market action 
can be interpreted as tangible 
evidence that disturbing factors 
seen in the future will make 
shares and profits lower. Just as 
soon as conditions look brighter 
the market will improve. 

There is no time limit on either 
bull or bear movements and we 
have heard of no efforts on the part 
of Washington bureaucrats to leg- 
islate the tenure of market actions. 
Equally silly solutions have been 
enacted into the law of the land, 
but this one seems to have them 
stopped. 

There is really nothing surprising 
about a market break on the down- 
side now when all the influences 
that matter are analyzed. It will 
not be surprising to see it go lower 
or to reverse itself into higher lev- 
els beyond what are considered 
normal technical reactions. 

Since 1929 the nation as a whole 
has learned more about economics, 
markets and business swings. The 
psychological effects on the public 
have increased immensely. In this 
new knowledge by the public may 
lie the most serious effect of a 
prolonged bear market in share 
values. Those who own no stocks 
are not directly affected but re- 
strict their buying of everyday 
commodities; many of those who 
own stocks needlessly cut down 
their spending. But that condition 
is not near and less to be feared 
than the fact that further bung- 
ling will bog things down still 
more. 

Against scattered gloomy predic- 
tions, Standard & Poor’s Corp., a 
highly respected investment advis- 
ory firm, had this to say in last 
week’s issue of its Outlook: 

“In view of the market’s recent 
action, we have carefully re-exam- 
ined the business outlook. It still 
seems to us that moderate further 
expansion of production lies ahead, 
within the limits of labor supply, 
plant capacity, and raw materials. 
Deliveries in coming months will 
be at record peacetime levels, with 
correspondingly favorable earnings 
and dividend actions.” 





Baker Opensin S.C. * 
Baker Motor (Willys-Overland) 
has formally opened its new home 
ss erg Pendleton St., Greenville, 
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Lush Market Over? 


Gould, Millians Warn W. Va. Dealers; 
Carmichael Named President 


(Continued from Page 1) 


roughly 70 percent of the popula- 
tion hold savings of less than $900,” 
Millians said. “Moreover, nearly 80 
percent of those who hold these 
savings intend to keep them for 
only emergency use.” 

On the question of spending out 
of current income, Millians pointed 
out that the wage earning popula- 
tion of the country as a whole has 
not reached income levels attained | 
by the high-paying auto industry. | 

“Price spirals and taxes have 
eaten their way steadily and 
deeply into the buying power of 
not only this lower wage group 
but also the fixed income group | 
which traditionally has been an 
important force in car buying.” | 

Millians warned the dealers to 
“Begin today to replenish funds of 
goodwill which the war years have 
drained.” 

“Unless the total number of 
cars in use increases beyond any 
reasonable guess, it will again be 





necessary to sell an average of 
2% used cars in order to sell one 

new car,” Millians said. 

Gould said that he had formerly 
believed that auto dealers through- 
out the U. S. would enjoy lush 
years of business in 1947, 1948 and 
possibly longer. 

Then he added: 

“The length of the boom is now 
in doubt. Personally, I know of 

no more sensitive barometer of 
our economy than the stock mar- 
ket. Invariably it reflects—not 
conditions as they are—but rather 
as they will be three to six 
months from now.” 

“We must accept as a personal 
responsibility the maintenance of 

our respective businesses on the 
highest possible level of integrity,” 
he told the West Virginia dealers. 


|“This implies that we forego those 


temporary expediencies which clash 
with sound moral principles such 


| as evasion of income taxes, black 





marketing, excessive service charges 
and under-the-table transactions.” 

At the concluding session of the 
two-day convention, Homer Car- 
michael, of Clarksburg, was 
named president of the associa- 
tion. 

Other officers elected were J. H. 
Buck, of Sistersville, first vice- 
president; Charles Mays, of Charles 
Town, second vice-president; J. H. 
Ruby, of Charleston, third vice- 
president, and J. F. Willis, of Blue- 
field, as treasurer for the four- 
teenth consecutive year. 

Among the other speakers were 
John W. Stokes, automobile dealer 
tax specialist of New York; Alex 
Cooper, district manager, Civilian 
Production Administration, West 
Virginia area; Richard Dolly, train- 
ing officer, Veterans Administra- 
tion; Lee Moran, executive vice- 
president of NADA; Henry P. 
Lange, automotive service engineer, 
Weaver Mfg. Co., Springfield, II. 

Howard A. Bellows, eastern re- 
gional manager, General Tire and 
Rubber Co.; M. Robert Deo, general 
counsel of NADA, and E. L. Worth- 
ington, commissioner, state road 
commission of West Virginia. 





Read Jack Weed’s Backshop for some 
highlights in the service field. 











The Cars You Sell Will Run Better... 


on Veedol—the new, improved motor 
oil refined 100% from world-famous 


Bradford, Pennsylvania crude. 





100% Pennsylvania 
At Its Finest 


— 
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Petroleum science has improved on nature’s 


petroleum masterpiece. Now this famous 


oil checks formation of corrosive acids, 


minimizes bearing corrosion and reduces 


varnish formation and sludge deposits. 





THE LINCOLN-MERCURY dealers advisory council of the Midwest region held its 
first meeting recently in the Stevens hotel, Chicago. William K. Edmunds (center), Mid- 
west regional manager of Ford Motor, presided. Left to right (sitting), Ben T. Wright, 


Evanston, Ill.; Walter J. Schulz, St. Louis; Edmunds; Ed. Aal 
H. Smith, Des Moines; standing, H. D. 
Raymon: Paul 


Phil Carlin, Sioux City, Ia.; Glenn 


Marion, Ind.; Paul A. Kayser, Madison, Wis., and J. 


gaard, Fargo, N. 
d Young, St. 





Illwill Threatens Dealers, 


Tenn. Meeting 


Told 


(Continued from Page 1) 


are the custodian of your busi- 
ness and your industry’s reputa- 
tion and it is up to you to de- 
fend it,’ Denney said. 

The convention, which was to 
run through Saturday, also was 
scheduled to hear talks by Lee 
Moran, NADA executive vice-pres- 
ident; Karl Richards, of AMA; 
John H. Fassitt, Philadelphia deal- 
er, and Horace Hull, president of 
Hull-Dobbs Co., Memphis. 

Denney cited newspaper reports 
on recent OPA raids on the $75,- 
000,000 open-air automobile market 
in South Carolina, a second auto- 
mobile black market operating 
through New England, and charges 
that some dealers are adding ex- 
tras to 1946 cars sold their cus- 
tomers. 

“Everyone of you has suffered 
in some degree from these news- 
paper headlines. 

“The victims of unethical prac- 
tices will long remember and never 
forgive the individual dealers who 
inflict injustices on them. The 
same dealers who are congratulat- 
ing themselves today on what they 
call shrewd business sense and 
business acumen may find them- 
selves not too popular in places 
where they were once welcome and 
respected.” 

In fairness to the “great ma- 
jority of all automobile dealers 
who are continuing to operate 





on a high ethical standard,” Den- 
ney pointed out that “the public 
itself is partially responsible for 
these practices. A small percent- 
age of the public tempt the deal- 
er with fabulous bonuses to give 
them an unfair advantage over 
other customers.” 

“The customer may not be party 
to another automobile deal for a 
couple of years,” Denney said, 
“whereas your living and your 
reputation are built on your every 
day transactions. You may tem- 
porarily gain a dollar, the unethi- 
cal customer may gain an advan- 
tage, but, in the long run, you 
stand to lose.” 


New Trial Denied 
U. C. Dealer 


DETROIT.—Reginald A. Ecklund, 
owner and operator of Eck Motor 
Sales, used car firm here, last week 
was denied a new trial and his re- 
quest that an eight-month sentence 
and $500 fine be set aside. Federal 
Judge Ernest A. O’Brien heard the 
plea. 

Earlier, Ecklund was convicted 
on an over-ceiling auto sale. The 
appeal was based on an affidavit 
by a former salesman who assumed 
all responsibility for the sale. How- 
ever, witnesses offered sworn testi- 
mony that they dealt with Ecklund. 








For Hard To Find Chevrolet Parts 





Yes — it gives your customers a cleaner, 


smoother-running, better-protected motor. 


Get your share of profits in new, Improved 


Veedol Motor Oil. 


TIDE WATER ASSOCIATED OIL CO. 
New York — Tulsa — San Francisco 
Detroit — Chicago — Indianapolis — Atlanta 
Minneapolis — Kansas City 


TIDE WATER 
= ASSOCIATED 
Ol1L COMPANY 


World’s Largest Refiners of Pennsylvania Oil 
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ship all orders 
stocks, regular 


items including 


New 


Two 


COMPLETE STOCK 
REGULAR 
DISCOUNTS 
QUICK SERVICE 
COURTEOUS 
ATTENTION 


Rocker 





If you’re sick and tired of holding up repair orders 
in your shop because of lack of parts .. . 
send your order to Shearer Chevrolet today. We 


Front Fenders 


Drums, frt. or rear or net 


PHONE HILAND 3 


then 


the same day they come in . 


Shearer Chevrolet is one of the largest Chevrolet 
dealers in the world and we offer you complete 


discounts and courteous treatment 


always. Right now we have in stock many scarce 


Complete Truck Transmissions 


Generators 38-40 


Distributors 41-46 
Vacuum Booster 


For 


sui, 40-46 
Speed Rear Axle Shafts 


140-46 
Wheels "*senser 37-42 


Passenger 
Cars 


4142 


Steering Gear Assemblies 


For Passenger 
and Trucks 


@ Pan Gaskets 
@ Rocker Arm Bushings 


Per 
Thousand 


@ Gumite Passenger Car Brake 


41-46 


Not Reg. 
Chevs. 


each 27¢ 


$100.00 


36-42 


$4.88 


Arm Assemblies 


New Shafts & Bushings, Arms. Replaced— ¢6 50 
completely assembled, 33-36 & 40, each net : 
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Formal Opening 
Of GM Plant at 
K. C. Set Oct. 3 


KANSAS CITY.—Officials of the 
Kansas City plant of General Mo- 
tors have announced their new as- 
sembly plant in the Fairfax in- 
dustrial district will be officially 
opened Oct. 3. 

Governors of Missouri and Kan- 

sas have been invited to the open- 
ing, which will be attended by GM 
executives. 
R. J. Wilkins, plant manager, 
said the formal opening will trail 
volume assembly of cars by sev- 
eral months. The first car came 
off the assembly line last July, he 
declared. 

He said present output averaged 
75 cars a day, compared to an ex- 
pected output of 750 daily when 
the plant goes on full two-shift 
— the date as yet unspeci- 


Output of the local factory will 
be sent to a 12-state area extend- 
ing east to the Mississippi, west 
to Arizona and Utah, north to the 
Minnesota-Iowa line and south to 
the Gulf of Mexico. 








MAJ. GEN. L. .T. MILLER congratulating L. N. 
of Chevrolet, upon receiving the Legion of Merit Medal in ceremonies at Wright Field, 
Dayton. Mays was cited for ‘‘outstanding achievement’’ in his wartime assignmen 
an assistant adjutant general of the Air Technical Service Command at Wright Field. 


Mays, national business manager 
t as 





Willard Ore. Plant 
Waits on CPA 


PORTLAND, Ore.—Construction 
of a $500,000 battery manufactur- 
ing plant near here by Willard 
Storage Battery Co. of California 
will be started following CPA ap- 
proval, according to C. H. Starr, 





vice-president and general mana- 
ger of the company. 

The plant, Willard’s ninth, will 
be at N. W. 35th Ave. and Yeon, 
and will employ some 150 persons. 
Manufacturing should begin next 
March, Starr said. 





What do you want to buy, sell or trade? 
See Classified Want Ads, inside back cover 
this issue. 








Handicapp 


ed Vets? 


Efficiency of Disabled Workers 2% Higher 
Than Able Bodied Employes 


WASHINGTON. — The efficiency 
of the average disabled worker is 
2 percent above that of normal able 
bodied employes, a survey by the 
Bureau of Labor Statistics of the 
U. 8S. Dept. of Labor revealed last 
week. 

The survey, covering the six- 
month period between Jan. 1 and 
July 1, 1946, studied conditions in 
47 manufacturing plants. Out of 
the 47 plants, 14 had comprehen- 
sive, formalized plans for training 
returning servicemen. 

Three conclusions reached in the 
survey were: 

l Handicapped workers experience 
one-third fewer serious acci- 
dents on the job than able bodied 
workers exposed to identical work 
hazards. 
2 Rates for minor, non-disabling 
injuries are slightly higher for 
impaired than for unimpaired 
workers. 

Disabled workers lose no more 

time on the job than their able 
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bodied fellow workers. 

In each of the 47 plants surveyed, 
disabled workers made slightly 
higher production ratings than the 
able bodied. Reasons for the higher 
efficiency were given as more earn- 
est attitudes toward their jobs, and 
more careful placements. 


Representatives of all the plants 
told interviewers they planned to 
rehire veterans who had been in 
their employment before going to 
war, and several expressed interest 
in an apprentice training program. 

Generally, however, they did not 
have specific plans for veterans 
which would provide for counsel- 
ling, follow-up, and other types of 
managerial techniques. 


Griffin Forms 
Lighting Firm; 
Output Starts 


HAMILTON, O. — Announcement 
of the formation of Griffin Lamp 
Co., a new corporation manufac- 
turing a com- 
plete line of auto- 
motive lighting 
equipment, has 
been made by 
Harold F. Griffin, 
president. 

The company 
has acquired a 
plant here which 
has been recon- 
structed for all- 
one- floor opera- 
tion in daylight 
buildings. 

Griffin has served in the automo- 
tive lighting equipment field for 
more than 25 years. A. B. Dettmer, 
vice-president, has an equal num- 
ber of years’ experience in the 
same field. 

Other members of the board of 
directors include Jas. S. Allan, 
president of Walker Mfg. Co. of 
Wisconsin, and Hal R. Keeling, 
president of Keeling & Co., Inc. 

Griffin said production is now 
underway on a complete line of 
mirrors (rear vision), both internal 
and external for use on trucks and 
buses, Reflex reflectors, streamlined 
clearance and marker lamps, 
torches and red flags. Also a uni- 
versal sealed beam truck headlamp 
for replacement use is being made, 
as well as other safety lighting 
equipment. 

Distribution, it was said, will be 
through wholesalers exclusively. 








Harold F. Griffin 





Now Stewart Supply 


T. Gordon Stewart, of City Radi- 
ator Service, Niagara Falls, N. Y., 
announces change of the firm’s 
name to Stewart Supply Co., Inc. 
The company maintains one of the 
largest automotive machine shops 
in western New York state. 








Quick and Easy 
Divider Adjustment 


No bother- 
some bolts, 
screws or 
clips are 
needed to ad- 
just the Di- 
viders in this 
new all-metal 
parts bin. A 
simple 
“squeeze ac- 
tion” does it 
—holds them 
tight and 
rigid. 

These handy 
parts bins 
are made of 
18 : gauge 
steel — built 
Model B-29 14, strength 
to withstand hard usage. 

Write for free folder showing 
various models. 


Hope Metal Products, Inc. 


Dept. B 1505 Rockwell Ave. 
Cleveland 14, Ohio ‘ 
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17% of Deaths Laid to Faulty Cars .. . 





Periodic Test Revival 


Studied by States 


By Bethune Jones 
Staff Correspondent 

NEW YORK.—Reviving a trend 
temporarily halted by the war, en- 
actment of compulsory periodic 
motor vehicle inspection laws will 
be proposed in many state legisla- 
tive sessions next year, a survey 
released last week indicates. 

Before war conditions led to a 
general suspension or relaxation of 
such programs, five states and the 
District of Columbia required mo- 
tor vehicle inspections at state- 
owned and operated testing sta- 
tions; nine states called for inspec- 
tions at designated private ga- 
rages, and some 15 cities conduct- 
ed municipal inspection programs. 

In most instances these pro- 
grams have been partly or fully 
resumed, or such action is contem- 
plated. In some states more strin- 
gent programs are being planned, 
while in others the inauguration 
of compulsory inspection for the 
first time is being contemplated. 

Tending to stimulate the trend 
will be the endorsement given 
compulsory inspection last spring 
by the President’s Highway 
Safety Conference, the recom- 
mendations of which are now be- 
ing made the basis of state safe- 
ty programs throughout the 
country. 

Compulsory inspection also has 
received the backing of numerous 
other safety groups, including the 
National Safety Council and the 
American Association of Motor Ve- 
hicle Administrators. 

Asserting the worth of compul- 
sory inspection, a committee re- 
port adopted by the President’s 
Highway Safety Conference cited 
defective equipment as the cause 
of 17 percent of the nation’s high- 
way accident fatalities. In the last 
five years, the committee said, fatal 
accidents due to mechanical fail- 
ure have risen 100 percent. The 
committee said that in states 
where inspection programs have 
been in force, the condition of ve- 
hicles mechanically has been found 
to be much better than in states 
without inspection programs. 

The committee report declared 
that the need for inspection now 
is “definite and urgent,” with the 
average age of vehicles on the road 
about eight years, agains* the aver- 
age life-span of a ca~ before the 
war of 5.8 years. 

A bill requiring semi-annual in- 
spection of motor vehic’es is ex- 
pected to be introduced in the 1947 
session of the North Carolina leg- 
islature. An interim committee also 
has been studying the subject in 
Wisconsin, with the prospect that 
inspection will be a major legis- 
lative issue in that state next year. 
At hearings conducted by the com- 
mittee, the Wisconsin Automotive 
Trades Assn. has strongly urged 
the enactment of an inspection bill, 
while opposition has been ex- 
pressed by petroleum interests. 

Provision for a study in develop- 
ment of a system of periodic in- 
spection of motor vehicles was in- 
cluded in a bill passed by the 1946 
New York state legislature estab- 
lishing a new State Safety divi- 
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sion. Although the trend generally 
appears to be toward inspection 
programs conducted at state-oper- 
ated stations, there is a sharp di- 
vergence of opinion in New York 
state on what form inspection 
should take. 


On the basis that a state-oper- 
ated system would be too elaborate 
and costly for such a large and 
heavily populated state, there is 
strong sentiment in New York for 
establishment of a program using 
designated private garages for in- 
spections. 

South Carolina’s legislature this 
year passed a resolution continu- 
ing wartime suspension of motor 
vehicle inspections until March 
1, 1947, on the grounds that it 
was still difficult to obtain re- 
pair parts or new vehicles. 
Whether the program will be re- 
vived and in what form will be 








GEORGE PADDLEFORD (Cadillac-Oldsmobile), Palo Alto, Calif., holds up steaks 
traction 


which were feature at 
factory officials. Left to right are: Sam 
Cadillac distributor; Miner Adams, 
Tibbs, assistant 


rship. 


at picnic and barbeque staged for employes, friends and 
Lester, sales manager for Don Lee, 
Paddleford 
manager, Don Lee, and Gil Flint, manager of the Paddleford 


California 


sales manager; Paddieford; Henry 





one of the issues before next 
year’s legislature in that state. 
Other states in which there has 
been talk of bringing up compul- 
sory inspection legislation next 
year include Ohio, Georgia, Mary- 
land, Florida and Utah. 
Meanwhile, the resumption of 
war-relaxed or suspended inspec- 





tion programs continues. Delaware 
resumed its inspection program on 
July 1 after a period of wartime 
suspension. New Jersey’s program, 
which was relaxed during the war. 
is being expanded through the ad- 
dition of new inspection stations. 


AN Want Ads cost little—get results— 
why not use ‘em? See inside back cover. 











Frazer Blames 
U. S. ‘Planning’ 
For Trade Lag 


NASHVILLE, Tenn. — America 
can go forward into the greatest 
era of production the country has 
ever known “provided Washington 
will stop trying to make a planned 
economy work in a free democracy 
in peacetime,” Joseph W. Frazer, 
president of Kaiser-Frazer and 
Graham-Paige Motors, said in an 
interview here. 

“The two systems are diametri- 
cally opposed,” Frazer said. “A 
planned economy belongs to a dic- 
tatorship—a free democracy be- 
longs to a free people. Just as the 
nation could not exist half-slave 
and half-free in Civil War days, 
so it cannot exist half-planned and 
half free. 

“There is no need for wonder or 
surprise at the stock market slump, 
which generally indicates a busi- 
ness recession. It is a result of con- 
stant government interference in 
business which is causing indus- 
trial stagnation and preventing the 
country from hitting its stride.” 





Most critics agree that it’s the performance of Irene Dunne, as “Anna,” 
and Rex Harrison, as “the King,” that adds the final fillip of success to the 


new 20th Century-Fox screen masterpiece, “Anna and the King of Siam.” 


The sensational public reception, now being enjoyed by Darryl Zanuck’s 
lavish rendition of Margaret Landon’s best-selling biography, emphasizes 


the box office importance of selecting the right acting combination for the 


You Can’t Go Wrong 
with the RIGHT COMBINATION 







starring roles in any major film production. 


Rex Harrison and 


It also points a moral for advertisers seeking maximum sales results 


in America’s 3rd City, where experience has shown that the key to success 


is selecting the right newspaper combination. 


That combination, as so many leading advertisers well know, is “The 
Record and One Other.” The reason is obvious—and basic. It’s the only 
newspaper buy that gets your sales story across to both sides of this $5 billion 
market . . . the liberal segment served by The Record and the conservative 


segment represented by Philadelphia’s two other standard-size dailies. 





Irene Dunne in 


“Anna and the King of Siam.” 
Photograph by permission of 20th Century-Foz. 
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Northwest Trade Show 


Minnesota Dealers Expect Over 10,000 to Attend 
St. Paul Automotive Exhibit Nov. 12-15 


ST. PAUL, Minn.— More than 
10,000 dealers, garage operators, 
jobbers and their employes from 
nine northwestern states and south- 
ern Canada are expected to attend 
the Northwest Automotive Trade 
Show here Nov. 12-15. 

Sponsored and sanctioned by the 
Minnesota Automobile Dealers 
Assn., exhibits at the automotive 
show will feature automobile parts, 


Tractor Trends 
Described at 
SAE Meeting 


MILWAUKEE.—tThe all-purpose 
tractor is proving to the American 
farmer that it has no substitute for 
timely productive performance, K. 
W. Anderson, Deere & Co., Moline, 
Ill., told the national tractor meet- 
ing of the SAE here last week. He 
reviewed the efficiency of power 
operations in agriculture and the 
ownership of various implements 
by several farmers to meet differ- 
ent needs of the group. 

John Borland, Clark Equipment 
Co., Buchanan, Mich., discussed 
power requirements of self - pro- 
pelled agricultural implements. D. 
C. Heitshu, of Harry Ferguson, 
Inc., Detroit, described methods in 
measuring power output and 
torque. 

Diesel engines were recommend- 
ed for use in farm equipment from 
the standpoints both of economics 
and engineering at the afternoon 
diesel session. Harry F. Bryan, of 
International Harvester Co., de- 
clared that cost-conscious farmers 
are finding that diesel engines op- 
erate at higher thermal efficiency 
on less and cheaper fuel. He esti- 
mated fuel savings alone at eight 
— to 18 cents per operating 

our. 








accessories, service equipment, shop 
tools, trucks, trailers and custom 
bodies. The exhibits will not be 
open to the public. 

The show is being held as part 
of the 27th annual convention of 
the Minnesota association, which is 
inviting all other automotive asso- 
ciations throughout the northwest 
to attend. 

An unusual festival on ice is in- 
cluded in the lavish entertainment 
plans. . 

MADA will also issue its annual 
“Year Book” with all statistics and 
dealer lists brought up to date. 

In announcing the show, MADA 
officials said: “All leading indus- 
tries have adopted this “trade show 
and convention’ plan of advertising 
because of its low cost per sale 
economy. The dealer enjoys going 
to market where he can meet his 
fellow dealers from other cities, 
talk shop: look at the exhibits, com- 
pare prices and see all the leading 
lines shown under one roof at one 
time and under the same condi- 
tions.” 


Tire Dealers 
Meet Oct. 14 


LOS ANGELES.—Plans for the 
26th annual convention of the Na- 
tional Assn. of Independent Tire 
Dealers Oct. 14-16 in the Biltmore 
Hotel here, will be unfolded Tues- 
day evening (Sept. 17) at a meet- 
ing of the Independent Recappers 
Assn. of Southern California. 

Cc. V. Ward, Alhambra, Calif., 
general chairman of the convention 
arrangements, will discuss the con- 
vention program. Dan Walsh, Pa- 
cific Coast tire division sales man- 
ager for U. S. Rubber, will be the 
principal speaker. 








THE 35-YEAR RECORD as a Studebaker dealer of Harry B. Swediund was com- 
memorated in Sterling, Colo. Swediund receives a plaque from R. C. Lighthall, assistant 
regional manager. Left to right: Roy Hanna, sales manager; Swediund, Larry Swed- 


lund, @ son and firm manager; Mayo ©, 


branch service manager. 


Mead, office manager, and 


F. A. Jenson, 





New Hydraulic Truck Seat 
Unveiled by Monroe 


MONROE, Mich.—A new hydrau- 
lic easy-ride truck seat, said to 
reduce driver-fatigue by 25 percent, 
was announced here last week by 
Monroe Auto Equipment Co. 


Consisting of a cushioned spring 
suspension unit engineered speci- 
fically for the truck driver and to 
carry no other load, the seat was 
introduced before a gathering of 
motor truck manufacturers, truck 
and fleet operators, trucking asso- 
ciation officials and representatives 
of the press. 


The new Monroe seat combines 
the ride-cushioning action of direct 
double-action hydraulic shock ab- 
sorber, the comfort of a variable 
rate coil spring accommodating a 
driver of any weight, and the side- 
sway control of a stabilizer. Four 
rubber stabilizer mountings fur- 
ther ease jars and vibrations, and 
forward and backward pitching is 
eliminated by means of a rigid 
vertical guide at the rear on which 





the seat moves up and down on 
a frictionless bearing. 

In the demonstration of both 
postwar and prewar truck models 
equipped with the new seat, Mon- 
roe engineers pointed out how the 
new equipment “takes the punish- 
ment out of truck driving” by re- 
ducing the jars, bumps and con- 
tinued jolting which add to the 
fatigue of the driver, increase 
health and safety hazards, and re- 
duce both running time and oper- 
ating efficiency. 


Design of the new Monroe truck 
seat follows the same principle as 
used by the company in its hy- 
draulic easy-ride seat for farm 
tractors which was placed in pro- 
duction late in 1945 and which now 
has been installed on an average 
of one out of every 20 tractors 
throughout the country, besides be- 
ing adopted as factory equipment 
by two tractor manufacturers for 
current models. 








Bakelite Strike 
New Threat to 
Auto Assembly 


BOUND BROOK, N. J.—Molders 
of plastics materials last week 
looked for far-reaching repercus- 
sions in the automotive and other 
industries as a result of a strike 
at the Bound Brook plant of Bake- 
lite Corp. 

One of the largest producers of 
plastic materials, Bakelite has an- 
nounced in a letter to all its cus- 
tomers that, because of the strike, 
there would be no shipments from 
the plant, its largest compounding 
center. 

Meanwhile, moklers of plastic 
materials, pointing out that they 
had been operating “from hand 
to mouth” for some time due to 
the huge demand for molding ma- 
terials, said their short inventories 


would be exhausted quickly. 





Packard Sends 
Platt to N. Y. 


DETROIT. — Appointment of 
James D. Platt as New York zone 
manager of the Packard Motor Car 
Co. of New York, 
was announced 
last week by 
Vice - President 
and General Sales 
Manager L. W. 
Slack. 

Platt, who join- 
ed Packard as as- 
sistant zone man- 
ager in October, 
1945, succeeds 
Charles F. Hoff- 
man, who is re- 
signing to take 
the Packard dealership in Newark, 
N. J., after 31 years of service with 
the New York Packard organiza- 
tion. 


James D. Platt 


AN Want Ads cost little—get results— 
why not use ‘em? See inside back cover. 





New Commercial Car Registrations, 45 States for July, 1946-41 













STATES 











Brockway 
Chevrolet 
Diamond T 
Federal 














International 
Plymouth 


4 





Miscellaneous 


Studebaker 











STATES 


"46 














1 
21 
























22) 1634 |’46 










1 






15931 447 


Commercial Car Registrations, 2 States for Aug. 1946-41 


330) 177 


New 




















































































































= Zz 
+ i » A 
s = a) s = $ ¢ 
7 h- = —_ PY ~~ = 
STATES ; gz e A ‘ g z S si 2 3 i im “ £ STATES 
: > a o 2 ev 1) $ x} = =| = s » $ a 
=] Mo = Ss = } P 5 = = = $ 8 ES ¢ A = = z a 
= “ 3 = Sg s _ = ° 
< FJ o aA}; aA a ar m | o| & Ssilzlalalale . 5 - 
Delaware “Zi i | 76 i, a = --. a. oS 2 2] | 3 rT : 
on ae : os = = | __26 |__15|__1)__18 |} | a} S|! aera ee 
New Mexico *41) 1 | | 26| 109 45! | 59 | 4 | ‘ 
. 122 2) } 45 | 38 | 30 ) 27 | 8| 11) ; 2 P Seles New Mexico 
Two States for 41| 1| 1| 1 47 124 61 se. 4| 6 2 l 534|" 5 
August 46) 2 * Phe S ek Sr rR RAR eee ee wee ae 
New P Car Registrati | 
ew Passenger Car Registrations, 17 States for July, 1946-41 
STATES STATES 


Americar 
Oldsmobile 
Plymouth 
Studebaker 
Miscellaneous 





Chevrolet 
Chrysler 





Packard 











New Jersey 
ew Jersey 





“4l| 
46 





tic 
ey 
nd 


1a- 
ies 





AUTOMOTIVE NEWS, SEPTEMBER 16, 1946 








Dealers More Cautious 


Thinking on Future Undergoing Change 


As Uncertainties Grow 
(Continued from Page 1) 


asked every dealer called on in 
the Rochester, Syracuse, Cortland 
and Ithaca territory covered by 
this writer, the “guess” was from 
three months to three years. This 
spread in opinion even came out 
in one luncheon meeting, where 
five dealers of different car lines 
were in attendance. 

Other points that are being dis- 
cussed, and which dealers seem to 
find no clear cut path to follow, 
concern what will happen to the 
used car market when the present 
crop of relatively “clean” cars is 
absorbed and prospects start offer- 
ing cars that have had bad body 
metal conditions and other me- 
chanical defects that will command 
a major outlay of money to put 
them into saleable condition. Deal- 
ers realize that cars they retail 
must be in such shape that they 
will bring credit to the dealer and 
satisfaction to the buyers, or the 
dealers face the possibility of los- 
ing much goodwill. 


These cars, however, are now 
eight years old or older and in 
@ normal market would have 
little value. But under present 
conditions they represent a trans- 
portation asset that the lower 
earning bracket of car owners 
must rely on for several years, 
unless new car production 
reaches a volume that does not 
seem to be possible under today’s 
manufacturing and material sup- 
ply conditions. 

Dealers also appreciate that 
these very cars, which today give 
their service shops a very satis- 
factory volume of profitable serv- 
ice work, will begin to walk into 
their used car lots and recondi- 
tioning shops within a relatively 
short time to haunt them. 


All dealers talked to wish to re- 
tain as much of their service vol- 
ume as they are able to, and most 
of them would be in the process 
of constructing new buildings if 
materials were available, if costs 
were not so high and if the labor 
outlook was more settled. 


Threat of union activity in or- 
ganizing dealers’ mechanics is 


‘causing considerable thinking, 


since in many cases where shop 
men have been organized the drive 
has been to eliminate the split flat 
rate basis of pay and substitute 
a flat hour rate at a much higher 
rate. With mechanics in the gaso- 
line and tire shops unorganized 
and many of them being run by 
returned veteran owner-operators, 
dealers visualize that the overhead 
of a unionized dealer shop might 
be so much higher that the dealer 
would be unable to compete with 
this condition. The increase of cap- 
ital investment in larger service 
floor space and facilities, much as 
they might be needed, might only 
aggravate such an_ unfavorable 
dealer service situation. 


The present tactics of the OPA 
automotive enforcement division is 
irking all dealers, whether they 
have been checked by that body 
or not. 


Dealers are all in accord that 
the present black market should 
be eliminated but, when the 
more prominent franchised car 
dealers—and usually those who 
are the largest mass-selling op- 
erators in each city—are the only 
outlets checked by OPA and 
their customers are the only ones 
that are advised to bring the 
papers relating to their purchase 
down to an OPA office, dealers 
feel that OPA is not making an 
honest effort to stamp out the 
evil but is practicing rank dis- 
crimination against and persecu- 
tion of the established, well 
financed and legitimate dealer. 
Fear of this persecution lives 
with practically all large opera- 
tors, because they know that the 
very size of their operation lays 
them wide open for fines and un- 
favorable publicity by the actions 
of the “Gestapo” type agents, drunk 
with the importance of their job 
and eager to be as “nasty” in their 
dealings with the franchised deal- 
ers as possible. 

Dealers give, as their reasons 


for thinking that the present 





sellers market is beginning to 
wane, that they are beginning to 
get cancellations and holdups on 
orders for new cars that were 
placed a year and more ago; cus- 
tomers are putting off delivery 
of the new car because the price 
is too high; they can’t handle 
the spread between old car 
trade-in and new car cost and 
the belief that the turn of the 
year will see new models or one 
or more low priced cars an- 
nounced. 


One dealer displayed over 190 
cancellations of orders he had re- 
ceived, since the first of the year, 
many of them where he had given 
the deposit back to the buyer. He 
stated he might be worried over 
conditions if these cancellations 
stood all alone, but in the mean- 
time he had taken new orders for 
nearly 230 new cars. He felt, how- 
ever, that the reasons given by 
the original buyers, who cancelled, 
indicated that the market for new 








THE FIRST SHOWING of the Frazer at D & A Motors, Inc. (Kaiser-Frazer), Salis- 
bury, Md. Shown are Ray W. Disharoon and W. T. Anderson, who formed the dealer- 


ship, and the mechanical and service staff. 





vehicles might not be as wide as 
many believe and that they might 
have to “get out and sell” much 
sooner than they had anticipated 
earlier this year. 


Few dealers have built up their 
sales force as yet or given much 
thought to that job beyond show- 
ing a considerable interest in 
knowing how other dealers were 
going to pay their salesmen and 
if they were considering any type 
of salary and profit sharing ar- 
rangement, 

All seemed in agreement, how- 
ever, that in buikiing up the sales 
force of the future, much more at- 
tention would have to be paid both 
to the selection of men and their 
training in sales work. Dealers 
seemingly have gotten to the point 





where they realize the fallacy of 
hiring poor salesmen who cannot 
earn a decent living. 





Texas Fair Draws 


7 Dealer Displays 


DALLAS, Tex. — Dallas dealers 
who have signed for auto exhibits 
at the 1946 State Fair of Texas are: 
Alexander Motor (Dodge - Plym- 
outh), Dick Price Motor Co. (De 
Soto - Plymouth), Sewell Motors 
(Mercury-Lincoln), Dallas Willys 
Co. (Civilian Jeep), Ray Woods 
Auto Co. (Kaiser - Frazer) and 
Banks-Hall Motors (Ford). 





Read Jack Weed’s Backshop for some 
highlights in the service field. 





National Sales 
Planned for Kit 


Kamper Trailer 


LOS ANGELES.—Distribution of 
Kit Kamper sportsmen’s trailers on 
a national basis is planned by Kit 
Mfg. Co., Norwalk, Calif., C. W. 
Worman, president, said at a ban- 
quet last week commemorating 
completion of 1,000 units. More 
than 30 department heads, business 
associates and guests attended. 

Starting production with a hand- 
ful of employes some 20 weeks ago 
in a factory of only 300 square feet 
of floor space, the company today 
is housed in a modern plant with 
15,000 square feet. About 40 percent 
of its employes are veterans and 
all workers participate in the pro- 
rated bonus plan, inaugurated by 
the company. 

During 1947 the concern has a 
projected schedule of 6,000 Kit 
Kampers, a number of which are 
expected to be adapted to com- 
mercial uses. Sackett - Nicholson 
Corp., 2485 American Blvd., Long 
Beach, is national distributor. 





What do you want to buy, sell or trade? 
See Classified Want Ads, inside back cover 
this issue. 
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a 24 Hour 
a Day 


NOW YOU CAN HAVE 


Turntable 


For 7195 ' 





Portable -Easily Set Up 


FOR SHOWROOM OR LOT 


| Dia to your Letterhead 


No pit, no holes, no an- 
chor bolts. Just plug in 
and run— anywhere. 

e 
ADJUSTABLE TO FIT ALL 


POPULAR MODELS FOR 
THE LAST FIVE YEARS. 


Packed as a unit and 
ready for quick shipment 


AUTO-TURNTABLES 


Reg. U.S. Pat. Office 


and mail this coupon for full 
descriptive brochure. Please give 


your 


Name dl 





and Title 





BRUNNER AUTO SALES COMPANY 


| 
| 
| 
| 
| 
| 
| 
| 
I 
I 
| 
I 
I 
| 80 Oakland Ave., Manchester, Conn. 











THEY DIDN'T 
KNOW 
THE DOOR 


DICKSON Acces -reatic SEDAN DOOR LOCK 
The Childrens Guardian! 


@ EASY TO INSTALL 


@ FOOLPROOF 
Lock. Easy 





Sending this coupon today may save a child's life! 
DEALER AND DISTRIBUTORSHIP TERRITORY OPEN 


DICKSON MFG. CO., INC., BRISBANE BLDG., BUFFALO 3, N. Y. 


DEALER 
DISTRIBUTOR Door Lock. Please 


Banish rear car door hazards for 
little tots by installing a Dickson Spring 


Insert in hole drilled through center 
post and into rear door. When front 
door is closed, rod presses into rear 
door recess . . 
and absolutely foolproof lock with 
which children cannot tamper. 


| am interested in the Dickson Auto-Matic Sedan 





as putting up a curtain rod! 
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Model No. 


Chrome 


SHOWROOM FURNITURE 


Beautiful « Sturdy e Comfortable 
CHAIRS e 


SETTEES « TABLES 
STOOLS e SMOKING STANDS 
ere | eee sae 
© Durable Leatherette in Many Colors 
© Highest Grade Chrome Plating 
Illustrated Literature on Request 


KAY-DAVIS COMPANY 
886-890 Gerard Ave. 
NEW YORE 6&2, N. Y. 





Management Report 


NEW YORK.—An opinion by 
management leaders in virtually 
all classes of industry that busi- 
ness must subordinate all else in 
the selection of executives to the 
element of human understanding 
is expressed in the annual report 
of the American Management 
Assn. for 1945-1946 made public 
last week. 

The report is a consolidation of 
views from a cross-section survey 
of executives in widely varying ca- 
pacities in all types of industry. 
Those queried were in the main di- 
rectors, vice-presidents and plan- 
ning council members who guide 
activities of the 10,000 members of 
AMA. 

In a foreword to the report, Al- 
vin E. Dodd, AMA president, 
points out “the manager is a per- 
son of first importance to some 
forty-odd million Americans who 
spend most of their daily lives in 
the office or in the factory. Deci- 
sions of the manager—foreman, 
department head or company pres- 
ident—have a far more intimate 
effect on the lives of the average 
working citizen than do the de- 
liberations of our Congress or state 
legislatures.” 

Dodd said the survey which 
led to the formulation of man- 
agement standards in human re- 
lations was undertaken because 
almost all AMA activities based 
on the association’s continuous 
surveys of industrial problems in 
1945-1946 showed industry “pre- 
ponderantly concerned with the 
development of human beings in 
the industrial organization.” 

The report, “Management Ap- 
praises Its Job,” states it presents 
“no magic formulas but simply cer- 
tain mature data that can aid the 
manager in understanding the so- 
cial mechanism in industry and 
aid the stockholder, the employe, 
the consumer and the general pub- 
lic in evaluating the performance 
of management.” 

One section of the report poses 
questions to be used in evaluating 
accomplishment of companies in 
industrial understanding. Among 
them are: 
“Are the policies determined by 
the organization or by one man? 
Does the manager spend a definite 
amount of time with his subordi- 
nates? Is he building men and 
moving them along in the organ- 
ization? 
“Does the manager give evidence 
that he feels it his responsibility 
to see that his fellow employes are 
mentally and economically healthy? 
Is there clear evidence that estab- 
lished procedures are currently and 
continuously being used for the 
clarification of inter-departmental 
and individual relationships? 

the confidence of the com- 
munity in which the manager 
operates indicated by his partici- 
pation and acceptance in local 
and national civic, professional 
and trade activities? Does the 


Cunningham Gets 
Lincoln Post 


DETROIT.—Henry M. Cunning- 
ham, who served Ford Motor Co. 
as its Washington manager and 
liaison represen- 
tative with gov- 
ernmental agen- 
cies throughout 
the war years, 
has been named 
Lincoln - Mer- 
cury manager for 
the Washington 
district, Frank J. 
Denney, Lincoln- 
Mercury sales 
manager, an- 
nounced last 
week, 

Coming to work for the com- 
pany in Washington, his native 
city, in 1924, Cunningham has re- 
mained in the capital city with 
Ford ever since. In his new post 
he will be in charge of the Lin- 
coln-Mercury district which covers 
the District of Columbia, most of 
Virginia, part of Maryland and 
the eastern half of North Carolina. 
Cunningham is succeeded in the 











—. M. Cunningham 





Ford post in Washington by his 


‘Human Know-How’ 


First in Executive Selection 


Rates Understanding 


stock market reflect the confi- 
dence of the stockholders and do 
sales reflect the confidence of the 
consumer?” 

Recognition of the fact that peo- 
ple will no longer do things sim- 
ply because they are told to do 
them is stressed in a part of the 
report, assigned to personal char- 
acteristics of executives, which 
states a talent to direct associates 
in a way that will instil enthu- 
siasm and self-respect is required. 

Continuing counsel of employes, 
a sound sense of values which en- 
ables the manager to align his 
company’s objectives with social 
objectives in general, the proper 
combination of intelligence, atti- 
tudes, emotions and sensitivity to 
people and environment are dis- 
cussed as necessary factors. De- 
cisiveness, judgment, tolerance and 
the ability to recognize and im- 
plement others’ ideas are also enu- 
merated and defined. 

The report also lists as impor- 
tant “the fundamental necessity 
of maintaining two-way commu- 
nications between employes and 
management to minimize diffi- 
culties and misconceptions, to 
remove fear, doubt and suspicion 
from the minds of workers and 
replace this destructive thinking 
with constructive understand- 
ing.” 

Knowledge of the philosophy and 
principles of management, organ 
ization and the specifics of the par- 
ticular industry, education, appear- 
ance and ability to influence are 
other basic qualities listed. 
“Management wouki do well to 
study its ‘competitors’—government 
and union leaders,” the _ report 
states, “who have succeeded in 
awakening cooperation and _ in- 
creasing morale among their con- 
stituents while at the same time 
taking money from them in the 
form of taxes and dues.” 


Du Pont Plans 
New Factory in 
West Toledo 


WILMINGTON, Del.—A plant to 
cost approximately a million dol- 
lars for the manufacture of Du 
Pont chemical specialties, includ- 
ing such automotive maintenance 
products as polishes, waxes, cool- 
ing system cleaner, sealer and rust 
inhibitor, will be built at West To- 
ledo, O., the company announced 
last week. 

The new plant will be located on 
the same site as the present fin- 
ishes plant. It will be a two-story 
structure providing manufacturing, 
office and warehouse facilities. 


A demand for the No. 7 Line 
products exceeding the capacity of 
present facilities necessitated the 
project, according to G. W. Sherin, 
manager of specialties sales. He 
said that some 30 items will be 
made at the West Toledo plant, 
which has been engineered so as 
to allow readily for future expan- 
sion. 

Among the packaged products to 
be produced are household cement, 
cleaning fluid, refrigerator polish, 
chrome and metal polish, hand pro- 
tective cream and several special- 
ties being developed. Construction 
will begin when materials are 
available. 


Borg-Warner Gets 
Plant in Wis. 


MILWAUKEE. — The propeller 
plant of A. O. Smith Corp., at New 
Butler. Wis., a suburb of this city, 
has been acquired by Borg-Warner 
Co. for the manufacture of auto- 
matic transmissions, it was re- 
ported last week. 

Operations are expected to com- 
mence in the near future, after new 
machinery has been installed. 


Liberty (N. C.) Motors 
Liberty (N. C.) Motors, Inc., has 
been chartered with authorized 
capital stock of $75,000 to operate 
& general automobile business. 


Principals are J. C. Presnell, T. A. 














EXECUTIVES 
AVAILABLE! 


YOU need them... WE 
have them ... men who 
get things done ... men 


of mature judgment, with 
drive and “know-how.” 


The select membership of 
the FORTY PLUS CLUB 
comprises just such men; 
carefully screened as to 
ability and background. 
BULLETIN 27A on re- 
quest. Address us in con- 
fidence. 


CO. 5-2060 


FORTY PLUS CLUB 


of New York, Inc. 
250 W. 57th St. 








KUCH! 


TWO-FOLD 
AUTOMOTIVE MARKET 





Marine engines, fuel, lubricants, 
parts and accessories, 


ba 


Automobiles — that provide the 
y J transportation that has contrib- 
uted greatly to the increase in 
boating. 
Automotive advertisers find in Yachting 
an exceptionally responsive market. 
Yachting’s readers, because they are 
boating fans, have more occasion to use 
automotive products . . . and have the 
means to buy the best. 
Leading publication in the boating field 
in circulation and advertising volume. 





YACHTING PUBLISHING CORPORATION 
205 E. 42nd Street + New York 17, N. Y. 











former assistant, J. F. Connors. 


Williams and J. E. Miller. 





The entire front page of The Times 
Herald's local news section is made 


up of city items exclusively... news 


* that is close to the hearts of the 


readers... news that complements 
rather than supplements National ' 
and Foreign news. Prominence and 
dominance of local news has made 
The Times Herald the accepted 
“home town newspaper.” 


THE DALLAS 


TIMES: 
‘HERALD 


DALLAS: GREATEST NEWSPAPER 
.  . Represented by 


THE BRANHAM COMPANY 
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Car, Truck Output Estimates 


By Automotive News 


PASSENGER CARS 
(U. 8S. PRODUCTION ONLY) 
Weeks Ended Sept. 14, Sept. 7 





Jan. 1 
to 
Sept. 14 
1946* 
383,729 

71,609 
13,553 
186,023 
51,326 
61,218 


373,261 


46,959 
114,218 
158,645 

53,439 


268,843 
223,442 
6,863 
38,538 
1,281 
59,986 
848 
60,492 
23,576 
41,400 


Week Week Jan. 1 
Ended Same Ended Sept. to 
Som 14 Week ‘pt.7 toDate Sept. 13 
946 8«1941*+ 1946* 1946* 1941*+ 
GENERAL MOTORS onan 17,619+ 18,817 41,664 1,175,719+ 
DEL Berens teu 64 Ces 5,243 2,907 4,083 9,326 291,840 
ED Sc ws 04 0600.40 839 487 660 1,499 44,924 
Chevrolet ......... 9,746 10,038 8,399 18,145  442,9167 
Oldsmobile ........ 3,475 1,894 2,685 6,160 176,377 
ee 3,534 2,298 2,990 6,524 219,622 
CHRYSLER ......... 17,719 19,3387+ 14,229 31,948 850,868t 
errr 1,748 1,207 1,398 3,141 75,744 
DEE. véeces beans 4,682 5,651; 3,746 8,428 275,362t 
PD - 6%s scree 8,837 10,508¢ 7,023 15,860 389,003+ 
ET, < sc tuvveds 2,457 1,976 2,062 4,519 110,729 
FORD .... 18,806 989+ 10,019 28,415 779,337+ 
SL ra 's:0,5-6.60.00 <4 e.. 10,780 761+ 8,311 19,091 680,295+ 
” Scksb eecak 458 228 Closed 458 12,999 
DE lcwddwises 2,158 Closed 1,708 3,866 86,043 
CROSLEY 119 N.A. 96 215 N.A. 
eee 1,996 1,620+ 2,175 4,171 59,2047 
KAISER & FRAZER 238 ees 134 es 
EE) Nilwint ise %s'v'ee a 2,313 1,196 1,136 3,449 56,727 
y (6 4 | eee 1,421 1,567 1,139 2,560 49,187 
STUDEBAKER ...... 2,127 2,810+ 1,660 8,787 92,2507 
MISCELLANEOUS 8,498 308,247+ 
Total Cars, U. S. .. 62,166  53,686+ 49,405 111,571 3,371,539+ 1,213,416 


Note: 1941 figures include cars and trucks, U. S. and Canada. 





COMMERCIAL CARS 
(U. S PRODUCTION ONLY) 

















Week Week dan, 1 
Ended Ended Sept. to 
Sept. 14 Sept. 7 to Date Sept. 14 
» 1946 1946* 1946* 1946* 
¢ 4 0 8) Seer 7,347 4,877 12,224 156,576 
ET 6,238 5,234 11,472 118,530 
ES 2,786 2,674 5,460 86,518 
INTERNATIONAL ......... 2,802 2,137 4,939 76,645 
Re tea ok il wins ein 6:60 1,952 1,545 3,497 48,274 
STUDEBAKER .............. 1,103 958 2,061 29,686 
Woe eiinwetebekswt waade 472 1,029 1,501 17,415 
CATES 6 band oe RO 350 274 624 10,460 
EE) baNG be Wuredea'e 375 289 664 6,994 
aS wind sae aaa ie w 24 od Re Closed Closed Closed 5,023 
roe a 275 220 495 5,853 
FEDERAL 124 86 210 4,356 
EE oe a aay ays 068. 97 112 209 2,377 
MISCELLANEOUS ......... 687 546 1,233 17,559 
Total Trucks, U. S. ....... 24,608 19,981 44,589 586,266 
Total Cars, Trucks, U. S... 86,774 69,3386 156,160 1,799,682 
Total Cars, Trucks, Canada 3,261 2,307 5,568 88,462 
Grand Total, Cars and 
Trucks, U. S. and Canada. 90,035 71,693 161,728 1,888,144 


*Revised. tIncludes trucks. N.A.—Not available. Miscellaneous includes 
Autocar, Divco, Marmon H., Brockway, Four-Wheel Drive, Sterling, etc. 





A 
COMPRESSORS 
HYDRAULIC LIFTS 
UBRICATING EQUIPMEN 


THE UNITED STATES 


AIR COMPRESSOR CO. 
CLEVELAND, OMI 





Here’s why SERVICE MANAGERS Prefer 
U.S. FULL HYDRAULIC LIFTS 


@ You can't go wrong with a U. S. Full 
Hydraulic Free Wheel Lift. Service man- 
agers and mechanics like them because 
they are soundly constructed—they’'re 
dab} ical to 





safe—they're dep 


operate—and they've been tried, tested 
and proved under every conceivable 
condition of everyday operation. 
When you buy a lift, make sure with a 
U. S. Full Hydraulic Free Wheel Lift. 
Send for catalog on complete line of U.S. Lifts 





COM PRESSOR co. 





In U. S. Plants Only... 





hit an estimated 24,608, compared 
with the revised 19,981 in the pre- 
vious week. 

One bright spot in a darkened 
production picture last week was 
the reopening of General Motors 
of Canada to nearly normal as- 
sembly rates throughout the five- 
day period. GM’s Canadian unit 
had been running on drastically 
shortened schedules in the past 
several weeks. 

Chrysler in Canada, however, 
continued strikebound and Ford of 
Canada was again held to three 
days of operations last week. 

On this side of the border last 
week, Pontiac lost one full day 
of production when an exhaust- 
ed supply of bodies forced a clos- 
ing of the final assembly line 
Sept. 9. 

Closed for the first three days 
of last week, General Motors 
Truck & Coach plant at Pontiac 
operated for only two days. 

Early in the week, steel indus- 
try spokesmen told auto chiefs to 
prepare for a continued shortage 
of several types of steel through- 
out 1947. The U. S. auto makers 
were advised that available steel 
next year would permit only ap- 
proximately a 4,000,000-car produc- 
tion, it is reported. 

Ford and General Motors have 
currently been seeking additional 
steel quotas, and it was hoped 
that a total of 6,000,000 cars 
could be built in the U. S. next 


year. 

The Civilian Production Admin- 
istration is expected to offer little 
relief in the acute lead shortage. 
New quotas of lead for the auto 
industry are expect:d to be re- 
leased this week, but it is consid- 
ered doubtful if any quotas will be 
increased. 

C. E. Wilson, president of Gen- 
eral Motors, reported last week 
that GM may be forced to ship 
cars without batteries in October. 

Of the total U. S. passenger car 
production last week, General Mo- 
tors divisions built an estimated 
22,837, compared with the revised 
18,817 in the previous week. Par- 
ticularly hit by shortages in the 
corporation, besides Pontiac, was 
Chevrolet. 


Chevrolet car output last week 
amounted to only an estimated 
9,746 units compared with 12,034 
turned out by the division two 
weeks ago. 

Chrysler Corp. car assemblies 


Auto Gag 
Wife Swallows Keys 


In Car Feud 


LIDGERWOOD, N. D. — Auto 
sidelights. A violent feud between 
a man and his wife over the ques- 
tion of who would drive the family 
car wound up in the sheriff's office 
here last week. 

A lapse in the argument devel- 
oped when the wife swallowed the 
ear keys..A doctor was rushed in 
to handle the emergency. The wife 
had secreted the keys in her mouth 
to keep her husband from finding 
the keys. 

The sheriff was reportedly unable 
to settle the dispute. 


GM Exports Held 


To 5% Percent 
DETROIT.—In line with the au- 
tomobile manufacturers voluntary 
limitation of exports to prewar per- 
centages, General Motors exports 
of passenger cars so far this year 
are only about 5% percent of total 
production, C. E. Wilson, presi- 
dent of General Motors, announced 
last week. 

“All automobile manufacturers 
have, since production was resumed 
after V-J Day, voluntarily limited 
their export volumes to the per- 
centage of exports made during 
the years 1935-1939,” said Wilson. 
“This restriction, as officially au- 
thorized by the Civilian Production 
Administration, means that only 
between 4 and 6 percent, varying 











by different manufacturers, of the 
passenger cars produced in the 
United States can be exported. 





Shortages Hold Output 
To 86,774 in Week 


(Continued from Page 1) 


totaled an estimated 17,719 last 
week, compared with 14,229 in 
the previous week. Noteworthy 
gains were scored at Chrysler 
division and at Plymouth. 

At Ford Motor last week, passen- 
ger car output rose to an esti- 
mated 13,396 compared with the 
revised count of 10,019 in the pre- 
vious week. 

In the independent group, car 
production was consistent with 
earlier operating rules. Hudson, 
however, was forced to shut down 
Sept. 11 as a result of a strike in 
its body building department. As- 
semblies were resumed Sept. 12, 
however, with an agreement to 
continue output while negotiations 
are held to settle the body workers 
dispute. 


10,000th °46 Built 


By GM at South Gate 

SOUTH GATE, Calif.—The 10,- 
000th passenger car unit of the 
1946 models being assembled at the 
General Motors plant here, came 
off the line Sept. 7, it was an- 
nounced by Henry L. Clark, plant 
manager. 

The plant recently completed a 
building expansion program which 
increased its floor space to 1,000,000 
square feet. Buick, Oldsmobile and 








Dodge to Begin Output 
Of Cars in Calif. 


LOS ANGELES. — Commen- 
cing today (Sept. 16) Dodge 
passenger cars will be produced 
in the Chrysler Motors of Cali- 
fornia plant where Plymouth 
passenger cars and Dodge trucks 
were produced before and since 
the war to some extent, it was 
reported last week. 

The volume of Dodge passen- 
ger car production will be de- 
termined by the availability of 
parts and supplies, and for the 
present at least, will be on a 
limited basis. 





Pontiac cars are now being assem- 
bled here and the plant is working 
on a two-shift basis. 

* om ~ 


Chevrolet Starts Output 
At Tarrytown Plant 


TARRYTOWN, N. Y.—The Chev- 
rolet plant here is now in produc- 
tion of cars and trucks, after a 
lapse of more than 4% years, it was 
announced last week. Currently, 
truck assemblies are at a slightly 
higher rate than passenger cars 
Officials expect car schedules to be 
increased in the near future. 


Obituaries 


William H. Lee 

TORONTO.—A pioneer dealer, William 
H. Lee, 74, died last week. He was one of 
the first men in Toronto to own a car 
purchasing his first in 1902. He became a 
dealer in 1915 at Yonge and Grenville Sts 
and had the first Chevrolet sales franchise. 
Later he handled Studebaker. 











speeds filling. 








This is wasteful 


Gas tanks that cannot be filled at 15 gallons a minute — 
without blowbacks, without spills — are antiquated. 


Scully VENTALARM, installed as original equipment on the 
gas tanks of 15 makes of automotive vehicles, prevents 
blowbacks, prevents 


SCULLY SIGNAL COMPANY, Cambridge 41, Mass. 


scul'Y VENTALARM 


THE ‘iiSTLING TANK FILL SIGNAL 





hazardous! 


spills, creates expansion zone, 














A Fast Seller for Delivery! 





Thousands of automobile, trailer and 
farm implement dealers are cashing 
in on this fast-selling American 
Bantam all-purpose UTILITY 
TRAILER. Salesmen, farmers, camp- 
ers find this sturdy trailer saves wear 
on car upholstery, eliminates danger 
of overloading, and hooks to rear 
bumper in a jiffy. 

Owners of light pick-up trucks or 
other utility vehicles—merchants, 
builders, contractors, business men 





—find the American Bantam all- 
purpose UTILITY TRAILER in- 
creases their load capacity, saves them 
many time-consuming extra trips. 

The American Bantam all-purpose 
UTILITY TRAILER retails at a 
popular price, with generous mar- 
gin for you. There are still openings 
for good dealers. Write American 
Bantam Car Company, Utility 
Trailer Division, Butler, Pa., for 
further information. 





EE 


a Dealer Sas 


Dealer comments PF 


EF 

















ta 
TRAILER: * rOustands 


on the faskat’ . 


he Am 
ibilities in ¢ 
UTILITY 
ilers sell fast 


—— ade 
. these tra ruees 
st day 
igi three o deales cecimonials 
ond hie in American Bane 


ofices at Butler, Pa. 














vee American Ban- 


iy “GER 
U Tuty RAILE: 

is also available as a 
chassis, without body 
or fenders, 


Tarpaulin and side racks 
to protect load from the 
weather are extra equip- 
ment direct from Ameri- 
can Bantam factory. 





Samm UTILITY TRAILERS 


AMERICAN BANTAM CAR COMPANY, BUTLER, PA., U.S.A. 
Manufacturers of SUPERCARGO Truck Trailers * Cable Address: BANTAMCAR 
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Stabilization Policy By-Passed .. . 





Maritime Pact Seen 
Inviting Pay 


(Continued 


spite of the fact that ship operators | the maritime strike would undoubt- 
were on record as favoring the | edly have gone on and on with dis- 


larger increases. 

Government officials also took the 
view that Truman had suffered the 
consequences of his veto of the 
Case bill. 

They said the Case bill would 
have delayed the maritime strike 
for three months, during which 
time it could have been settled 
under the realm of law rather 
than by the bickering of govern- 
ment agencies. 

It 
Case bill died and Congress ad- 
journed, union officials decided they 
had another six months to pursue 


their attacks on industry without | 


government interference. 
Truman Is “On Spot” 


President Truman was plainly |its decision, and added that last 
“on the spot” all week. | week’s hearing “resulted in the in- 
One method of solution that |troduction of no substantial evi- 


could have made the task of set- 
strike easier 
would have been for the AFL 
(which has reportedly risen in 
favor over the CIO around the 
White House) to offer “new facts” 
in support of its wage demands. 
But, the AFL didn’t offer any. 

So, the government found itself 
confronted with only two direct 
courses of action which could be 
taken. 

If the government had upheld 
the final WSB ruling that able 
bodied seamen deserved no more 
than the $17.50 per month increase, 


is also said that when the | 








MARVILLE 
TRAILERS 


Distributorships 
Available 


MARVILLE DWYER, INC. 


Department A938 
1835 North Eastern Avenue 
LOS ANGELES 382, CALIFORNIA 
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900 ROOMS WITH BATH 
CIRCULATING ICE WATER, 





| ing portal-to-portal pay are re- 





SERVIDOR FROM $2.50 


Crisis 


| 
| 


| astrous results. 


However, the government action 


| which finally settled the strike will 
|in the opinion of many sources 


| have even more far-reaching reper- 


| cussions. 
The action which has _ been 
taken is something which a ma- 
jority of the WSB board mem- 
bers have declared would “seri-" 

| ously weaken the whole stabiliza- 
tion program.” 
Further, there is now the dan- 


ger that the public members of the 


|WSB may resign, which will mean 
the collapse of the board. 
| The WSB in reaffirming its veto 
of the AFL wage increases had 
| said there would be no appeal from 


dence bearing on the principal issue 
involved.” 

In its majority opinion, WSB 
defined the issue as “whether 
‘that and a little bit more’ is to 
be sanctioned in the shipping in- 
dustry without the establishment 
of any limits whatsoever.” 

At a press conference before the 
so-called peace plan was announced, 
President Truman was asked 
whether he would ask for new laws 
to back up the settlement of the 
maritime strike, in view of the fact 
that the settlement might endanger 
the present wage-price policy. 

Truman’s reply intimated that he 
was not sure the policy was being 
endangered. When told that a lot 
of people thought it was, the Presi- 
dent replied, “We will work it out.” 

Meanwhile, at Hudson Motor 
Car Co., 12,000 men returned to 
work two days after a strike on 
Tuesday of 37 inspectors over a 
pay dispute which shut down the 
company’s main and body plants. 

| On Wednesday, at the Dodge 
truck plant, 1,000 pickets kept day 
shift workers from their jobs. 
Chrysler officials stated that 700 
workers had been told on Tuesday 
not to report for work the follow- 
ing day because of a shortage of 
| steering gears. 

Wednesday, however, found pick- 
|ets turning workers away from the 
|plant gates with shouts of “every- 
| body works or nobody works.” The 
| Dodge plant was closed down for 
|}the day resulting in idleness for 
| 4,200 workers. All workers returned 
to their jobs on Thursday but an- 
other flareup closed the plant again 
Friday noon. 

At the week’s end, 5,500 workers 
on strike at the Timken-Detroit 
Axle Co. were still reported idle 
lin what was termed by Timken 
officials as “a jurisdictional dispute 
between rival unions.” 

Murray Assails Green 

And with other labor events 
last week, it appeared that the 
rift between the AFL and CIO, 
already wide, is getting wider. 
Murray, CIO president, in a Chi- 
cago speech, denounced William 
Green, AFL president, as “an old 
man with a corroded mind.” 

The AFL recently won the right 
to represent workers at the Inter- 
national Labor Organization in 
Montreal this week. 

Murray also declared that he 
would press labor’s claim for por- 
tal-to-portal pay in all industries 
to the Supreme Court “if neces- 








| to compensation for “walking time” 
| 3pent in getting to their place of 


sary.” 
Several back pay suits involv- 


ported to have already been filed, 
including one against a leading 
automobile maker. 

Because auto plants are so large 
a considerable amount of time is 
spent by the workers in getting 
from the gates to their jobs in- 
side. Accordingly, back pay claims 
for time spent in getting to work 
and dressing for jobs would result 
in suits of tremendous amounts. 

Murray, in his Chicago speech, 
alluded to a little publicized Su- 
preme Court decision which has 
held that workers were entitled 


that they must also be paid for 
time spent in preliminary activi- 
ties performed in getting ready to 
start their actual jobs. 

Meantime, some hope is held by 
manufacturers that the Supreme 
Court may modify this decision 
and set narrower limits on the 
liability of an employer to pay for 
time spent getting to the job. 

* * * 


NAM Counsel Cites Need 


For Labor Law Revision 

JAMESTOWN, N. Y.—Moderniz- 
ing “antiquated rules of law” was 
described in an address here last 
week by Raymond S. Smethurst, 
counsel of the National Association 
of Manufacturers, as the most im- 
portant step that could be taken 
to facilitate settlement of labor dis- 
putes by peaceful means. 
Smethurst asserted that the pub- 
lic had had too much of it “to tol- 
erate much more” inconvenience or 
hardship from strikes. Collective 
bargaining already has been re- 
duced to a pretense, he declared, 
predicting the end of it “as now 
defined” if what happened in the 
past months is allowed to happen 
again. 


Deadlock Keeps Firestone 


Plant in Canada Idle 
HAMILTON, Ont. — Negotiations 
between officials of the Firestone 
Tire & Rubber Co. plant here and 
the United Rubber Workers of 
America (CIO) have been broken 
off, it was announced by Harry 
Yeomans, president of the Hamil- 
ton local. 
Yeomans said the company had 
declared no wage offer above 10 
cents an hour could be made before 
the strike at the Steel Company of 
Canada plant here is settled or be- 
fore the federal government re- 
moved its objections to granting 
increase above that level. The 
strike involves about 1,000 em- 
ployes seeking a 40-hour week and 
a 20-cent an hour increase. The 
dispute started June 23. 





Deposits Fail 
16 Pct. of ‘Icebox’ Orders 


Duplicated in Elmira 
ELMIRA, N. Y.—With similar 
studies now being made of the au- 
tomobile and washing machine 
markets here, a dealer survey con- 
ducted by the Elmira Star-Gazette 
and Advertiser found a ratio of 16 
percent of duplicated orders for 
refrigerators in this city—-even 
though cash deposits were required 
in a large number of cases. 
Dealers representing 71 percent 
of the total retail sales volume in 
refrigerators here made available 
to the newspaper in confidence 
complete lists of consumer orders. 
These lists were then examined to 
determine how many customers 
entered orders with two or more 
dealers. 

“Results show a total of 1,879 
orders on the books of 18 dealers,” 
the survey report said. “Among 
these it was found that 237 per- 
sons had placed orders with two 
or more dealers—despite the fact 
that local dealer policy has re- 
quired at least a small cash de- 
posit in a large number of cases.” 


Tacties 


(Continued from Page 1) 

a bad effect among both groups, 
the Chicago Automobile Trade 
Assn. disclosed last week in mak- 
ing known also that it has made 
“a vigorous protest to this latest 
injustice to the trade” and has 
registered objections with both the 
district and national OPA. 





_ nents 





D. E. Ralston, Oldsmobile’s general sales 


P. C. DeBarry, zone manager, Cleveland; 





RE nw 
pM Been apie ng, 


OLDSMOBILE ZONE MANA®ERS from Detroit, Cleveland, Cincinnati, Pittsburgh 
and Butialo convened at Detroit's Book-Cadillac hotel last week for a conference with 


manager. Details of a selling and training 


program planned for the retail organization were presented. Left to right, standing: 


H. A. Robinson, zorf® manager, Pittsburgh; 


Wm. Escher, assistant zone manager, Cincinnati. Seated: D. T. Bogart, zone manager, 
Buffalo; Ralston; H. F. Banks, zone manager, Detroit. 





Sales Tax Ruling 


Aids N. C. Sellers 


RALEIGH, N. C.— North Caro- 
lina’s sales tax law does not re- 
quire that the amount of the sales 
tax be stated separately from the 
price of the article, nor is there 
any prohibition against increasing 
the price sufficiently to transfer the 
burden of the tax to the shoulders 
of the consumer, according to a 
ruling handed down by State Attor- 
ney General Harry McMullan. 


“Out statute,” his opinion added, 


| “does not prohibit the retailer from 
|; advertising to the effect that he 


| wil) absorb the sales tax.” 


| Schandl Formed in Wis. 
As Maker and Dealer 


CUDAHY, Wis.—Schandl Motor 
Co. has been incorporated here tc 
“manufacture and deal in automo 
biles, trucks, parts and acces- 
sories.”’ Incorporators are Ralph K 
Rosenbaum, Allan Polacheck and 
Ethyl Zanik. 





AN Want Ads cost little—get results 
why not use '’em? See inside back cover 











OUR PRESENT STOCK. 


FRONT SHOCK ABSORBERS 


F 
Pontiac & Olds. 1937-1942 
Buick — 1937-1938 


502408—F ront—1937-39 
MAIN 
0101 — 505552 
0101 — 505597 
0103 — 491185 
0103 — 508435 
GASKETS 
0137 — 501850 — Asbestos 
0137 — 494663 — Seal (Wood) 
0289 — 505212 — Cylinder Head 
0443 — 494872 
0443 — 497544 
0207 — 499643 


0096 — 505595 
0096 — 508415 
0099 — 505596 
0099 — 505547 


ENGINE 
Replacement Exhaust P/6 1935-36 
499610 Intake P/6 1937-42 


Replacement Exhaust P/6 1937-42 
497092 Intake P/6 1935-36 
CONNECTING 


505556 — P/8 — 1937-46 Standard 


Replacement Water Pump Repair 
TRANSM 


4018 — 502509 — 
4395 — 1317585 
4395 — 1319471 — Gear, Second S 
4384 — 1305659 Synchro Drum 
4384 — 1314659 — Synchro Drum 


— Gear, 


4649 — 603645 — Master Cylinder 
504440 — 1940-25 

500426 — 1936-1938 

504442 — 1940-26-28 

501444 — 1940-29 





“During the past few weeks sev- 
eral of our dealer members have 
had their books and records in- 
spected by OPA investigators, fol- 
lowed by letters and subpoenas to | 
all new car customers of each | 
dealer demanding that the cus- | 
tomer appear at the OPA district 
office at a designated date and 
hour to explain the transaction,” 
the CATA states in a bulletin to | 
members. 
“As a result, some customers | 
have become very resentful to the 
dealer. It is our belief that the 
practice of OPA in grilling the 
new car purchaser is entirely un- 
warranted and tends to break 
down the goodwill and confidence 





work in a plant or factory, and 


that dealers and the trade have 


— Valve Cover Gasket P/8 
— Valve Cover Gasket P/6 
Timing Chain Gaskets 


Gear Shift Support 
Second Speed 


PONTIAC PARTS 


HERE IS A LIST OF PARTS WHICH WE CAN FILL OUT OF 


ALL ORDERS WILL BE 


FILLED THE DAY ORDERS ARE RECEIVED 


— GUARANTEED REBUILTS 


1947 — A-B-C-D List Price $10.35 Exch. 
‘ITS 


LaSalle — 1937-1938 
Cadillac — 1937-1939 


Chevrolet Shocks — $10.35 List Exch. 
Guaranteed Rebuilts 
2200 A & B — Chevrolet Front Shocks 1939-1942 
MOTOR SUPPORTS 
752676—Rear—1937-39 
BEARINGS 


503637—F ront—1940-42 


0106 — 505594 
0106 — 197096 
0106 — 508447 
0106 — 499388 


0103 — 502136 
0103 — 503155 
0103 — 508434 
0103 — 505553 


& SEALS 
1934-1942 
1924-1942 
Gasket P/6 1935-1946 
1933-1946 
1935-1946 
1933-1942 
VALVES 
Replacement Exhaust P/8 1933-36 
499608 Intake P/8 1937-42 
Replacement Exhaust P/8 1937-42 
494933 Intake P/8 1933-36 


ROD BEARINGS 


505601 — P/8 — 1937-46 .001 


491187 — P/6 — 1937-38 .001 


CLUTCH PARTS 
0.799 — 503466 — Clutch release bearing 1937-1942 
0.859 — 753991 — Clutch cover 1941-1942 
0.861 — 753615 — Clutch cover 1939-1940 
0.886 — 504719 — Clutch plate — P/6 1939-1940 
0.886 — 502559 — Clutch plate — P/8 1939-1940 
0.886 — 502834 — Clutch plate — P/6 1939-1946 

WATER PUMP 

508367 — Water Pump — 1939-40 P/6 


Kits — 1933-36 List Price $5.10 


FUEL TANKS — 1936-41 


BRAKES 


ISSION 
1939-42 
1940 
peed 1941-42 
1938-39 
1940-42 
Repair Kit 1936-1942 


506440—1941-42-46-25-27 
505429—1941-42-46-26-28 
502705—P /6—39-25 
502688—1939 


UNIVERSALS 


5555 — 508369 — Yoke Package 1940-42 

5566 — 406829 — Bearing Universal Trunnions 1937-46 

5566 — 506048 — Bearing Universal Round 1937-46 

SEALS AND RETAINERS 

5816 — 502070 — Retainer Rear Wheel 1939-1942 

Replacement (412111) — Oil Seal 1939-1942 7%8e List 

5855 — 954172 — Bearing Rear Wheel 1937-1946 

6855 — 263463 — Pitman Arm Seal 1937-1942 
STEERING 

503576 — Steering Knuckle — 1940-1942 

505009 — Steering Knuckle — 1937-1939 

6524 — 266921 Worm & Shaft 1941-1942 

6524 — 265581 Worm & Shaft 1937 

6524 — 265867 Worm & Shaft 1940 

6518 — 265870 Steering Housing 1940 

6518 — 266916 Steering Housing 1941-42 

500906—Stabilizer Link Package 1937-42 

505738—Bumper Guard Assy. Special 1941 

505739—Bumper Guard Assy. Special 1941 

505742-—-Wing Guard Clamp 1941 

FRONT BRAKE RADIUS ROD AND BRACKET 
Replacement — Universal Radius Arm — 1935-1936—$4.67 


CRANKSHAFTS 


0646 — 506232—P/8 1937-42 
Exceptionally Large Stock of Front 


Supports, Radiator Supports 


0646 — 506176—P/6 1939-42 
and Rear Fenders, Hoods, Hood 


» Shells and Rear Decks 


WRITE US! We'll be glad to mail our list of available parts weekly. 
PRICE INCREASE OF 15% ON ALL ITEMS WILL BE ADDED TO 
THE LIST PRICE. DISCOUNT OF 25% TO ALL DEALERS EX- 
CEPT ON STAR ITEMS IN THE PARTS BOOK. 


“If Pontiac Makes It—We Have It’’ 


UNIVERSITY MOTOR SALES 


1971 MASSACHUSETTS AVE. 


ELIOT 0500-1 


CAMBRIDGE, MASS. 
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HELP WANTED 


ACOUNTANT-OFFICE MANAGER by 
large Western New York distributor, 
preferably but not necessarily with Gen- 
eral Motors or Chrysler experience. Ex- 
cellent opportunity for able and ener- 









getic man capable of advancing to 
treasurership. Give age. marital status, 
experience, references, when available 


and salary expected. Box 1355. c/o Au- 
tomotive News, Detroit 26. 





SALES MANAGER—NEW AND USED 
CARS. Must be aggressive. Now in the 
automobile business and thoroughly fa- 
miliar with buying and selling used cars. 
Must be able to handle and train sales- 
men. Excellent position for live wire. 
Large dealership in metropolitan area. 
Write giving full details of past expe- 
rience to Automotive News, Box 1370, 

} = Detroit 26. 


WANTED—EXPERIENCED SHOP FORE- 
MAN AND MECHANIC for new Kaiser- 
Frazer agency, South Alabama, between 











Mobile Bay and Gulf of Mexico. New 

building, new equipment, excellent op- 
= portunity for man willing to begin as 
a mechanic and shop foreman, becoming 
me Service Manager when business increases. 
+ A. G. Motor Company, Robertsdale, 
~, Alabama. 





ne MANAGER 


Auto Parts Department 
Thorough experience with 
Mopar parts buying, control, 


or display and sales essential. A 
te man well grounded in per- 
4 sonnel work with aptitude for 
x handling men can quickly 
1d work into an executive posi- 


tion with an income all out 
of proportion to the time and 
r energy used. Write, stating 
age, objective, experience, 
work history, etc., to 


Glenn E. Thomas Company 
Anaheim at Elm 
LONG BEACH 2, CALIF. 





WANTED Service Manager. Must be 
young, energetic, and have had success- 
ful experience in managing large Chevro- 
let Dealership Service Department. All 
replies strictly confidential. Hunter Motor 
Company, Anderson, Indiana. 





WANTED—Several expert Packard, Cadil- 
lac and Buick mechanics. Packard Deal- 
er, Riley-Coles Motors, Daytona Beach, 
Florida. 





SERVICE MANAGER—Must be experi- 
enced in the servicing of Chrysler prod- 
ucts. Here is an opportunity with a 
growing concern in Northeastern Ohio, 
for a neat, energetic and ambitious man. 
Give age, marital status, experience and 
salary expected in your reply. Box 1376, 
c/o Automotive News, Detroit 26. 





WANTED—E X PERIENCED PARTS 
WAREHOUSE MANAGER by large au- 


tomobile distributor to operate zone 
warehouse servicing 85 dealers. Must 
know factory warehouse routine and 


record keeping. Must have ability to 
train and supervise warehouse employ- 


ees. Give experience and qualifications 
by letter. Box 1373, c/o Automotive 
News, Detroit 26. 





SALES MANAGER for automotive heater 
division of well established manufactur- 
er. Prefer man 30-35 years old with ex- 
perienced background as automotive spe- 
cialty salesman, jobber salesman or man 
who has been district or sales manager 
of automotive after market products 
manufacturer. Opportunity for good man 
to grow in this new division of the com- 
pany. Send complete details of past ex- 
perience. Box 1378, c/o Automotive 
News, Detroit 26. 





POSITION WANTED 


TWO ILLINOIS EX-SERVICEMEN seek 
employment in West. Have complete line 
of equipment for body and fender work. 
Eleven years experience as mechanics 
and bodymen, plus any type welding. 
Box 1371, c/o Automotive News, De- 
troit 26. 








OFFICE MGR., years major Co., interested 
connection established Independent Fi- 
nance Co. Must be permanent, attractive 
proposition near good schools, Box 1374, 
c/o Automotive News, Detroit 26. 








ATTENTION ! !! 
EX-SERVICEMEN 


\utomotive will 
Position Wanted ads in this section, 


News gladly insert 
free of charge, for men or women who 
have been honorably discharged from 
military service, providing applicant 
furnishes (1) proof of honorable dis- 
(2) 


connection with any branch of the 


charge; reference as to former 


automotive industry. Welcome home; 
there’s a job waiting for you some- 
where among our readers. 


GEORGE M. SLOCUM, Publisher 
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“WELLO,-FBL?__YOURE SLIPPING! LOOK AT ALL THE CROOKS THE 
OPA CATCHES JUST BY PUTTING THEM IN RUSINESS!" 


— Millard t Jenyes 











000. 


1372, c/o 


POSITION WANTED | | 





GENERAL MANAGER—HBEight years ex- 


perience General Motors dealers ail de- through 5, cab, cut off at bottom o 
partments, desires connection with pro wind-hiezid, includes left door and wind- 
gressive dealer in town of 5,000 to 15,- shield. Bickelhaupt Motor Co., 127 Sith 


Would be interested in running d2a! 


for someone. 32 years old, married, de- 
pendable. Box 1375, c/o Automotive TRUCKS FOR SALE 
News, Detroit 26. 
. = fe = FOR SALE—On Wreck zhi 
AUTOMOTIVE MAINTENANCE MANA- | “OR S2 one Home unted en ages 
GER desires position. Experienced di- Chevrolet 1%-ton Chassis, $1,000. Fen 
recting large parts and service operation. derville Collision Service, 228 E. Erie 
25 years experience. 10 with Chrysler Street. Painesville 28. Ohio. 
products. Will furnish best references. 


Desire investing w 
Automotive 


DEALERSHIP WANTED 


TRUCK EQUIPMENT FOR SALE 


©OK 8A LE—New International K-1 


Avenue South, Clinton, Iowa. 











FOR SALE—Brand new International 6x6 
trucks. Anthony 7 inch hoists, Tulsa 
winch, 8:25x20 tires. Six units left at 
sacrifice prices. Lapiner Motor Company, 


ith good concern. Box 
News, Detroit 26. 





with 500 to 
Will 
assume 
will be kept 
1367, 


DEALERSHIP WANTED—Preferably in 
the South. Will pay cash for dealership 
1,000 new car potential. 
purchase complete 
lease or buy building. Replies 
strictly confidential. 
c/o Automotive News, 


Mason City, Iowa. Tel. 1182. 


NEW DIAMOND T 6x6 TRUCKS. Model 
968 A 151” WB 4-ton rating. Equipped 
with winch. Wil! sell at dealer's price. 
The Queen City Chevrolet Company, 6th 
& Sycamore, Cincinnati, Parkway 4880. 


inventory. Will 


Box 
Detroit 26. 





DEALERSHIP WANTED—Partnership ac- 


ceptable. Experienced in all phases of | TWO NEW 1945 GMC 2%-TON TRUCKS. 
dealership. Associated with large dealer- Ten wheel drive, equipped with Leroi 
ship now. Desire about 200 car setup. air compressor, power saw, pile driver, 
West coast preferred. Box 1377, c/o circular saw, clay digger, sheet driver, 
Automotive News, Detroit 26. chain saw, air drill and bits complete. 








DEALERSHIP FOR SALE 


Repair kits for truck compressor and 
accessories. For information, write or 
phone Baliston Motor Sales, Baliston 





ing. Box No. 1368, 
Detroit 26. 


NEW CAR DEALERSHIP*in East Texas 
city of 25,000. 6,000 square feet floor 
space. Complete new building. Gas sta- 
tion, showroom, service department. $47,- 
500 or will sell business and lease build- 


Spa., N. Y. Phone 598. 





BUSES WANTED 


WE BUY BUSES of all makes and models. 
any quantity. Also bus chassis. LINN- 
BAKER EQUIPMENT CoO., Lansing 








c/o Automotive News, 





DEALERSHIP FOR 


Motors 
Located 


General 
equipped. 


handling two franchises, Oldsmobile and 
trucks. 


Apartment overhead. Box 1379, c/o Au- 


SALE — At present Michigan. Phone 83814. 





Garage fully 
in New’ England. 





NEW BUS CHASSIS WANTED 





: Will purchase any number of new 
tomotive News, Detroit 26. Chevrolet, Ford, International, Dodge, 
BUSINESS FOR SALE and all other makes of chassis for im- 





AUTO ELECTRICAL SHOP, 
tools and stock. Midwest location. Priced 


or bly early future de- 
livery. Prompt cash transaction. Those 
selling bus chassis to us NOW can de- 


equipment, 








right. Box 1369, c/o Automotive News,| pend upon contiaued future sales for 
Detroit 26. years to come as we are one of the 
largest purchasers of bus chassis in the 
NEW LINES WANTED U.S.A. Write, wire, or call Superior 
ATTENTION, MANUFACTURERS. Ag- Coach Sales Company, 2335 N. W. 12th 
gressive sales organization, seeking better | ‘Street, Phone 5-3538, Oklahoma City, 
products in the garage, service station, | Oklahoma, giving prices, f.o.b. chassis 
equipment, and automotive accessory| ‘@#¢tory or other location. 
field. Complete coverage New York — 
Metropolitan area. Phone Mr. Ryan, Bou- 
elvard 8-1234, or write: Better Products 
Sales Co., 1 Continental Avenue, Forrest 
Hills, New York. W / N T E D 














USED CARS FOR SALE 


50 school buses and high ceiling late 





dels and clean. Mail complete de- 





Automobiles Wholesale 


All Makes — All Models 
Detroit’s Largest Wholesaler 


CENTRAL SALES feasbuca ical ital 


scription to 


MC CAA CHEVROLET CO. 
West Memphis, Arkansas 





BUSES FOR SALE 





16220 Livernois Detroit | _ oe ee eee ee 
University 27317 SCHOOL BUSES FOR SALE, 1941 Chevro- 
let, 1942 Dodge, 1942 Ford, 48 passen- 
ger all steel bodies, good condition, state 
41 BUICK LIMITED. Four door, heater, inspected. Park Chevrolet Company, 
radio, low mileage, original white wall Ebensburg, Pa. Phone 233 
tires, beautiful throughout. Ceiling $2,- | ———— ——$—$—$—____— —_— a 
507. Sell for best offer under ceiling. | TWO 1204 yellow buses for sale in good 














later, one or more 


information 


New York. 





21, 


Advance Motor Sales, Des Plaines, Ill condition. One transit type with 1941 
- - Chevrolet motor, one over ‘the road with 
USED CARS WANTED 1936 G.M.A.C. motor. Contact Ted An- 
SEVEN PASSENGERS, limousines, large derson, Hibbing, Minnesota. 
fives; cars must be clean. Prices - —_ 
reasonable. McCLINTOCK - CADILLAC,|8 WAYNE SIXTY PASSENGER semi- 
Lansing, Mich. trailer buses. Good physical condition. 
SEVEN PASSENGER LIMOUSINES, late Excellent rubber. Price very reasonable. 
models preferred (Cadillac, Packard). Mack tractors furnished if desired. 
Must be very clean and mechanically Fletcher Motor Sales, Inc., Jacksonville, 
fine. If you know of now, or learn of| Florida. 


by estates, banks, etc., write us full de- 
tails price, condition, name and address 
of party seling and we will pay you an 
fee if 
Everything kept confidential. A. A. Auto 
Service, 157 East 69th Street, 





in your city for sale JEEP FOR SALE 


AMPHIBIAN JEEP driven 4,078 miles, 
drives and performs like new, every re- 
spect. Use it on swamps, rivers, high- 
ways or fields. Price $950. Roy Bridges 





we purchase car. 


New York 









SUUP EQUIPMENT FOR SALE 





FORMER FORD DISTRIBUTOR will dis- 
pose of all automotive equipment, such 
as parts, shop and office. This is an ex- 
cellent opportunity for some one who has 
just acquired a franchise, sufficient equip- 
ment for a deaier handling 500 new cars 
and 1,000 vsed cars. Only those inter- 
ested in purvhasing the entire lot at this 
sacrifice nee-' reply. Box 1364, c/o Auto- 
motive ~ Detroit 26. 


i6 ST¥*L FARTS BINS. Good condition. 
Laurie Motors, Morris Plains, New Jer- 
sey. 











BEAR WHEEL ALIGNER—Frame straight- 
ener, latest equipped, with turning radius 
gauges, etc. Box 109, Waupun, Wis. 








COMPLETE RECAPPING SHOP 
We must vacate our present building 
at once and will sell to highest bid- 
der, the following equipment: 


PASSENGER MOLDS: FIRESTONE 
CHAMPION TREAD DESIGN 

5 Miscoe—Will cure 525x17, 
600x116, 650x15 
Cross molds 
Miscoe with one spacer 
for curing 700x15 
Miscoe 
Miscoe 
Miscoe 


2 600x16 
3 650x16 


1 700x16 
1 550x116 
1 550x17 


TRUCK MOLDS: FIRESTONE 
TRANSPORT TREAD DESIGN 


1 600x20 Kite 
1 650x20 Kite 
1 700x20 Miscoe 
1 750x20 Miscoe 
1 825x20 Miscoe 
1 900x20 Miscoe 


VULCANIZING MOLDS: 


1 475x19 Champ 

1 550x17 Champ 

1 650/700x16 Combination Champ 

7 600x16 Champ 

2 30x5 through 1400x24 Grimes 
truck molds 


16 H.P. Buffer 


The above is complete with pipes, 
valves, traps, spacer rings, road rims, 
ete.; including everything necessary to 
set up complete shop for immediate 
operation. Write, wire or phone Whole- 
sale Distributors, Inc., 610 Louisa St., 
Flint 4, Michigan. Phone 5-1511. 











AUTO EQUIPMENT FOR SALE 








Improved Automatic 
TOW PILOT—*17*, 
Bumper to Bumper Tow Bar 


TOW PILOT ADAPTOW 
COUPLERS 
A Timely Accessory Adapter for 
Easy Hook-Up on 1946 and Over- 
size Box-Style or Fold-Over 
Type Bumper Cars. 


Per Set (2 Couplers)—$750 
Dealers 


Improved Model ONE-MAN 
RED ARROW TOW BAR 
Bumper to Bumper Universal 
“V” Type (folding) with 
Controlled Steering Guide Cables 


TOW BAR SALES CO. 


FACTORY DISTRIBUTORS 
TOW BARS—TRAILER HITCHES 
100 S. Citnton St. Chicago 6, Il. 
ANDover 8888—DOR chester 8373 
Order Today Immediate Delivery 
Write or Wire for FREE Literature 














PARTS FOR SALE 











PONTIAC 

PARTS WHOLESALERS 
Fast Mid-West deliveries. Excep- 
tionally large stock on _ hand. 
Prompt, courteous treatment. 25% 
discount to dealers. We want your 
business. We can help you. 
THOMS PONTIAC CoO. 

Phone Forest 8992 
5225 Delmar Blvd. St. Louis 8, Mo. 








PARTS FOR HUDSON — Head gaskets, 


package 10. 6 cyl. $10; 8 cyl. $12.50. 
Fibre timing gears, each $5; 6, $27.50. 
Plus postage and 25 cents packing 
charge. Extra prompt service. Wilsey 


Hudson Sales, Lima, Ohio. Phone 68801. 





CHEVROLET PARTS shipped same day. 
Large stock. Louis Chevrolet, Thomp- 
sonville, Connecticut. 





ARMY TRUCK PARTS—Limited supply. 





PARTS FOR SALE 





GENUINE FORD PARTS—We ship any 
where. We have the hard-to-get items 
Call or write. Tranter-Williams, 4014 
Allston, Cincinnati, Ohio. 





SECOND SPEED GEAR, low and revers> 
slide gear, and windshield wiper contro! 
arm for 1939 or 1940 Packard 110. 
Maney Motor Co., Murfreesboro, Tenn. 





FOR SALE—2 Cadillac 8-cvl. tank engines 
completely equipped with carburetors. 
starters, generators, fuel pumps, hydra- 
matic transmissions, etc. These motors 
were used for test purposes and are in 
fine condition for many uses such as 
boats, power plants, ete. Ben Jerome 
Motor Sales Co., 280 South Saginaw 
Street, Pontiac 19, Michigan. 





CAN DELIVER 1941 Plymouth grills in 
any amount up to 300. Christopher Motors, 
1200 N. E. 2nd Avenue, Miami 36, Fla. 





PARTS WANTED 








WANTED 
Ten new Ford truck cabs and ten 
front end assemblies. Must be for 
1% ton. 


CHICAGO SURPLUS COMPANY 
4545 W. Madison Avenue 

Chicago, Illinois 

Mansfield 7772 








THREE PISTONS—1936 Cadillac, twelve- 
cylinder, model 85, factory No. 4110567, 
new or used. FLYNN & BRIZENDINE, 
BURLINGTON, IOWA. 





WANTED—Fluid Drive for 1940 Chrysler 
New Yorker 859757. Must be in good 
working condition. Yellow Cab Co., Balti- 
more 2, Maryland. 








WANTED-—1 left front fender, gravel 
shield, parking light, left lower control 
arm, left shock absorber, radiator, for 


1941 Buick special. Fenderville Collision 
Service, 228 E. Erie Street, Painesville, 
0. 





WANTED—Would like to purchase any 
number of Moog K-72’s or Buick part 


No. 1393367, group No. 6-170. Fender- 
ville Collision Service, 228 E. Erie St., 
Painesville, Ohio. 





FRAME FOR 1941 Plymouth. Partial or 
complete stocks of Studebaker parts. 
William Catlin & Sons, 301 Park Street, 
Jacksonville 4, Florida. 


WANTED—Rear hub for 1935 model 1% 
ton Chevrolet truck. DRIVE-IT-YOUR- 
SELF, INC., Dayton, Ohio. 








WANTED—1939 Pontiac 6 R. R. fender, 
1940 DeSoto sedan trunk lid, 1936-40 
Buick ring gear and pinion, 1939 Nash- 


Lafayette L. F. fender. Gordon & Jacob- 
son, Inc., Eighth Avenue at Library 
Street, Homestead-Munhall, Pa. 


WANTED FOR GOVERNMENT FORD 
CARGOES—Front ends, transfer assem- 
blies and transmissions. Willys and Ford 
jeeps, transfer assemblies, front and 
rear ends, axles and other parts. What 
have you to offer? Wilkinson Wrecking 
Co., Box 116, Ocala, Florida. 








ACCESSORIES FOR SALE 


ATTENTION, CAR DEALERS—Auto seat 
covers, custom-tailored in plastic, fibre, 
herringbone and sailcloth. Perfect Fit 
Cover Co., 1776 Broadway, New York. 








SEAT COVERS—For 1941 to 1946 De Soto 
and Plymouth sedans only. Custom tail- 
ored in beautiful rayon, blue, maroon or 
green, all with ivory leatherette trim. 
$16.95 net. Check or 10% with order. 
Bay Sales, 374 Bay Street, Rochester 5, 
New York. 


MISCELLANEOUS 
ENGINE REBUILDING—Crankshaft grind- 


ing and metallizing. John P. Hughes 
Motor Co., Inc., 800 Commerce S&8t., 

















9800 Grand River 


Lynchburg, Virginia. 
LAS H ie 


A National Used Car Dealers 
Association is being formed 
at a convention to be held at 
Chicago’s Shoreland ~“‘otel, 
September 24th. 


All dealers, local and state 
associations are cordially in- 
vited to attend. 


All concerned are urged to 
write for reservations to the 
banquet which follows the 
convention. Don’t miss this 
gala occasion offering the 
best of music and entertain- 
ment. Total cost per person, 
$5.00. Make checks payable to 
the Michigan Used Car Deal- 
ers Association who are re- 
sponsible for the disburse- 
ment of funds. 


Mr. Lynn Wertz, Secretary 
* 
Used Car Dealers 


Executive Committee 
Detroit 4, Mich. 





Parts shipped anywhere in U. 8S. and 





& Company, 414 South 2i1st Street, Bir- 
mingham, Alabama. 











foreign countries. Fulton Auto Exchange, 


Telephone HOgarth 6272-5815-6-7-8-9 








190 Edgewood Ave., N.E., Atlanta, Ga. 
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CONTINENTAL AIR LINES 





orders a fleet of 15 new Convair-240’s! 


ONTINENTAL AIR LINES, With its network of air 
routes in the heart of the West is the fourth 
major airline to order a fleet of America’s most mod- 
ern twin-engine airliner—the luxurious Convair-240. 


This airline selected the Convair-240 to fill its 
need for an entirely new type of transport plane 
which would offer speed and advanced comfort fea- 
tures, such as complete air conditioning, to the air- 


traveling public on this airline’s routes. 

It was only natural that in its search for such an 
airliner, Continental should turn to Consolidated 
Vultee—the company which designed and built 
such famed war planes as the Liberator bomber, 
the Catalina, and the Coronado—the company 
which operated a vast transpacific airline service for 
the Air Transport Command during the war. 


The new Convair-240 airliner will be in service by 
mid-°47. It will carry 40 passengers at 300 miles per 
hour, plus—with a new high standard in air-travel 
comfort and conyenience. 


Below, for example, you'll find ten of the many 
reasons why your first flight in the new Convair-240 
will be an experience you'll want to repeat over 
and over again! 


Consolidated Vultee Aircraft Corporation 


San Diego, California « Downey, California - Wayne, Michigan (Stinson Division) +» Fort Worth, Texas + Nashville, Tennessee 





10 reasons why you'll enjoy flying in the Convair-240 











3 Air-conditioned comfort! Even in desert 
heat—on the ground as well as in flight—the 
Convair-240 is completely air-conditioned. 
Cool, refrigerated air, with controlled hu- 
midity—and radiant-wall heating — insure 
your comfort whether it’s 120 in the shade 
or below zero! 


2. 40 Passengers—at 300 M.P.H., plus! 
Two Pratt & Whitney engines—of the same 
type used on the Liberator bomber, but even 
more powerful—enable the Convair-240 to 
cruise at 300 miles per hour and better. It 
can take off and climb, fully loaded, on one 
engine. 


3. Auxiliary jet exhaust thrust—for added 
speed! The Convair-240 is the first commer- 


cial transport plane to utilize the principle 
of auxiliary jet exhaust propulsion for added 
power and speed. 


4. Reversible-pitch propellers for smoother 
landings! In addition to conventional hy- 
draulic wheel brakes and wing flaps, the 
Convair-240 has reversible-pitch propellers, 
which enable the plane tocome to a full stop 
on the runway in a much shorter distance. 


5. “Low level” flight comfort at high al- 
titudes! Gone are the annoyance and dis- 
comfort caused by abrupt altitude changes. 
Because of the automatically controlled 
system of air pressure in the Convair- 
240’s cabin, you never have to swallow to 
get rid of that “funny feeling” in your ears— 
never feel fatigued at high altitudes. 


6. Heated wings prevent icing! The Con- 
vair-240 uses the anti-icing safety system de- 
veloped by Consolidated Vultee for combat 
pilots during the war. Wing edges are heated 
—entire wing surface is warm—ice and 
snow melt on contact. 


7. Lands level! The Convair-240 lands 
level, and is still level when it comes to a 
stop. Aground or aloft, a walk down the 
aisle is an easy stroll—less effort to pop 
your hats and handbags in and out of the 
overhead racks too! (Tricycle landing gear 
is fully retracted in flight.) 


8. Why pilots say, ‘Thanks for thinking 
of ws!” The cockpit of the Convair-240 is 
“pilot-designed.” Full visibility—for added 


safety in taxiing, on the take-off, in flight, 
and for landing—is just one of many reasons 
why pilots have given this airliner such an 
enthusiastic O.K.! 


9. New high-efficiency wing! Born of Con- 
solidated Vultee’s wartime experience in de- 
signing combat planes, the Convair-240 air- 
foil is an incredibly efficient high-speed 
wing, but with characteristics which permit 
lower speeds for safe landings and take-offs. 


10. You relax in easy-chair comfort! A 
newly designed type of reclining seat gives 
you all the leg room you want. In the Con- 
vair-240 there’s no bumping your knees 
against the seat ahead. Just settle back and 
stretch out in comfort! 














, oi ae ee ee he ee : £4 6§ eae 6 ie 8 





